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In  Every  Bunch 

Of  Workers 


there  are  some  who  are  eager,  keen  to  learn,  energetic  and  alive — 
and  they  are  the  ones  who  win  promotion,  bigger  incomes,  get  homes 
of  their  own  and  the  other  things  worth  while  this  life  has  to  give. 

It’s  that  kind  of  workers  that  you  manufacturers,  you  advertis¬ 
ing  and  sales  managers  and  you  advertising  agents  are  interested  in. 
For  it’s  that  kind  of  workers,  in  every  grade  and  kind  of  labor,  from 
the  factory  hands  all  the  way  up  to  the  mahogany  desks  in  the  **front 
office” — from  the  man  at  the  lathe  to  the  man  in  the  manager’s  chair 
— who  have  desires  to  be  filled  and  the  grit  and  ability  to  see  that 
they  ARE  FILLED. 

• 

It’s  that  kind  of  workers  who  by  their  responsiveness  make  ad¬ 
vertising  pay.  It’s  that  kind  of  workers  who  read  The  Chicago 
Tribune,  because  it*s  THEIR  kind  of  a  newspaper.  It’s  that  kind  of 
readers  who  give  The  Tribune  its  leadership  in  advertising  results. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


A  Big  Advertising  Medium  with  the  Big  Purpose 
of  Serving  Its  Readers  and  Advertisers 

The  new  YORK  American  is  big  in  its  power  because  its 
loyal  readers  are  so  numerous  and  powerful  that  they  make 
it  big  in  power.  Readers  exact  a  full  measure  of  efficiency,  accuracy, 
enterprise,  thoroughness,  ability,  loyalty,  patriotism,  sincerity,  honor 
on  the  part  of  the  paper. 

No  newspaper  ever  holds,  year  in  and  year  out,  a  following  of  several 
hundred  thousand  people  if  it  trifles  with  them.  They  stick  to  a 
paper  if  a  paper  is  consistently  straightforward  and  able  and  friendly. 

The  NEW  YORK  AMERICAN  evidently  has  met  the  exactions 
of  its  readers,  for  they  have  stuck  to  it — not  for  one  year — but  for 
over  fifteen  years — after  four  years  of  the  most  intensive  circulation 
building  ever  inaugurated  by  any  newspaper. 

There  is  a  big  family  of  followers  of  the  NEW  YORK  AMERICAN 
— actually  One-Fourth  of  all  of  the  readers  of  newspapers  in  the  New 
York  territory,  with  many  readers  in  all  parts  of  the  country  thrown 
in  for  good  measure. 

Advertisers  who  will  appeal  to  this  big  family  of  readers,  taking 
pains  to  win  their  confidence  as  the  NEW  YORK  AMERICAN 
has  done,  will  reap  a  great  reward. 

The  NEW  YORK  AMERICAN  believes  its  readers  should  patronize 
its  advertisers  and  tells  them  to  do  so  daily.  It  Believes  its  advertisers 
should  be  very  careful  in  their  statements  to  the  readers  and  tells 
them  so. 

Co-operation  between  readers  and  advertisers — establishing  mutual 
confidence — will  make  both  valuable  to  each  other.  The  readers 
benefit  by  buying  from  advertisers  and  advertisers  benefit  by  get¬ 
ting  their  share  of  the  trade  of  the  fourth  of  New  York. 

Why  not  get  busy,  Messrs.  Advertisers,  and  plan  to  spend  a  just 
proportion  of  your  appropriation  in  the  NEW  YORK  AMERICAN, 
the  rates  of  which  are  fair  to  all? 

3NflD  fiot^^^eriran 

DAILY  AND  SUNDAY 

Member  Audit  Bureau  of  Circulations 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


SEVEN  JOURNALISTS  OF  PROMINENCE  ‘t’s  lloyd  for  the  n.  y.  mail 


Represent  the  Newspaper  Business  of  New  York  State  in  the  Constitu¬ 
tional  Convention  Now  in  Session — There  Are  Also  Half  a  Dozen 
Others  Who  Used  to  Wield  Scissors  and  Paste-Brush. 


Albany,  August  12. — New  York  state 
is  no  exeeption  to  the  rule  that  in  all  the 
more  iinpurtant  moveineuts  and  larger  ac¬ 
tivities  of  modern  life  there  will  he  found, 
in  the  foremost  rank,  a  group  of  effetrtive 
uewspajM-r  men. 

In  the  Constitutional  (Joiivention 
which  is  now  holding  <lnil.v  sessions  at 
the  great  gray  stone  Capitol  at  the  hetid 
of  State  street  hill,  there  are  seven  big 
figures  in  journalistic  affairs  in  New 
York,  who  will  be  found  at  every  session, 
working  to  draft  the  organic  law  of  the 
state.  This  instrument  will  murk  the 
bounds  and  litnitations  fur  legislative  ac¬ 
tivities  for  the  next  wore  of  years. 

KVEKV  TWENTY  YEAR.S 

Every  twenty  years  in  New  York  a 
convention  is  held  to  revise  the  basic  law. 
Fifteen  delegates  at  targe  are  chosen 
throughout  the  state.  Three  are  sele<-ted 
in  en<-h  of  the  fifty-one  senatorial  dis¬ 
tricts.  At  the  election  last  Fall  the  Ue- 
publican  forces  won  a  majority,  and  the 
convention  is  therefore  <-oinpos<*d  of  lit* 
Uepublicans  and  .'t2  IteiiKH-rats  (the  Hull 
.Moose  and  other  more  or  less  ec<-entric 
political  ideas  Iteing  unrepresented.  I 
.\niong  the  I)em<M,-ratic  candidates  last 
Fall  were  several  newspaiter  men.  but 
they  mostly  failed  to  s<H-ure  election.  Of 
the  journalistic  delegates  in  the  <smven- 
tioii  two  are  Itenus-rats  and  five  Kepub- 
licaiis. 

It  may  Is*  suggested  that  seven  is  a 
small  group  out  of  a  total  of  IttS  to  rep¬ 
resent  the  newspa|)er  business,  but  there 
are  several  considerations  that  offset  this 
thought.  Of  first  imiM)rtance  is  the  fact 
that  the  newspaper  delegation  is  of  the 
highest  character  and  that  all  the  men 
are  either  editors  or  publishers.  They 
have  si)ent  years  in  their  profession  and 
have  won  their  present  imiwrtant  i)laces 
by  hard  and  well-directed  labors.  .More- 
ovef.  such  IsKlies  as  the  convention  re¬ 
vising  the  New  York  (-onstitution  are  al¬ 
ways,  and  <iuite  naturally.  comi>osed 
mainly  of  lawyers.  Obviously,  a  iKsiy 
dealing  with  fundamental  principles  of 
state  law  naturally  attracts  to  it.self  men 
of  legal  training.  Other  professions  than 
those  of  law  and  journalism  are  repre¬ 
sented  by  less  than  ten  delegates,  so  that 
the  latter,  after  all,  ranks  se<-ond  in  iKtint 
of  numbers.  Also,  in  the  convention 
there  are  a  score  or  more  of  men  who  are 
largely  interested  as  stockholders  in  the 
publishing  of  daily  newspaiters.  Another 
large  group  is  comi>ost‘d  of  men  who 
served  on  newspapers  for  many  years. 
An  analysis  of  the  records  shows  that 
many  delegates  gave  many  years  of  their 
careers  to  writing  for  daily  and  weekly 
new8pai»ers.  so  that  while  the  nunil)er  of 
active  and  forceful  figures  in  the  conven¬ 
tion  who  are  now  actively  engaged  in 
journalism  is  limited  to  seven,  a  much 
larger  group  should  l>e  classed  as  knights 
of  the  i»en,  by  right  of  the  past 

(  •  THE  NEWSPAPER  ROLL  OE  HONOR 

f)n  the  newspaper  roll  of  honor  in  the 
convention  are  the  following : 

Delegate  at  Ijarge  William  Berri,  owner 
and  publisher  of  the  Standard  Union, 
Brooklyn. 

Delegate  William  Bames,  former  Re- 
publi<-an  State  Chairman  and  editor  and 
owner  of  the  Albany  Evening  Journal, 
Albany. 

Delegate  Andrew  McLean,  editor  of  the 
Brooklyn  Citizen,  Brooklyn. 

Delegate  Charles  H.  Betts,  editor  and 
owner  of  the  Lyons  Republican.  Lyons. 
Wayne  County. 

Xielegate  .Tames  !>.  Nixon,  managing 
editor  of  the  Buffalo  Commercial.  Buffalo. 

Delegate  Edward  N.  Smith,  president 
of  the  Standard  Publishing  Company. 
Watertown,  which  publishes  Ate  Water- 
town  Standard. 

Delegate"  Peter  Donovan,  editor  of  the 
North  Side  News,  Bronx  County.  New 
York  City. 


Me.ssrs.  .Mcl.«an  and  Donovan  are 
Democrats,  while  the  remaining  five  are 
Kepuhlicans. 

This  delegation  is  one  of  the  most 
forceful  of  the  convention.  As  trained 
and  active  newsi)ai)er  men.  the  seven 
have  played  conspicuous  parts  in  the  pro- 
ctsHlings.  I’uhlislier  Berri  is  chairman  of 
the  ('ommittee  on  Printing.  Editor 
Barnes  is  chairman  of  the  ('omniittee  on 
I.cgislative  I'owers.  The  other  five  del¬ 
egates  are  members  of  important  c«*m- 
iiiitte«‘s.  and  all  of  them  have  shown  a 
<lisposition  to  accept  any  responsibility 
devolving  ui>on  them,  spending  time  and 
labor  without  stint  ujton  the  seven  htin- 
dred  odd  proijosals  whieh  have  been  sub¬ 
mitted  for  consideration.  Their  commit- 
ie<*  work  has  been  in  tbe  nature  of  writ¬ 
ing  the  “introductions” — for  the  debates, 
now  under  way.  are  based  upon  tbe  re¬ 
ports  of  tbe  committees.  When  present¬ 
ed.  tbe  various  changes  in  amendments 
were  referred  to  the  eommittees  having 
direct  charge  of  tbe  different  articles  and 
topics  dealt  with  in  tbe  constituiiou.  It 
is  accepted  as  certain  that  in  tbe  con¬ 
vention’s  labors,  which  are  expected  to 
end  about  September  l.'i,  the  newspai)er 
men  will  do  more  than  their  share  to 
draft  the  best  jMssible  document  which 
human  beings  may  pnxluce. 

WILL  BE  SUBMITTED  IN  NOVEMBER 

This  has  been  the  hope,  as  well  as  tbe 
evident  purpose,  of  former  United  States 
Senator  Elihu  Root,  the  president  of  the 
convention,  and  in  this  effort  he  has  re¬ 
ceived  substantial  support  from  the  news- 
paiier  delegation.  When  completed,  the 
draft  of  tbe  proposed  convention  will  be 
submitted,  at  the  Noveinlier  election,  for 
ratification  by  all  the  voters  of  New  York 
State.  If  all  or  parts  are  endorsed,  they 
l»e<-ome  effective  on  January  1.  1916.  ex¬ 
cept  as  otherwise  provided.  The  limita¬ 
tions,  as  well  as  tiie  grants  of  power,  will 
lie  the  guide  for  future  legi.slative  bodies 
in  New  York  State  for  the  coming  two 
de<-ades. 

Prominent  among  the  former  newsjia- 
per  men  who  are  now  serving  as  delegates 
and  who  are  listed  in  the  convention  di¬ 
rectory  as  lawyers  or  members  of  other 
professions,  are  tlie  following : 

Edward  M.  Angell.  of  (Jlens  I’alls. 
Warren  County,  included  in  tbe  Thirty- 
third  Senatorial  District,  was  formerly 
connected  with  the  editorial  department 
of  West  Publishing  Company,  of  .Min¬ 
neapolis.  ^ 

Charles  M.  Dow,  of  Jamestown.  Chau¬ 
tauqua  County,  in  the  Fifty-first  Sena¬ 
torial  District,  is  an  author.  His  chief 
work  is  “A  Century  of  Finance  and  ('om- 
merce.” 

Roliert  R.  Law.  of  Cambridge,  in  the 
Thirtieth  Senatorial  District,  was  for  fif¬ 
teen  years  connected  with  the  Washing¬ 
ton  County  Post. 

Andrew  J.  Shipman,  who  is  from  the 
Nineteenth  Senatorial  District  of  New 
York  (?it.v.  formerly  edited  a  country 
newspa|)ers  for  two  years.  He  is  now  a 
memlier  of  the  law  firm  of  Blandy,  Mooney 
&  Shipman. 

William  M.  McKinney,  of  Northport, 
Suffolk  (bounty,  in  the  First  .Senatorial 
District,  is  an  editor,  author  and  lawyer. 

Ijemuel  P^ly  Quigg,  of  Columbia  Coun¬ 
ty.  in  the  Twenty-sixth  Senatorial  Dis¬ 
trict.  was  formerly  editor  of  the  Flush¬ 
ing  Times  and  of  the  New  York  Press. 


.4s  to  “Mutt  and  Jeff" 

Our  old  friends  “Mutt  and  Jeff”  seem 
to  lx*  standing  pat.  From  a  legal  point 
of  view  there  has  been  no  change  during 
the  past  week.  The  lawyers  say  they’re 
waiting  for  Judge  Weeks — it  being  his 
next  “move.”  Meanwhile  the  Fisher  car¬ 
toons  are  appearing  daily  (since  Mon¬ 
day  last)  in  the  World,  here  in  New  York, 
and  in  prominent  papers  in  other  cities 
which  have  bought  the  service.  And  the 
end  is  not  yet,  of  course. 


Enters  Upon  the  Management  of  Its  Ad¬ 
vertising,  Full  of  Enthusiasm 

Charles  L.  Lloyd,  the  new  advertising 
manager  of  the  New  York  Evening  Mail, 
a  native  of  Lawrence,  Mass.,  returned  to 
New  York  from  London,  England,  in 
April,  and  shortly  thereafter  was  quoted 
at  length  in  The*  Editor  and  Publi.shek 
on  the  subject  of  America’s  opportuni¬ 
ties  abroad. 

Mr.  Lloyd,  in  the  interview  of  May  8, 
IKiinted  out  that  advertising  today  is 
Dot  solely  an  American.  English,  French 
or  Berman  business.  It  is  world-wide 


CHARLES  L.  LLOYD. 

in  its  scope  and  touches  every  field  of 
activity.  He  suggested  the  formation  of 
an  international  agency  and  said; 

"Advertising  has  taken  its  place  as  a 
power  to  be  reckoned  with  among  the 
leaders  in  hanking,  engineering,  manu¬ 
facturing,  merchandising  and  other  com¬ 
mercial  lines.  We  are  too  apt  to  think 
of  advertising  from  a  national  viewpoint 
rather  than  an  international.” 

Mr.  Lloyd  has  had  a  wealth  of  news- 
pajier  training  and  experience.  He  be¬ 
gan  his  newspaper  work  as  a  reporter 
for  the  Boston  Post.  In  1897  and  1898 
he  was  in  editorial  work  with  the  Bos¬ 
ton  .Toiirnal.  About  1000  he  joined 
Arthur  I.eslie’s  syndicate  in  New  York 
City  and  began  to  introduce  to  news¬ 
papers  tbe  present-day  half-tone  cut. 
Within  a  few  years  he  had  lieen  pub¬ 
lisher  of  the  Wall  Street 'Summary,  liusi- 
ness  manager  of  the  Daily  America  (a 
competitor  of  the  Morning  Telegraph) 
and  solicitor  for  the  Siin,  the  Mail  and 
the  Telegram. 

He  went  to  London  as  general  man¬ 
ager  of  W.  T.  Stead’s  daily  newspaper, 
and  some  years  ago  established  his  own 
advertising  agency  under  the  style  of 
Lloyd  &  Co.  He  is  enthusiastic  almut 
the  Mail,  says  it’s  growing  fast  and  that 
he  firmly  believes  his  present  position 
offers  an  exceptional  opportunity  for  the 
aceomplishnient  of  big  things  in  an  ad¬ 
vertising  way. 

SUES  ONE  OF  ITS  OWN  EDITORS 


New  York  Sun  Alleges  It  Was  Caused  to 
Pay  for  Press  Agents*  Stories. 

The  Sun  Printing  and  Publishing  Com¬ 
pany  of  New  Y’ork.  which  is  the  company 
which  publishes  the  New  York  Sun.  has 
brought  two  suits  liefore  the  Supreirte 
Court  against  Oeorge  R.  Miner,  who 
formerly  was  the  editor  of  the  Sun’s  Sun¬ 
day  Supiilenwnt.  alleging  th.it  he  caused 
it  to  pay  unnecessarily  for  stories  sent  in 
by  press  agents.  There  are  two  actions, 
one  for  the  recovery  of  $.'?.383.  and  the 
other  for  .$2,.'»-9),  each  with  interest. 

A  co-defendant,  whose  name  is  stated 
to  appear  on  the  hooks  of  the  Sun  as  the 
person  credited  with  authorship  of  the 
articles  in  question,  is  named  in  each 
action.  It  is  alleged  in  the  complaints 
that  these  articles  were  furnished  free  by 


“press  agents”  seeking  publicity  for  va¬ 
rious  institutions,  persons  and  projects 
and  that  neither  the  co-defendants  nor 
any  other  iiersons  were  entitled  to  pay¬ 
ment  for  them.  Mr.  Miner,  it  is  alleged, 
did  not  properly  perform  the  duties  of  his 
position  in  permitting  such  payment. 

Mr.  Miner,  it  is  stated,  continued  as 
Sunday  editor  from  July,  1912.  to  March 
29.  1915.  A  schedule  of  more  than  one 
hundred  of  the  articles  in  question  is  sub¬ 
mitted  in  the  complaint.  These,  it  is 
said,  were  published  between  Sepiember 
2.5,  1912,  and  March  19,  1915. 

.Mr.  Miner  has  denied  all  the  iillega- 
I  ions. 


PHILA.  TELEGRAPH  NOT  SOLD 


Negotiations  with  the  Public  Ledger  Fail 
to  Get  Across 

'I'lie  Philadelphia  Telegraph  will  not 
be  sold  to  the  Public  l.edger  Company, 
'i’his  is  final  and  authoritative,  and  will 
he  good  news  to  many,  even  outside  the 
Telegraph  office.  'I’lie  sale  has  been  ru¬ 
mored  for  the  past  six  months — the  Phil- 
ndeliihia  Sunday  Transcript  even  going 
so  far  last  March  as  to  announce  the 
transfer. 

Of  course  everyone  knows  that  the 
Evening  Ledger  would  like  very  much  to 
acquire  an  Associated  Press  franchise. 
It  has  been  most  exasiierating  for  that 
paper  to  be  in  jiossession  of  facts,  through 
the  I>edger  service,  and  yet  be  unable  to 
use  them,  while  other  evening  papers 
were  not  so  handicapped.  Few  persons 
believed,  however,  that  the  matter  wa.s 
being  seriously  discussed,  and  the  news 
that  an  offer  was  made — to  lie  met  by  a 
<-ounter  offer  which  expired  about  ten 
days  ago,  when  Mr.  Curtis  declined  the 
terms  proposed — will  be  a  huge  surprise 
to  newspaperdom  generally. 

The  rumors  were  far  from  plea.saut  to 
the  Telegraph  people,  as  can  easily  be 
understood,  more  than  one  fat  advertis¬ 
ing  contract  being  held  up  by  the  un¬ 
certainty.  Consequently,  when  Norman 
Macljeod,  general  manager,  called  to¬ 
gether  the  advertising  and  circulation 
men  a  week  ago.  and  told  them  that  the 
matter  had  been  wholly  wiped  off  the 
slate,  that  there  was  no  longer  any  like¬ 
lihood  of  the  Telegraph  being  sold  to  the 
Ledger  or  to  anyone  else,  and  that  they 
could  in  conseiiuence  from  that  moment 
“go  ahead  full  speed,”  everyone  breatheil 
a  long  sigh  of  relief  and  rushed  out  to 
nail  down  business  which  had  lieen  up 
in  the  air.  The  Evening  Ledger  will 
therefore  be  obliged  still  to  depend  on 
the  United  Press,  as  formerly. 

Around  Philadelphia  they  were  say¬ 
ing  that  Mr.  Curtis’  offer  had  lieen  met 
by  Mr.  Wanamaker  with  the  proposition 
that  terms  should  include  a  block  of 
stock  in  the  T^edger ;  at  the  Telegraph 
end  it  is  stateil  that  the  suggestion  came 
from  the  other  side. 


“Call  and  Post”  Day  Coming  at  the  Fair 
Saturday,  August  14.  will  be  “Call  and 
Post  Day”  at  the  San  Francisco  ex¬ 
position.  It  will  he  conducted  on  the 
lines  of  “Examiner  Day,”  which  was  a 
big  success,  some  weeks  ago.  The  CJall 
and  Post,  working  with  the  Exposition 
officials,  the  directors  of  amusements,  the 
entertainers,  the  aviators,  the  brass 
bands,  and  every  individual  in  that  vast 
aggregation  of  people  wlio  liave  already 
delighted,  entertained  and  amused  9,- 
000,000  visitors  at  “Jewel  (Mty,”  will  at¬ 
tempt  to  outdo  every  previous  effort  on 
the  Exposition  grounds. 


Philadelphia  Prospects  Encouraging 
Samuel  W.  Meek,  business  manager  of 
the  Philadelphia  Press,  said  to  a  repre¬ 
sentative  of  The  Editor  and  Publish¬ 
er  on  Wednesday :  “The  indications  in 
the  Phil.idelphia  field  for  fall  business 
are  encouraging.  A  number  ef  new  ac¬ 
counts  are  being  discussed  and  planned, 
and  the  general  outlook  for  business — 
owing  to  the  numerous  war  orders  that 
are  being  executed,  giving  a  decided  im¬ 
pulse  to  trade  in  all  lines — is  bright.  Our 
own  business  is  growing  most  satisfac¬ 
torily,” 
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Newspapers  Can  Hasten  Trade  Growth 

"Straight  Talk”  Indicating  Definite  Plans  for  Closer  and  More  Effective  Co-operation  Between  Publishers, 
Advertisers  and  Agents — General  Advertising  Wasteful — Newspapers  Best — Strong  State  Organ¬ 
izations  the  Unit — Maintain  Rates — Gather  and  Distribute  Trade  Information — A 
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With  the  pronpeet  of  a  general  busi¬ 
ness  revival  so  close  at  hand  after  nearly 
three  years  of  depression  and  stagna¬ 
tion  -in  many  lines,  it  is  well  that  those 
who  MO  largely  control  the  forces  through 
which  trade  expansion  will  be  promoted 
and  influenced,  should  endeavor  by  thor¬ 
oughly  efficient  co-operative  effort  to 
help  make  results  most  positive. 

Advertising  will  be  used  on  a  larger 
scale  than  at  any  |)revioiis  time,  and 
most  of  it  will  go  to  the  newspapers 
provided  we  as  a  whole  will  co-operate. 
The  period  of  hard  times  has  caused 
careful  invustigation  of  many  previous 
practices,  which  have  in  nnmeroiis  cases 
conclusively  proved  to  important  manu¬ 
facturers  the  fallacy  of  much  of  the  pre¬ 
tense  of  maga/.ines  and  general  adver¬ 
tising  mediums. 

TOO  MUCH  WASTK  AND  LOSS 

Innumerable  manufacturing  concerns, 
which  in  the  past  have  spent  millions 
of  dollars  for  space  in  the  so-called  na¬ 
tional  mediums,  have  found  that  such 
advertising  involvecf  too  great  an  ele¬ 
ment  of  waste  and  lost  motion,  besides 
failing  in  being  successful  in  securing 
effective  dealer  co-operation. 

IJase  after  case,  in  which  the  manu¬ 
facturer  has  l)een  induced  to  appropriate 
large  sums  for  space  in  the  so-called 
national  meuiums  upon  representation 
that  he  would  thus  most  economically 
and  effectively  force  distribution  and 
create  consumer  demand,  has  resulted 
in  disastrous  failure. 

The  very  argument  used  by  the  repre¬ 
sentatives  of  the  general  inedinms  that 
campaigns  such  as  they  advocated  would 
enable  the  manufacturer  to  load  up  the 
dealer  who  would  sell  the  goods  through 
newspaper  advertising,  has  been  turned 
against  them  by  those  smart  enough  to 
appreciate  the  fact  that  they  can  more 
directly  sell  the  gcaxls  through  news¬ 
paper  advertising  and  cut  out  the  gen¬ 
eral  publicity  in  many  cases. 

The  whole  process  has  Ih-cii  wrong 
and  grossly  extravagant.  Dealers  are 
now  very  shy  about  stocking  up  with 
go«)ds  simply  on  the  strength  of  the  <lis- 
play  of  a  bunch  of  pretty  i)roofa  show¬ 
ing  pages  to  be  used  in  the  maga/.ines 
and  other  alleged  general  mediums. 

In  nearly  every  town  and  city  the 
total  sales  of  all  the  maga/ines  and  gen¬ 
eral  mediums  per  issue  combined  do  not 
amount  to  but  a  small  percentage  of 
the  circulation  of  the  weakest  news¬ 
paper  in  the  community.  The  dealers 
know  that  general  advertising  does  not 
bring  the  customer  to  their  store. 

The  dealer  who  is  to  sell  the  goods 
has  learned  the  fatal  weakness  of  any 
campaign  that  cannot  be  linked  up  di¬ 
rectly  to  his  store.  This  is  an  impos¬ 
sibility  with  maga/ine  or  other  general 
advertising.  The  statement  “at  all  deal 
ers”  is  no  longer  sufficiently  explicit  to 
start  the  prospect  seeking  to  find  under 
which  thimble  the  ball  lies. 

NINETY  PEK  CENT.  WASTE. 

With  an  article  having  say  a  distribu¬ 
tion  as  much  as  ten  per  cent,  effective, 
maga/ine  and  general  advertising  is 
ninety  per  cent,  waste.  Comparatively 
few  well  established  products  have  as 
much  as  a  fifty  per  cent,  distribution, 
and  yet  spend  fortunes  in  advertising 
of  which  "the  other  fifty  per  cent,  is 
wasted  on  barren  soil.  Maga/ine  space 
costs  more  than  three  times  as  much 
per  line  per  thousand  circulation  than 
newspaper  Mj)ace. 

The  maga/ine  and  general  mediums 
have  a  proper  place  in  many  advertising 
campaigns,  but  can  only  be  used  econom¬ 


ically  and  elfectively  after  consumer  de¬ 
mand  has  been  created  through  news- 
jiaper  advertising  and  other  methods  in 
a  sufficiently  large  number  of  places  to 
make  it  become  effective  as  a  means  of 
keeping  the  name  before  the  public. 

Until  a  few  years  ago  the  maga/ine 
occupied  a  field  of  comparatively  limited 
circulation  and  limittKl  volume  of  adver¬ 
tising  to  which  it  is  again  rapidly  sub- 


who  knew  them  all,  and  the  goose  that 
laid  the  golden  egg  has  been  slaughtered. 

Manufacturers  desirous  of  expanding 
their  business  have  been  easy  prey  of 
those  interested  in  the  sale  of  national 
advertising,  including  bill  boards,  car 
spaces  and  such  with  their  ridiculous 
pretense  that  everybody  that  passes 
down  a  street  or  rides  on  a  car  consti¬ 
tutes  a  unit  of  circulation. 
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siding.  It  has  been  a  mushroom 
growth,  which  for  a  time  dazzled  the 
eyes  of  the  many  victims  of  the  soft 
cooing  hypnotists,  who  have  induced 
them  to  part  with  their  money. 

Tf  I  remember  eorrectly  the  first  in¬ 
flation  of  magazine  circulation  came 
with  the  publication  of  a  series  of  war 
articles,  then  came  reduced  prices,  gift 
enterprise,  muck  raking  campaigns  as 
audacious  as  they  were  ineffective  of 
results,  and  which  have  now  degenerated 
into  sex  orohleras  and  such  slnff  blatantly 
exploited  by  the  big  sellers. 

In  the  silly  (piest  for  some  of  the 
bright  glittering  dollars  that  for  a  time 
seemed  to  vie  with  the  rankest  get-rich- 
qnick  specialties  that  have  ever  been 
launched,  magazines  for  a  time  grew  so 
numerous  that  1  doubt  if  there  is  a  man 


EASIER  FOR  THE  AIIVERTIHINO  AGENT 

We  newspajM'r  men  must  admit  that 
it  is  easier  and  quicker  for  the  advertis¬ 
ing  agents  to  make  money  by  preparing 
copy  for  a  few  magazines  than  to  render 
the  more  complicated  and  expensive 
service  of  buying  newspaper  space  in¬ 
telligently  and  elfectively  hooked  up  to 
hundreds  or  thousands  of  dealers. 

The  seriousness  of  this  facDir  is  caus¬ 
ing  some  of  the  important  men  in 
agency  business  to  consider  the  advisa¬ 
bility  of  their  handling  all  accounts  on 
a  service  basis,  selling  the  space  at  net 
cost.  Tncreasing  costa  of  doing  business 
and  the  improved  service  demanded  is 
so  largely  encroached  on  the  narrow 
margin  of  pri>lit  left  from  the  commis¬ 
sion  as  to  make  the  service  charge  seem 
fairest  to  all  concerned. 


The  multiplicity  of  accounts,  the  elab¬ 
orate  checking  service,  the  cost  of  in¬ 
vestigations,  etc.,  etc.,  involved  in  deal¬ 
ing  with  a  group  of  from  three  hundred 
to  one  thousand  daily  newspapers,  or 
several  thousand  country  weeklies,  have 
apparently  made  the  commission  allow¬ 
ances  from  the  newspaper  publishers 
look  very  profitless. 

fieneral  advertising  has  helped  build 
up  a  few  shining  high  spots  which  are 
cited  by  the  representatives  of  the  gen¬ 
eral  mediums  as  attractive  bait  to  at¬ 
tract  fresh  lish  to  the  neig....orhood  of 
the  hook.  The  stories  of  the  magazine 
graveyards  would  be  quite  different. 

The  realiv  modern  advertising  agencies 
are  e<|uipi)ed  to  render  the  service  I 
would  uemaiid  w'ere  I  a  manufacturer 
seeking  to  find  new  markets  for  my 
goods  or  increased  sales.  These  agencies 
operate  on  a  straight  service  basis, 
either  e.xclnsive  or  inclusive  of  commis¬ 
sion,  as  the  case  may  lie. 

WHAT  IS  INCLUDED 

They  include  in  their  service  traveling 
business  experts  to  personally  investi¬ 
gate  trade  and  local  conditions  in  the 
different  towns  and  cities  to  be  covered. 
These  agents  do  their  work  in  advance  of 
any  advertising  campaign,  and  timing 
all  the  desirable  and  essential  details 
for  the  result  sought,  give  their  clients 
returns  far  beyoml  the  ordinary. 

These  agencies  utilize  newspapers  to 
good  advantage  in  the  ordinary  sense, 
but  line  to  a  lack  of  confidence  in  the 
co-iqieration  that  they  could  secure 
through  the  assistance  of  local  news¬ 
paper  men,  they  often  fail  to  secure  as 
full  results  for  their  clients  as  they 
otherwise  could. 

'I’he  general  advertiser,  situated  in  a 
distant  city,  is  greatly  handicapped  in 
any  attempt  to  create  demand  or  in- 
cieased  sales  fur  his  goods  through 
news|»aper  advertising  in  any  section  for 
many  reasons,  which  should  be  clearly 
understood  to  be  apprwiated. 

We  newspaper  men.  thoroughly  con¬ 
versant  with  local  conditions  and  prob¬ 
ably  representing  the  greatest  powers  in 
our  communities,  little  realize  the  dilti- 
cnlties  of  reconciliitg  several  Hundred 
such  units  as  we  each  represent  into  a 
national  campaign. 

In  the  first  place,  our  friend  the  manu 
factnrer,  seldom  has  the  capital  or  will¬ 
ingness  to  investigate  conditions  in  each 
community  that  we  rejiresent,  and  is 
largely  dependent  upon  the  scant  and 
unsat  isf.ictory  information  now  avail¬ 
able  anywhere. 

It  is  obviously  up  to  us  for  our  own 
selfish  interests  to  produce  in  some  way 
for  the  ready  reference  of  advertisers 
and  agents  the  sort  of  information  and 
faailities  to  trade  with  us  as  units  in 
any  general  campaign.  This  service 
must  be  thorough  and  absolutely  de¬ 
pendable. 

.Many  agencies,  through  experience 
with  weak-kneed  newspaper  men 
throughout  the  country,  naturally  try 
to  e.xercise  for  their  clients  every  art 
to  get  free  notices  and  spe<dal  position! 
without  extra  charge,  and  in  many  cases 
are  harshly  criticised  by  newspaper  men. 

Throtigh  mistaken  policy  in  relations 
with  the  newspapers,  some  of  the  agen¬ 
cies  have  placed  themselves  in  a  position 
where  they  cannot  get  for  a  client  as 
good  service  as  he  could  by  direct  rela¬ 
tions  with  the  newsjmpers,  but  such  a 
course  is  seldom  possible. 

THE  POSSIBILITIES  OK  BREAKING  DOWN 
RATES 

There  are  well-known  space  buyers 
'connected  with  the  different  agencies 
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Let  N ewspaper  Publishers  Co-operate 


who  kM*|>  clmnj'iiif;  alnMit  at  <-on»taiitly 
increaswl  Halarioa  simply  oariiod  hy  their 
kiiowle^l};**  of  newspaper  conditions  and 
the  |M>ssil)ilities  of  hreakiiig  down  rates. 

The  newspa|M-rs  have  no  one  to  hlame 
for  Hiieh  conditions  hut  themselves,  for 
through  effective  <'o-operation  and  a  ri};id 
a<lherence  to  rates  for  a  |>eri<«l  the 
space  Iniyin}!  artists  would  no  loufjer 
command  a  ]>remiuni  and  relations  all 
around  would  Is-  vastly  improved. 

I  have  trave!e<l  over  miles  in 

the  I'nited  States  and  (  anada  during 
the  fiast  five  or  six  years,  visiting  all 
of  the  larger  cities  and  many  small 
towns,  calling  on  newspa|s>rs,  advertisers 
and  agencies,  ami  feel  that  I  am  quali¬ 
fied  to  view  the  situation  from  the 
broadest  |>ossihle  stand|K)int. 

I  am  writing  this  in  the  hroad  inter¬ 
est  of  all  newsjmjK-r  advertising  and  to 
urge  the  newspapers  to  organize  a  cam¬ 
paign  which  will  lie  a  demonstration  of 
lasting  effect  on  the  whole  husiness  of 
the,  country,  and  bring  the  newspajM-rs 
direct  and  immediate  results  in  the  way 
of  increas<‘d  revenue  which  I  know  will 
lie  most  aarnestly  welcomed. 

Viewed  from  a  distance,  the  use  of 
many  newspajK-rs  in  a.  remote  part  of 
the  country  must  ever  s«-em  a  most  !»«■- 
wilderiiig  prosp<*ct  for  the  man  wishing 
to  increase  his  sales  through  direct  ap¬ 
peal  to  all  the  people.  I  know  the  cities 
and  the  pisiple  and  am  going  to  indicate 
how  through  co-oja-rative  effort  the 
newspaiiers  can  get  more  husiness  com¬ 
ing  their  way  than  hy  any  othur  (ilan 
that  I  have  ever  se«-n  worked  out  or 
pre-ented  for  consideration. 

In  the  first  place  our  country  is  rich 
and  possesses  limitless  jiossil>iliti<>s.  The 
task  of  propi-rly  presenting  the  a[ipeal 
of  the  different  sections  to  the  general 
advertis«-rs  of  the  country  is  lieyond 
the  commercial  |K>ssihilities  of  any  sin¬ 
gle  newspajM-r  or  of  any  small  group 
of  iiewspa|M-rs. 

At  a  really  trifling  expense  ja-r  jiaper, 
we  <-an.  through  the  organirjition  of 
State  Daily  Newspaper  Associations,  in 
which  every  daily  n<-wspa|a-r  in  each 
State  should  participate  n-gardless  of 
local  rivalries,  pnaluce  a  cohesive  force 
that  will  la-  wondi-rfiil  in  its  prcaluctive- 
ness  along  lines  I  will  hriefly  indii-ate. 

I  shall  not  attempt  to  more  than  out¬ 
line  the  high  points  which  my  investiga¬ 
tions  of  advertising  comlitions  have 
shown  me  ar<-  most  desirable  for  the 
purposi-  of  (through  intelligent  ap|a-al 
and  service)  Securing  a  larger  use  of 
the  newspap<-rs. 

SHOfl.n  HAVE  A  C'E.NTKAI.  OKKK’E 

III  the  first  place  the  newspapers  of 
each  State  should  have  a  central  ofTice 
at  some  imiairtant  cit.v  or  town,  with  a 
paid  se<-retary  in  charge  to  gather  and 
summarize  the  information  se<-ured  hy 
meniliers  or  to  take  charge  of  other  ac¬ 
tivities  which  may  develop  later  on. 

The  secretary  should  hy  corres[Mmd- 
em-p  with  niemla-rs  ami  personal  inves¬ 
tigation,  if  necessary,  pnaliu-e.  a  set  of 
loose-leaf  she<-ts  which  will  reflect  hiisi- 
ness  conditions  and  possibilities  of  every 
town  in  the  State,  with  maps  of  busi¬ 
ness  centers  and  lists  of  reliable  dealers 
in  practically  every  line. 

Copies  of  all  of  this  data  should  la* 
kept  on  file  for  the  use  of  prospective  ad¬ 
vertisers  and  the  advertising  agencies  in 
New  York  and  Cliicago,  and  perhaps  later 
elsewhere,  and  copies  of  the  whole  of 
it  or  any  part  furnished  to  advertisers 
and  agents  at  purely  nominal  rates. 

When  we  consider  that,  in  advance  of 
any  state-wide  campaign,  a  manufac¬ 
turer.  say  a  thousand  miles  away,  should 
have  this  data  before  him.  and  that  we 
can  give  him  for  a  few  dollars  what  it 
would  cost  him  thousands  of  dollars  and 
months  of  lalsir  to  produce,  we  should 
realize  the  importance  of  this  service. 

Maps  of  the  business  centres  of  all  of 
our  cities  and  towns  indicating  h.v  nu¬ 
merals  and  symbols  the  location  of  the 
principal  dealers  in  the  many  lines  of 


trade,  and  |terhaps  later  on  shaded  to 
■show  districts  aci-ording  to  the  rental 
values,  would  la-  of  inestimable  value. 

In  thn-e  months’  time  our  liasic  data 
would  make  our  different  states  as  or- 
gmiiizcKl  most  desirable  fields  for  intelli¬ 
gent  exp«-rimental  canqiaigns,  which 
would  prove  the  wonderful  and  sujierior 
jiiilling  [Kiwers  of  the  newspa|iers. 

Through  such  organizations  as  I  am  in¬ 
dicating  the  newspajH-rs  (-ould  establish 
an  ironclad  stanilard  of  advertising  rates 
which  everyone  would  so<in  learn  were 
as  unalterable  and  fixed  as  the  H(x-k  of 
(Gibraltar,  and  cut  off  the  traffic  of  the 
space-biiyin;;  jugglers  among  us. 

The  different  state  organizations  <-ould 
establish  their  own  chet-king  bureaus 
which,  under  lamd  and  perhaps  in  con¬ 
junction  with  the  representative  of  the 
Advertising  agents’  organizations  could 
furnish  advertisers’  and  agents’  reports 
as  to  insertions  and  positions  sold  at 
extra  rates,  and  through  the  organ i7.atiun 
of  small  mat  making  plants,  cut  out  much 
of  the  exjiense  of  supplying  such  matter,  to 
each  individual  papers  at  long  range. 

A  PI.A.N  SOr.ND  IN'  PRINCIPLE 

There  is  altsoliitely  no  doubt  in  my 
mind  of  the  succe.ss  of  some  such  plan 
of  o|H-rations.  It  is  as  sound  and  cor- 
n-i-t  in  principle  as  the  science  of  hank¬ 
ing  or  any  other  known  success.  There 
is  not  an  “if”  alxnit  it  if  we  will  but 
get  together  to  put  it  through. 

Through  the  organization  of  strong 
state  associations  throughout  the  coun¬ 
try.  all  limiked  up  together  into  a  na¬ 
tional  news|)ap<-r  organizjition,  which 
would  lie  effiK-tive  and  worth  while,  it 
should  In-  (sissible  to  double  and  treble 
the  present  volume  of  general  advertising 
ill  the  newspa[>ers. 

The  newspapers,  which  by  the  very 
reason  of  their  close  contact  with  local 
conditions  in  practically  every  city  in 
the  country,  can  (at  but  a  trifling  ex- 
jN-nse  to  themselves)  jointly  produce  a 
fiiiKl  of  din-ct  and  up-to-the-minute  in¬ 
formation  otherwise  unobtainable  ex- 
i-ept  at  a  prohibitive  price. 

.\dvertising  has  grown  out  of  the  ex- 
|N>rimuiital  condition  in  which  it  existi-d 
for  years.  It  is  up  to  us  to  demonstrate 
in  an  unmistakable  way  that  the 
strength  and  success  of  any  national 
campaign  must  defiend  u|)on  its  influence 
in  bringing  the  jieople  to  loc-al  shops  in 
every  city  through  local  advertising. 

It  is  up  to  us  as  newspaper  publishers 
to  try  to  make  it  easier  for  the  prospec¬ 
tive  advertiser  to  do  business  with  us. 
If.  by  a  slight  adjustment  in  our  rate 
cards,  we  can  make  it  easier  for  him  to 
figure  a  combinwl  rate  for  all  the  news¬ 
papers  in  our  state,  why  not  attempt  to 
provide  the  simple  general  rate  card? 

THE  ADVERTISER  NATURALLY  OB-II-XTS 

The  general  advertiser  very  naturally 
objects  to  paying  the  newspapers  a  higher 
rate  per  line  for  space  as  his  local  dealer. 
We  have  all  heard  the  arguments  of  the 
large  advertising  agents  who  wish  to  buy 
bulk  sjiace  for  their  clients  on  the  same 
basis  as  we  sell  to  the  department  stores. 

Of  course,  it  would  In*  out  of  the  ques¬ 
tion  to  grant  such  an  absurd  request  and 
])ut  the  agency  in  the  position  of  being 
able  to  quote  a  lower  rate  for  our  space 
to  a  single  advertiser  than  that  provided 
in  our  rate  cards,  but  the  point  is  well 
worth  considering  in  the  development  of 
improved  rate  cards. 

I>et  our  states  each  show  the  way  and 
sell  advertising  as  a  commodity  alike  to 
all  customers  buying  the  same  quantity 
under  the  same  conditions.  We  are  do¬ 
ing  this  in  the  big  cities  and  all  news¬ 
papers  can  do  it  with  big  profit  to 
themselves  and  greater  simplifications  of 
relations  with  general  advertisers. 

Any  single  advertiser  using  say  20.000 
inches,  or  2fM),000  lines,  per  year,  whether 
local  or  foreign,  should  be  able  to  buy 
space  on  an  equal  basis,  and  so  on  down 
to  the  man  using  as  little  as  an  inch 
every  other  day. 


I  am.  rather  op|)Osed  to  the  absolutely 
"flat  rate”  theory  for  the  reason  that  in 
nearly  every  case  I  have  investigated,  I 
have  found  that  during  an  off  season,  the 
paiier  with  the  flat  rate  usually  loses  the 
business  long  la-fore  the  one  which  com¬ 
pels  a  certain  use  of  copy  to  secure  the 
rate. 

The  flat  rate,  iindoubteilly,  works  to 
the  greater  convenience  of  the  users  of 
space,  but  is  not  in  my  opinion  as  efft-c- 
tive  from  the  newspajH-r  standpoint  as  a 
card  with  vi-ry  moderate  discounts  for 
a  stated  volume  of  business  or  specified 
continuous  use,  with  short  rate  penalty 
for  failure  to  comply  with  the  conditions. 

No  two  newspaiNirs  are  oia-rated  on  the 
same  exact  theory  of  expense,  and  each 
publisher  must  figure  out  his  own  basis 
of  rates  to  cover  his  costs  and  yield  him 
a  fair  margin  of  profits.  The  trouble 
with  many  of  us  is  that  we  are  trying  to 
sail  our  crafts  on  the  sea  of  journalism 
without  the  necessary  compasses  and 
charts  for  use  during  storms. 

SHOULD  DECIDE  UPON  UNIItlRM  BASIS  OK 
DISCOUNTS 

1  believe  that  the  newspapers  should 
through  co-operative  effort  decide  upon 
uniform  liasis  of  discounts  for  various 
amounts  of  spai-e  and  seek  the  greatest 
possible  uniformity  and  simplicit.v  re¬ 
garding  any  extra  charge  for  position, 
which  should  Ik-  rigidlv  lived  up  to  by 
all. 

For  instance,  make  rates  for  one-time 
business,  2(i  times,  .52  times,  etc.,  and  for 
different  volumes  of  o|ien  space  in  one 
year  run  of  paper,  with  say  twenty-five 
p«-r  cent,  extra  for  next  following  read¬ 
ing,  and  fifty  per  cent,  next  and  along¬ 
side  reading. 

By  devoting  a  reasonable  amount  of 
care  to  the  makeup  it  will  In*  found  that 
newspapers  can  easily  take  sufficient  care 
of  the  small  general  ads  to  make  them 
proiliictive.  If  the  customer  wants  to 
buy  anything  special  as  a  “must,”  he 
should  be  made  to  pay  for  it  just  the 
same  as  anyone  else  would  if  seeking 
spe<-ial  service  anywhere. 

Broad  experience  has  proved  that  it  is 
a  foolish  and  losing  jNilicy  for  a  news- 
liajK-r  to  s<-ll  anything  la-tter  than  full 
position  to  any  advertiser  regardless  of 
the  increased  rate  he  may  ask.  Viewed 
in  the  light  of  long  experience,  the  extra 
expense  in  white  pa|>er  and  other  details 
involved  by  the  care  of  much  of  such 
business,  amounts  to  more  than  you  can 
collect. 

“no  free  reading  NOTlCE.s” 

In  making  it  easier  for  the  general 
advertiser  to  do  business  with  you,  you 
will  find  that  it  will  simplify  matters 
very  much  if  we,  as  associations,  rigidlv 
live  up  to  the  literal  application  of  a  “no 
free  reading  notice”  rule.  Simply  cut 
out  the  outrage  and  make  the  advertiser 
pa.v  for  everything  he  seeks  just  the 
same  as  you  have  to. 

Our  friends,  the  magazines,  never  “give 
up”  a  line  of  free  space.  The  space 
buyers  realize  that  they  have  to  pay  for 
what  they  get  in  the  magazines,  and  en¬ 
deavor  to  work  the  newspapers  for  as 
much  lN*tter  than  fifty-fifty  as  they  can 
get.  .lust  as  long  as  we  will  stand  for 
being  worked,  we  will  be  worked. 

We  have  it  in  our  jKiwer  to  eliminate 
almost  entirely  all  waste  to  the  general 
advertiser  wishing  to  build  up  or  stimu¬ 
late  business  in  distant  places.  No  gen¬ 
eral  medium  can  compete  with  us  as  com¬ 
ponent  parts  of  a  group.  We  can  render 
service  and  give  information  quicker  and 
Ik*  more  dependable  than  any  other 
agency  in  the  world. 

Through  the  organization  I  suggest  we 
can  get  direct  audiences  with  the  biggest 
manufacturers  in  the  c/uintry  to  submit 
selling  plans  and  invaluable  data.  We 
can  make  fair  terms  and  conditions  with 
the  space  buyers  for  our  propsals  will  be 
of  sufficient  importance  to  any  man 
wishing  to  do  business  in  our  various 


states  to  make  any  of  them  sit  up  and 
take  notice. 

The  average  manufacturer  has  not  the 
time,  nor  the  inclination,  to  even  see  a 
small  [>art  of  the  newspajKir  representa¬ 
tives  who  try  to  see  him.  He  can  sec 
but  few  newspaiier  representatives  in 
the  course  of  a  year.  If  he  trieil  to  see 
them  all  he  could  do  no  other  business, 
lie  must,  therefore,  of  necessity,  get  his 
information  through  sulKirdinates. 

Through  our  state  and  national  or¬ 
ganizations  we  would  have  a  pro|iosal 
big  enough  and  important  enough  to 
warrant  the  interested  attention  of  any 
business  man  wishing  to  do  trading  in 
our  states  just  as  long  as  you  are  will¬ 
ing  to  give  him  the  sort  of  information 
he  neeels  in  his  work.  He  will  grasp 
the  efficiencies  of  your  service  and  do  what 
he  can  to  encourage  such  efforts  by 
giving  us  busine-ss. 

We  all  should  be  determined  in  ad¬ 
vance  to  forget  personalities  and  local 
feuds  in  trying  to  get  business  to  come 
to  our  state.  Fight  and  struggle  as  we 
may  in  other  matters,  let  us  pull  to¬ 
gether  and  iKNist  all  newspaper  adver¬ 
tising  in  the  full  confidence  that  eventu¬ 
ally  some  part  of  all  accounts  will  come 
our  way. 

Kach  state  is  an  empire  in  itself.  We 
hold  the  key  to  the  situation.  We  must 
jointly  exploit  the  possibilities  of  our 
fields.  No  matter  how  strong  any  one 
of  us  is  in  his  own  community,  we 
must  recognize  that,  as  a  rule,  the  whole 
slate  or  section  must  be  considered  as  a 
unit  by  the  general  advertiser,  and  not  a 
cit.v. 

(hir  manufacturers  have  in  the  past 
In-cii  able  to  make  profits  by  slip-sluKl 
metluNls,  our  retailers  have  la-en  able 
to  make  money  by  fiNiling  the  people  and 
our  newspapers  and  other  advertising 
meiliums  have  done  fairly  well  despite  in¬ 
efficiencies  and  misrepre-sentations,  but  in- 
cn-ased  competition  and  changing  condi¬ 
tions  now  clearly  indicate  a  new  era. 

We  can  co-ojK*rate  with  the  legitimate 
and  efficient  advertising  agents  to  reii- 
iler  the  manufacturers  and  general  ad¬ 
vertisers  a  better  and  more  effective  serv¬ 
ice  than  has  ever  been  availablu  for  his 
use  and  profit.  We  can  do  this  without 
increasing  the  commission  to  the  agents, 
and  by  making  of  use  to  them  the  sort 
of  iiiformation  that  costs  us  nothing,  but 
is  now  next  to  prohibitive  to  them. 

1  will  be  glad  to  answer  any  ques¬ 
tions  regarding  details  of  the  plan  pre¬ 
sented  anil  to  render  such  assistance  as 
I  can  in  helping  bring  about  state  or¬ 
ganizations  which  eventually  can  pro¬ 
duce  a  really  worth-while  national  InnIv’ 
of  use  in  the  development  of  newspaper 
advertising. 

W.  O.  LITTICK  PRESIDENT 


Zanesville  Publisher  Now  Heads  Select 
List  of  Ohio  Dailies. 

The  Select  List  of  Ohio  Dailies  had 
its  annual  meeting  .  at  Cedar  Point, 
O.,  on  Saturday  last.  The  resignation 
of  Mr.  Malcolm  .Tennings  was  accepted, 
and  in  consideration  of  his  long  and 
faithful  service  he  was  made  honorary 
president  'Fhe  new  officers  of  the  list  are 
as  follows:  President,  W.  O.  Littick, 
Zanesville  Times  Recorder ;  vice-presi¬ 
dent,  R.  C.  Snyder,  Norwalk  Reflector 
Herald;  secretary  and  treasurer,  C.  H. 
Spencer,  Newark  Advocate;  directors, 
M.  C.  Speidel.  Piqua  Call ;  L.  H. 
Harnes,  Marietta  Journal;  Harry  E. 
Taylor,  Portsmouth  Times;  0.  I.  .Jones, 
East  Liverpool  Review. 

A  bid  was  accepted  for  pajM-r  from 
the  PettelNine-Cataract  Paper  Company 
for  the  coming  vear,  and  it  was  vot^ 
to  have  the  next  me<*ting  at  Columbus, 
D.,  on  October  12. 

The  gathering  was  attended  by  about 
twenty  members,  also  by  Robert  E. 
Ward,  foreign  advertising  manager,  and 
Ward  E.  Jewett,  Eastern  manager. 
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Know  “What’s  What”  in  Boston 


Know  the  Real  Boston — Metropoli¬ 
tan  Boston,  with  its  39  cities  and  towns 
within  13  miles  of  Boston’s  City  Hall. 

Know  each  one  of  these  suburbs  in¬ 
dustrially  and  financially — Know  the 
number  of  families,  the  number  of 
women  in  each  locality,  the  number  of 
bank  accounts  opened  by  women  and  the 
average  amount  deposited. 

It  will  give  you  a  good  idea  of  the 
purchasing  power  of  the  women  folks  in 
Metropolitan  Boston.  It  will  help  you 
eliminate  risk  from  your  advertising 
campaigns. 

There  are  over  730,000  of  the  gentler 
rex  in  Metropolitan  Boston — a  quantity 
and  quality  market  in  themselves.  In 
addition  to  their  own  purchases  thou¬ 
sands  of  these  women  are  controlling 
factors  in  the  purchase  of  men’s  wear. 

At  the  same  time  it  will  pay  you  to  know 
about  the  men  folks  in  each  of  these  districts,  the 
number  engaged  in  manufacturing  industry,  the 
number  married  and  the  average  wage  received. 

Then,  too,  it  will  pay  you  to  know  something 
about  the  combined  buying  power  of  the  men 


and  women  in  each  of  these  districts  and  where 
they  buy  their  foodstuffs,  clothing,  drug  sundries 
and  other  necessities,  as  well  as  luxuries. 

Metropolitan  Boston  is  not  an  ordinary  city 
— it  is  in  a  class  by  itself.  Boston  needs  to  be 
studied  carefully.  Chances  are  that  a  plan  which 
made  good  in  Chicago,  St.  Louis,  Philadelphia, 
Cleveland  or  any  other  large  city  would  fall  short 
when  tried  in  Boston. 

The  Boston  American  will  help  you  ana¬ 
lyze  this  rich  trade  held.  Part  of  the  information 
you’ll  hnd  useful  is  contained  in  a  booklet  we 
have  just  had  printed,  *‘The  Real  Boston  Ana¬ 
lyzed.”  If  you  haven’t  received  a  copy,  write 
for  one.  You  will  like  it.  No  charge  for  it. 

Other  definite  and  useful  data  concerning  Metro¬ 
politan  Boston  will  be  furnished  upon  request. 

The  Boston  American  will  help  you  base  your  mer¬ 
chandising  and  advertising  campaign  on  facts — ^not 
guess  work.  The  Boston  American  will  tell  you 
“What’s  What”  in  Boston. 

And  remember  that  the  Boston  Americaui  with  its 
quantity-quality,  net-paid  circulation  —  now  almost 
400,000  every  evening  and  over  325,000  Sunday — is  a 
mighty  important  factor  in  creating  sales  at  low  cost. 

Why  not  write  now  for  definite  information  con¬ 
cerning  this  territory — and  the  Boston  American?  No 
obligation  on  your  part  and  the  information  will  be 
useful  to  you. 


80-82  Summer  Street,  Boston,  Mass. 


New  York  Office 
1789  Broadway 


Chicago  Office 
504  Hearst  Building 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


‘‘Breaking  Into  Newspapers 
Through  the  Back  Door” 

Big  Newspaper  Publishers  of  ^the  Pacific  Coast  Agree  That  a  Campaign  of 
Display  Advertising  Should  Have  Been  Put  Out  by  the  Panama-Pacific 
Exposition — Instead  of  That,  Dependence  Has  Been  Placed  Almost 
Wholly  on  “Free  Readers,”  and  the  Patriotism  of  Many 
Publishers  Has  Caused  Them  to  Donate  Space  for 
Which  They  Never  Should  Have  Been  Asked 
— Mr.  Perry’s  Reply, 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


THE  SEAHLE  TIMES 

“The  Best  That  Kon*;  Can  Bujr" 
Average  Circulation  for  May,  1915 

Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 

A  copy  to  cTpry  family. 
larKest  circulation  by  many  thoiinandii  of 
any  dally  or  Sunday  paper  on  tlie  North 
PacIBc  Coaat. 

In  May,  1915,  the  Tlmea  led  the  other 
three  Seattle  pa|>era  COMBINKH  hy  2.'1,310 
agate  tinea. 

Larfcat  QaaatHy  Beat  Qaality  Circalatiea 

Hie  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Repreaentattvea 
Hew  Tork  Chioago  St.  Lonia 


The  Annalist 

WEEKLY  JOURNAL  OF 
FINANCE,  COMMERCE 
AND  ECONOMICS 

on  A 

newaatantlt  tP  ■>  a  year 

Sample  copy  froo  on  roouetl 

Times  Square,  New  York 


THAT  HALF  MILLION 

In  New  Ytirk  State  there 
are  more  than  500,000  per¬ 
sons  who  cannot  speak 
Enf^lish.  In  New  York  City 
alone  145,000  Italians  read 
one  paper  published  in  their 
native  language.  Enter  this 
rich  market  through 

IL  PROfiRfSSO  ITALO  AMERICANO 

(Morning  and  Evening) 

42  Elm  Street  New  York  City 


THE 

PROVIDENCE 

JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Oiir  Aiiiiisiii^  friend,  llaMbiinnra  Togo, 
lined  frequently  to  remark,  “I  inquire  to 
know.” 

I’riM-isely. 

In  other  words,  if  you  don’t  see  what 
you  want,  ask  for  it;  and  if  yon  don’t 
know  alsint  what  you  see — or  think  you 
see  ask  alsint  that,  likewise. 

So  Tiik  Kiiitok  a.mi  I’t  iii.isiir.K  did 
that  priH-iw  thiiijr  hy  Hendin^;  this  tele- 
Ifrain  to  some  man  on  the  I’acilie  ('oast 
who  know  w  hat  they  know  and  who  are 
not  afraid  to  hand  it  to  you  on  reipiest: 

‘‘.\kw  York.  AiiRiist  0, 

“There  is  a  smitimeiit  here  tliat  the 
pnlilieify  w<irk  on  the  San  Franeisco 
Fair  has  Is-eii  an  ahsointe  failure;  that 
far  too  mneh  reliance  was  jilaeed  on  the 
ability  to  j;et  free  |iuhlieity,  and  that 
it  was  realized  when  too  late  that  paid 
pulilieity  in  the  newspapers  would  have 
iilled  the  fair  to  cajiaeity,  instead  of  its 
Isdiij:  larjiely  empty. 

“We  want  to  he  just  and  fair.  \Vc 
want  the  facts  from  men  who  know, 
just  as  yon  do. 

“Please  wire  ns  the  Htraitflit  news,  and 
;;r»'atly  oldiee. 

“Tiik  Kiiitok  a.mi  I’rHi.iKHKU.” 

IIAKKV  ^IIAMII.KR’s  “WARM”  RKIM.T. 

|S|M-i-iiil  Ti'lcKrsiii.  1 
“I/IIS  .tN'(:KI.KS,  C’al.,  Anciist  11. 

"There  can  la*  no  donlit  in  the  mind  of 
any  impartial  oliserver  that  the  Panama- 
Paeitie  Kxpositioii  mi|;ht  have  liecn,  from 
a  tinaiK-ial  and  ediieational  standpoint, 
a  very  mneh  ;rreater  sueeess  than  it  is. 
or  than  it  is  "oinp  to  lie,  if  the  manager 
ami  directors  could  have  seen  in  ad¬ 
vance  that  thidr  policy  of  tryinfr  to 
‘work’  the  newspajs'rs  and  mafiazines  o1 
the  eoniitry  for  free  pnlilieity  eonld  not 
smve<‘d.  President  Alimre  and  some  of 
his  directors  have  adhereil  from  the  very 
start  to  the  theory  tliat  every  American 
pnlilislier  owed  it  as  a  |iatriotii"  duty  to 
fjive  eoliimns  and  columns  of  space  to 
the  I’anama-l’aeitie  E.A|)08ition,  regard¬ 
less  of  its  real  value  as  news  to  the 
readers  of  their  n-spei'tive  piitilieations. 

“The  averujie  ]iuhlisher  properly  1m>- 
lieves  that  he  should  be  tin*  sole  jmlfie  of 
what  is  and  what  is  not  news,  and  he 
naturally  and  properly  resents  the  ac 
tion  of  any  press  a"ent  representing  a 
World’s  Fair,  a  ehamlier  of  eommeree,  a 
railroad  or  any  other  eommen-ial  or  in 
dnstrial  enterprise,  through  private  oi 
selfish  motives,  trying  to  inflnenee  his. 
judgment  as  to  the  definition  of  news  or 
as  to  the  relative  value  of  news.  As  a 
result  of  the  policy  persisted  in  liy  the 
ex|)osjtion  management.  no  oflieial 
straight  -  from  -  the  -  shoulder  invitation 
through  the  medium  of  the  pnhlieations 
of  the  country  was  ever  extended  hy  the 
Panama  Pacific  F^xposition  management 
to  the  pe<iple  of  the  United  States  or  of 
(he  world. 

“President  Moore  preferred  to  pursue 
the  policy  of  breaking  into  the  news¬ 
papers  through  the  ‘back  door’  and  se¬ 
curing  hy  indirect  methods  such  meager 
and  precarious  pulilieity  as  the  publish¬ 
ers  of  the  country  could  be  wheedled  into 
giving  them.  Every  publisher  of  note 
oil  the  Pacific  coast  unselfishly  (as  they 
exjK'cted  to  get  none  of  the  advertising 


tliemselves)  urged  that  a  reasonable  ad¬ 
vertising  appropriation  should  he  made, 
and  tliat  a  definite  ottieial  description  of 
the  exposition,  which  would  show  its 
magnitude  and  enumerate  its  attractive 
features,  should  he  piililislied  to  tlie 
whole  world — all  to  no  purpose.  The 
Pacific  coast  papers  have  almost  with 
out  exception,  on  aeeoiint  of  local  pa¬ 
triotism,  devoted  more  space  to  exploit¬ 
ing  the  fair  than  they  have  lieen  justi¬ 
fied  in  doing  from  a  news  or  hiisincss 
staiid|ioiiit,  and  all  have  regretted  the 
short-sighted  policy  pursued  hy  the  ex- 
|Misition  management  in  the  matter  of 
advertising. 

“President  Moore  was  apparently 
never  able  to  see  that  when  he  asked  the 
newspapers  of  the  country  to  give  the 
exposition  free  piihlieit.v  he  was  making 
just  as  unjiistitiahle  and  just  as  impu¬ 
dent  a  demand  ujion  the  publishers  as 
he  would  do  if  he  had  asked  them  to 
eontrihute  a  part  of  their  machinery  or 
to  make  a  financial  contribution,  lie 
has  apparently  lieen  so  close  to  and  so 
wrapped  iqi  in  tlie  enterprise  that  he  has 
been  iinatile  to  take  anything  hut  a  very 
narrow  view  of  the  situation. 

“The  management,  the  exhibitors  and 
all  the  people  who  liave  contributed  in 
any  way  towards  the  success  of  the  ex- 
IMi.sition  have  just  cause  for  resentment. 
It  will  la-  claimed  that  the  fair  is  achiev¬ 
ing  a  success,  and  so  it  is  in  a  limited 
way;  hut  in  the  judgment  of  men  most 
qualified  to  judge,  the  net  results  will 
1)0  only  a  fraction  of  what  they  might 
have  lieen  had  a  broader  policy  been  jiiir- 
siied.  The  exposition  is  now  in  its 
seventh  month.  The  attendance  at  first 
was  confined  to  a  very  few  thousand 
people  per  day,  while  fbr  the  last  ten 
days  the  ‘average  attendance  has  been 
la-tween  T-'i.HOO  and  80,000  jieople  per 
day.  The  Flastern  attendance  has  con- 
stflntly  increased  from  the  small  begin¬ 
ning,  because  the  great  merit  of  the  ex¬ 
position  has  been  carried  hy  word  of 
mouth  liy  visitors  on  their  return  to 
their  homes  in  the  East,  until  the  at¬ 
tendance  at  the  present  time  is  several 
times  what  it  xvas  during  the  first  weeks 
or  months  of  the  exposition,  when  so  few 
people  had  any  adequate  idea  of  the 
tremendous  scope  and  magnitude  of  the 
enterprise. 

“The  opinion  generally  expressed  by 
people  competent  to  judge  of  the  relative 
value  of  world’s  expositions  is  that  the 
Panama-Paeifie  surpasses  any  of  its  pre¬ 
decessors.  Tn  other  words,  the  manage¬ 
ment  has  achieved  the  greatest  success 
in  the  history  of  world’s  fairs,  so  far  as 
the  exposition  itself  goes;  but  it  has 
failed  woefully  in  telling  the  world  of  its 
success.  Tn  other  words,  the  Panama^ 
Pacific  Exposition,  when  its  doors 
opened,  was  in  the  same  dilemma  as  the 
hostess  who  expended  enromoiis  sums  in 
preparing  for  a  great  reception,  and 
then,  through  neglp<-t  or  forgetfulness, 
failed  to  send  out  the  invitations. 

“Harry  Chanoi.icr.” 

MR.  BIJCTHK.N  WANTF.n  PAIO  PI  RMCITV. 
fSiM-cliiI  Tplecrsni.l 

“Seatti.p..  M'ash..  .\iigust  10. 

“The  Times  sent  a  delegate  to  tlie 
eoiiferenee  preceding  the  opening  of  the 
fair,  at  which  publicity  was  discussed. 


We  stood  firmly  for  paid  publicity.  Tlie 
directors  of  the  fair  said  it  would  lie  one 
of  the  greatest  new#  events  of  the  cen¬ 
tury  and  that  the  American  press  owtvl 
it  to  ('alifornia  to  fill  the  grounds  free. 

“We  have  constantly  maintained  that 
paid  pulilieity  was  not  only  right  for  this 
fair,  hut  the  only  tiling  that  would  make 
it  a  complete  success.  Hut  a  small  frac¬ 
tion  of  paid  publicity  would  have  com* 
to  our  columns,  the  greater  bulk  going 
into  big  papers  in  big  centers  East  of 
the  mountains.  We  were  talking  for 
jirinciple  far  more  than  for  the  benefit 
of  our  own  columns. 

“The  San  Diego  Exposition  is  siili- 
jeet  to  the  same  criticism  in  a  propor¬ 
tionate  degree.  These  fairs — established 
to  exemplify  progress  and  develop'meiit 
ill  all  lines  -shut  their  eyes  to  the  de¬ 
velopment  of  (laid  advertising,  which  is 
the  news  vendor  of  commerce  and  pro¬ 
vides  the  income  which  sustains  the 
American  press. 

“Joseph  Bletiien.” 

MR.  DE  young’s  STATEMENT. 

|S|ipi'iiil  TelcKi-ani.l 

‘San  Francisco,  August  11. 

•‘The  I’aiiama-Paeifie  Exposition  is  a 
great  siiecoss  and  your  readers  are  mis¬ 
taken  in  thinking  otherwise.  The  at- 
teiidanee  up  to  date  is  over  ten  millions. 
The  last  five  days’  attendanee  is:  Au¬ 
gust  6,  (52, 000;  August  7,  88,000;  August 
8.  05,(100;  August  0,  ()S,.500;  August  10, 
77.000. 

“The  directors  thoroughly  considered 
all  phases  of  publicity,  and  thinking 
tliis  was  a  great  national  celebration  — 
not  a  local  one — they  naturally  expected 
all  of  the  papers  of  the  country  to  so 
consider  it,  and  they  concentrated  the 
oxjM-nditure  of  all  their  money  on  build¬ 
ing  the  most  beautiful  exposition  tlis 
world  has  ever  seen.  It  exceeds  any¬ 
thing  that  has  ever  lieen  held,  from 
every  angle.  Its  wonderful  night  light¬ 
ing  efTeets,  its  tower  of  jewel*,  mar¬ 
velous  architecture  and  imiisiial  land¬ 
scape  gardening  absorbed  all  of  their 
money. 

“Personally  1  was  very  much  in  favor 
of  spending  a  largo  sum  of  money  with 
the  newsjiapers.  At,  present  the  ex|io- 
sition  is  a  great  success,  financially  and 
in  attendanee.  It  has  now  only  nominal 
liabilities  (fully  covered)  and  it  makes 
a  profit  every  day  over  its  expenses. 
The  trains  and  steamships  are  crowded 
with  Jieople  pouring  into  the  city. 

“M.  II.  De  Young.” 

MR.  WOOOHEAD’S  view. 

|S|«>ciiiI  TolpRrara.l 

“San  F^ANnsco,  Angiiat  11. 

“I  have  always  lieen  and  still  am  of 
the  o|iii)ioii  that  the  management  of  the 
Panama-Paeifie  Exposition  made  a  liig 
mistake  in  not  liohling  out  one  million 
dollars  for  .an  advertising  appropriation 
Snell  an  approjiriation,  intelligently  ex- 
[M'lided.  would  have  focussed  the  atten¬ 
tion  of  the  people  on  the  exposition  and 
would  of  course  have  materially  in¬ 
creased  the  attendanee. 

“However.  1  consider  that  under  all 
the  circumstances  especially  in  view  of 
the  fact  that  he  was  denied  an  adver¬ 
tising  appropriation  —  George  Hough 
Perry  has  made  good.  The  attendance 
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liai  been  remarkably  good  and  is  simply 
grwat  right  now,  riiniiiiig  from  (i(l,(MH)  to 
UK), 000  a  day. 

“WlIXlAM  WooUllEAD.” 

OUR  TELtXiUAU  TO  MR.  I'ERRY. 

In  order  to  be  absoliitely  fair,  Tiii: 
Koitor  and  I'uBi.isiiKU  also  wired 
(Irorge  Hough  Perry  thus: 

ISpecial  IVlt'Kraui.I 

“New  York,  August  0. 

"They  say  here  that  the  publicity 
work  on  the  fair  has  been  an  absolute 
failure;  that  you  relied  too  inucli  on 
your  ability  to  get  free  publicity  and 
that  it  was  realized  when  too  late  that 
paid  publicity  in  the  newspapers  would 
liave  filled  tlie  fair  to  capacity  instead 
of  its  being  largely  empty. 

"Please  wire  us  your  reply. 

“The  Editor  and  Publisher.” 

MR.  PERRY  COMES  UP  SMILINU. 


however,  speaks  for  it.self.  It  needs  no 
elalairation  from  us.  Mr.  t'haudler,  Mr. 
Uletlieii  and  Mr.  l)e  Young  appear  to  us 
to  outvote  .Mr.  Perry  not  because  they 
are  thi'et‘  men  and  he  is  one  man,  but 
iK'cauae  tlieir  statements  are  clearly  the 
stronger.  It  would  be  sad,  indeed,  if 
conditions  at  the  fair  were  such  that  a 
skilled  writer  like  Mr.  Perry  could  not 
make  at  least  some  plausible  showing; 
but  nevertheless,  the  plaintiff  seems  to 
have  decidedly  the  weight  of  the  evi¬ 
dence,  and  we  give  him  the  verdict  ac¬ 
cordingly.  It  was  the  patriotism  of  the 
publishers  of  America  that  saved  the 
fair. — Editor  The  Editor  and  Pub¬ 
lisher.] 


W.  U.  CUTS  NIGHT  PRESS,  TOO 

That  Sounds  Like  Poetry,  Bui  It  Isn't  — 
It's  Just  Plain  Business  Fact. 


lS|i«ciat  Tcittgi'uiii.  I 
“San  Francisco,  August  U. 
"Where  do  you  get  that  disappoint¬ 
ment  stuff?  Man,  dear,  we  are  riding  on 
a  wave  of  glory.  True,  we  had  a  set¬ 
back  in  May,  due  to  nnseasoiiable  rain; 
blit  that  is  all  forgotten  in  our  subse- 
tpient  success. 

“Since  May  the  attendance  has  far  ex¬ 
ceeded  our  expectations.  We  passed  the 
ten  million  mark  today,  nearly  three 
weeks  earlier  than  we 'had  dared  to  hope. 
My  advance  estimate  for  June  was  a 
daily  average  of  50,000.  We  got  62,000 
daily  For  July  we  hoped  to  get  60,000 
daily,  and  did  get  69,000.  Our  estimate 
for  August  was  60,000  to  65,000,  so  far 
we  have  had  a  daily  average  of  74,000, 
and  it  is  increasing.  Y’esterday  beat 
!K),000,  and  today  will  pass  75,000.  About 
two-thirds  of  the  present  attendance  is 
from  out  of  the  State — chiefly  from  the 
Middle  West;  but  a  canvass  of  the  hotels 
last  week  showed  2,200  visitors  now  here 
from  New  York.  Hotel  reservations  and 
special  trains  engaged  for  October  and 
November  show  that  we  may  expect  good 
business  right  up  to  closing  time. 

"The  exposition  has  paid  all  its  debts 
and  is  making  a  lot  of  money.  Every¬ 
body  is  happy  except  those  who  prophe¬ 
sied  failure.  Every  visitor  goes  away 
an  enthusiastic  booster.  Fof  prominent 
examples  see  James  O’Flaherty  and 
Theodore  Roosevelt.  As  for  publicity, 
reports  of  disappointment  are  amusing. 
The  facts  are  that  the  support  given  the 
exposition  by  American  and  foreign 
newspapers  and  the  periodical  press  sur¬ 
passed  all  expectations  and  probably  all 
IM'ecedent.  Clippings  received,  measured 
and  recorded  show  that  exposition  illiw- 
trations  and  feature  articles  have  been 
given  space  to  a  total  of  68,000  pages 
since  January,  1914,  in  alMiut  15,000  pub¬ 
lications  classed  as  newspapers.  Trade 
publications,  technical  organs  and 
moiithl}'  magazines  to  the  number  of 
alanit  3,.500  have  given  ns  from  one  to 
six  articles  each,  all  the  leading  monthly 
and  weekly  publications  -  witli  a  single, 
solitary  and  ignoble  exception — have 
given  the  exposition  from  four  to  fifte<*n 
page*. 

“Mere  volume,  however,  is  not  con¬ 
clusive.  A  better  test  is  to  try  to  find 
somebody  anywhere  in  tbs  United  States 
able  to  read  who  doesn’t  know'  that  there 
is  a  great  exposition  going  on  and  that 
it  is  something  worth  seeing.  For  alwve 
two  years  we  have  reached  an  average 
of  2,()(){),000  readers  every  two  to  three 
days  with  some  sort  of  exposition  story. 
Of  late  months,  the  trouble  has  been  to 
fill  the  demand  from  newspapers  and 
periodicals  for  exposition  articles.  There 
never  has  lieen  the  slightest  trouble  in 
getting  well-written  and  well-illustrated 
stuff  printed.  All  this  vindicates  the 
judgment  of  the  exposition  directorate 
in  lielieving  from  the  beginning  that 
American  newspaper  men  would  treat 
the  exposition  as  a  great  national  en¬ 
terprise,  iu  the  success  of  which  every 
State  and  citizen  was  interested. 

“Georoe  Hough  Perry.” 

“Director  Exploitation.” 
fThere  is  a  natural  ditference  of  view¬ 
point  between  the  newspaper  publishers 
and  the  “director  of  exploitation.”  Mr. 
Porry  puts  his  best  foot  forward  and 
<|Uotes  facts  and  figures.  The  trend  of 
th«  telegrams  of  the  big  publishers. 


In  last  week’s  issue  of  The  Editor  and 
PUBLi.sHER,  the  heading  over  the  news 
story  regarding  the  cut  iu  night  press 
rates  by  the  Postal  closed  with  these 
wonls :  “No  W.  U.  Action  Yet — - 

But - — 

Well,  that  “but”  has  now  “butted,” 
and  the  Western  Union  announces  that  it 
meets  its  rival  by  iiieaus  of  a  5U  per  cent, 
reduction  on  the  same  class  of  business. 

A  report  has  been  iu  circulation,  within 
the  past  few  days,  that  the  reduction 
made  by  the  Postal  company  was  a  move 
to  benefit  the  New  York  Sun’s  news 
service,  the  further  claim  being  made  that 
Mr.  Mackay,  of  the  Postal  'Telegraph 
Cable  Company,  is  interested  in  the  Sun. 
W.  C.  Reick,  president  of  the  Sun  Print¬ 
ing  and  I’ublishiug  Association,  when  told 
of  this  report,  denied  absolutely  that  Mr. 
Mackay  was  in  any  way  whatsoever  inter¬ 
ested  iu  the  Sun.  That  paper  has  indeed 
been  using  leased  wires  of  the  Postal 
company,  but  the  toll  business  has  been 
divided  between  the  Postal  company  and 
the  Western  Union.  Since  the  European 
war  began,  the  Sun  has  been  using  the 
Western  Union  lines  from  London  and 
the  Postal  from  I’aris. 

Prior  to  the  new  reductions,  the  night 
press  rates  had  been  $12  a  mile  per  year 
for  press  associations  and  $10  a  mile  per 
year  for  individual  newspapers.  These 
rates  had  stood  for  nearly  forty  years, 
almost  ever  since  the  leased  wire  business 
began. 

The  cut  of  the  Western  Union  rates 
affects  a  much  greater  mileage  of  wire 
than  does  that  of  the  Postal.  The  latter 
affected  about  75,000  miles  altogether ; 
while  of  Western  Union  wires.  The  As¬ 
sociated  Press  alone  leases  nearly  24,000 
miles.  Thus  this  new  cut  to  meet  the 
I’ostal  rate  will  save  The  Associated 
Press  about  $144,000  a  year. 

The  great  papers  of  New  York  and 
Chicago  will  be  the  biggest  gainers  by 
the  cut,  however,  for  their  leased  wires  to 
Washington  and  other  points  have  always 
been  a  heavy  item  of  expense. 

Claims  a  Big  World  Beat 

The  Chicago  Daily  News  claims  a 
world  beat  on  the  evacuation  of  War¬ 
saw  by  the  Russians.  Bassett  Digby, 
the  News’  staff  correspondent  with  the 
Russian  army,  gets  the  credit.  Ilis 
story  of  the  beginning  of  the  Russian 
evacuation  was  printed  in  the  Daily 
News  on  July  20.  Digby  traveled  to 
Stockholm,  Sweden,  to  file  it,  thus  es- 
caiiing  the  Russian  censors.  The  story 
was  recabled  from  Chicago  to  London, 
but  was  held  up  by  British  censors  'muI 
ai'peared  in  the  ])apers  there  on  August 
7,  the  News  sets  forth. 

Des  Moines  Capital  in  Eight  Columns 

The  Des  Moines  Capital  has  changed 
from  a  seven-column  paiwr  to  an  eight- 
column  paper.  The  eight-<-olumn  paper  is 
becoming  standard  with  metropolitan 
newspaiiers  accordingt  to  the  Capital. 
Newspajiers  that  are  now  eight  columns 
in  width  that  were  formerly  seven,  are  the 
Chicago  Tribune,  the  Chicago  Herald,  the 
Chicago  News,  New  York  Times,  New 
York  World,  Washington  Star,  Indian-' 
ajmlis  News,  St.  Paul  Dispatch,  and  a- 
very  large  number  of  other  newspapers 
that  could  be  mentioned. 


HERE^S  the  PAPER 
with  the  PUNCH! 

THE 

PHILADELPHIA 

PRESS 

for  the  First  Sunday  in  August,  1915,  carried 
the  largest  number  of  Display  Advertisements 
of  any  Philadelphia  Paper. 

The  number  of  Display  Advertisements 
appearing  in  The  Press,  and  the  other  four 
Sunday  papers  was  as  follows: 

THE  PRESS  220  Ads. 

Second  Paper‘Ja'“!wi,ht,“yeX123  Ads. 
Third  Paper  115  Ads. 

Fourth  Paper  ‘^vf,r"ear)'  113  Ads. 
Fifth  Paper  ‘mS'ra°t’y«?f  63  Ads. 

The  Press  on  the  same  date  carried  the  second  largest  number 
of  lines  of  display  advertising,  the  figures  being  as  follows: 

LINES 

First  Paper  compared  with  last  year)  29,070 
THE  PRESS  over  last  year)  28,440 
Third  Paper  compared  with  last  year)  21,900 
Fourth  Paper  compared  with  last  year)  18,720 
Fifth  Paper  over  last  year)  11,580 

The  Press,  therefore,  made  by  far  the  greatest  gain  in  lines 
and  number  of  advertisements  carried — and  nearly  doubled  its 
nearest  competitor  in  the  number  of  display  ads.  carried. 

Proving — 

that  advertisers  prefer  the  paper  with  “The  Punch” — the  paper 
that  does  things  for  Philadelphia — the  paper  of  Proven  Efficiency. 


heads  in  Automobile  Advertising 


The  Press  ftlso  led  in  Auto¬ 
mobile  Advertising  on  Sunday, 
August  1st,  the  figures  being  as 
follows: 

Lines 

The  Prcss(l)i.splay)9220 


Second  Paper 
Third  I’aper 
Fourth  Paper 
Fifth  I’aper 


f)090 

4330 

3775 

2455 


The  Sunday  Press  has  led  in 
Automobile  Display  Advertising 
since  January  1,  1915 — by  24,-175 
lines. 

Lines 

202,485 
178,110 
175,139 
162,135 
127,175 


The  Press  -  - 

Second  Paper  - 
'riiird  Paper  - 
Fourth  Paper  - 
Fifth  Paper 


Gains  in  Financial  Advertising 

The  Press  gained  in  April,  May,  June  and  July,  as  compared 
with  the  same  period  in  1914  in  financial,  banks,  banking  firms  and 
brokers’  advertising,  agate  lines  to  the  amount  of  21,230. 

While  the  other  Philadelphia  financial  medium  lost  in  the  same 
time  lines  to  the  amount  of  15,626. 

Demonstrating  beyond  doubt  that  The 
Press  dominates  the  field  in  class  advertising 
in  Philadelphia. 

THE  PHILADELPHIA  PRESS 

SAMUEL  VV.  MEEK,  Manager 

LOUIS  GILMAN,  Foreign  Representative,  World  Bldg. 

NEW  YORK 
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GEOKGE  FITCH,  HUMORIST 


Untimcl>  Death  of  a  Youth  of  Great 

Promise  and  of  No  Small  Performance, 

Whose  Passing  Is  a  Distinct  I.oss  to 

American  Humor— Eloquent  Tributes. 

“To  have  kuowu  hini  wa.s  a  ri<'h  privi- 
lege.” — F^IMiAK  A.  (Jl'tlfciT. 

“Never  would  he  sacrifi<-e  a  priiu-iple 
or  all  ideal  merely  for  the  sake  of  lieitig 
funny.” — IKtx  .Mak^uis. 

“Never  in  the  world  a  sweeter,  saner, 
more  generous  and  lovable  human  la-ing.” 
— Frankli.n  P.  Adams. 

Of  whom  are  these  things  saidV  Sure¬ 
ly  of  no  ordinary  man.  Take  note,  then  : 

George  Fitch,  author,  humorist  and 
man,  who  did  mure  than  any  other  single 
person  to  place,  Peoria,  Illinois,  on  the 
map,  died  in  a  sanitarium  at  Berkeley, 
Cal.,  «iii  Monday  of  this  week,  having 
failed  to  rally  from  an  u|M<ration  fur  ap¬ 
pendicitis  |»erform«Hl  two  days  la-fore. 
Mr.  Fitch  had  laa-n  visiting  his  sister 
and  was  on  his  way  to  attend  the  fair  at 
San  Francis<'o. 

George  Fitch  was  t»ne  of  the  la*st  known 
of  the  younger  s<-h<ad  of  .\nierican  humor¬ 
ists,  and  fur  a  number  of  years  had  eii- 


GEORGE  FITCH. 

joyed  a  very  great  numla-r  of  readers  and 
followers.  His  stories  of  “Siwash  <  ol- 
lege,”  refractory  automobiles  and  motor 
l)uats.  and  his  pithy  “Vest  INa-ket  Es¬ 
says”  gave  him  a  reputation  as  a  smile 
manufacturer  rarely  equalled. 

He  was  born  June  1877,  at  Galva. 
Ill.  He  was  the  sun  of  Elmer  F^li  and 
Rachel  (llelgesen)  Fitch.  Iti  18J>7  he  was 
graduated  from  Knox  ('ollege  at  Gales¬ 
burg,  Ill.,  where  he  not  only  made  a  gotsl 
record  as  a  student  but  got  the  inspira¬ 
tion  fur  bis  famous  “Siwash”  tales. 

Mr.  Fitch  Itegan  his  newspaiter  career 
in  1897  on  the  Galesburg  FN’ening  Mail, 
and  then  went  home  to  edit  the  Galva 
News.  He  was  always  fond  of  telling 
about  his  first  exiierience  as  a  reiiorter  at 
Galva.  His  original  assignment  was  to 
report  a  “cidored”  baseball  game,  which 
he  did  with  enthusiasm,  picturing  it  in 
almost  every  color  of  the  rainbow.  The 
consequences  that  resulted  fr<im  this 
stroke  of  inspired  genius  were  that  nearly 
every  colored  jierson  in  the  town  can¬ 
celed  his  subs<-riptiun  to  the  pa|>er  and 
he  found  himself  not  only  the  must  iiii- 
impiilar  reimrter  that  Galva  had  ever  had 
but  it  took  all  the  trained  resourc-es  at 
his  command  to  dodge  collected  mobs  that 
for  days  dogged  his  wherealsmts  and 
sought  his  life. 

.\fter  a  session  at  Madison.  111.,  he 
served  the  Council  Bluffs  (la.)  Nonpareil 
from  1992  to  1995,  as  a  siiecial  writer, 
and  began  to  specialize  in  humorous  para¬ 
graphs  that  made  him  famous  locally. 
His  last  newspaper  was  the  Peoria  (111.) 
Herald-Transcript,  where  he  was  both 


managing  editor  and  feature  writer,  and 
where  his  fame  became  more  than  lo<-ai. 

In  1912  he  was  electisl  to  the  Illinois 
Housi-  of  Representatives  as  a  Progres¬ 
sive. 

It  was  in  SeptemlM-r,  1911,  that  Mr. 
Fitch  joined  tlie  staff  of  the  .\dams  News¬ 
paper  Service,  where  he  i-reated  his  “Vest 
PiM-ket  Essays,”  which  have  |irobably 
given  him  his  greatest  popularity  as  a 
humorist,  and  which  have  l»een  api>ear- 
iiig  in  approximately  loti  paja-rs  a  day 
ever  sin<-e. 

Mr.  F'itch’s  most  famous  Ixsiks  are 
“The  Big  Strike  at  Siwash,”  “At  Go<mI 
Old  Siwash,’  “My  Hemou  Motor  Boat” 
and  “Sizing  I’p  TTncle  Sam,”  the  latter 
lieing  the  main  collected  “Vest  P(s-ket 
Essays,”  which  ajipeared  in  the  newspa- 
I»*rs  through  his  syndicate  connection. 

He  was  married  Octolw-r  5.  to 

.Miss  (Mara  Galtrell  Lynn,  of  Kansas 
(Mty,  .Mo.,  who  survives  him,  with  threi- 
little  girls. 

.Mr.  Fitch’s  humor  was  of  a  very  high 
order,  and  at  the  time  of  his  death  he 
was  fast  developing  an  originality  and  a 
stanilard  sure  to  have  placed  him  in  a 
very  strong  |H>sition  as  one  of  .kmerica’s 
greatest  humorists.  Skillful  exaggeration 
was  one  of  his  strong  points,  as  when  he 
wrote  that  some  of  the  mountain  passes 
out  West  were  so  narrow  that  the  rail- 
roails  running  through  them  ]iut  but  one 
coat  of  paint  on  their  cars. 

His  work  was  clean,  and  it  left  no 
sting.  Peoph-  loved  him  Ix-causi-  they 
knew  he  was  genuine.  His  death  is  a 
gn-at  loss  to  contem|Hirary  humor,  and 
for  a  long  tiiiu-  the  smiles  that  he  pro¬ 
duced  on  the  fa<-es  of  millions  will  Im‘ 
mixed  with  tears. 

TKIItfTK  OK  KIHiAK  A.  (il'KST- 

Fully  regardful  of  the  loss  sustained 
by  .\merican  humor  in  .Mr.  Fitch’s  pa.ss- 
ing,  M’ltK  Epitok  a.NP  PfUI.I.siiKK  tele- 
graphe<l  to  Eilgar  A.  Guest,  of  Detroit, 
tor  an  appreciation  of  the  brother  hu¬ 
morist  who  had  gone  on.  This  is  Mr. 
Guest’s  wire  to  us  in  reply: 

|.S|HS'ial  'Pelegraiii.] 

“Detroit,  .Mi<-h.,  .Viigust  12. 

“M'o  have  known  George  Fitch  was  a 
rich  privilege.  He  lived  his  <-ree<l  of  kind- 
nes.s.  courage,  cheerfulness  ami  helpful¬ 
ness  as  few  men  do.  He  passetl  trom  us 
leaving  no  kindly  deed  undone,  no  word 
of  pi'ais<‘  uns|Miken. 

“He  left  no  trail  of  sorrow,  save  that 
great  sea  of  tears  that  marks  his  passing. 
His  greatest  works  were  not  of  words 
but  of  actions. 

“M’o  have  known  George  Fitch  was  to 
have  known  how  splendid  ma.v  be  man.” 

“ElHiAK  A.  Gi  k.st.” 

IX)N  .MARql'I.s’  TKNPER  WORDS. 

We  askeil  Mr.  Don  Marquis,  of  the 
New  York  Evening  Sun.  for  a  few  wonls. 
He  sent  us  this  : 

“George  F'itch’s  humor  was  always 
sane,  wholesome,  sound-hearted.  (|naint. 
With  a  sure  instinct  for  what  the  world 
should  U‘.  he  naturally  had  a  quick  i>er- 
ce|>tion  of  the  instauc<-s  in  which  it  devi- 
atisl  from  what  it  should  Im-;  he  had  an 
eye  for  iiu-ongriiities. 

“M’his  essential  sanity  and  whole.some- 
iiess  of  F'iti-h’s  writings  represented  the 
man  himself.  Neither  in  his  copy  nor  in 
his  conversation  would  he  ever  sacrifice 
a  principle  or  an  ideal  merely  for  the  sake 
of  lieing  funny — for  the  sake  of  a  bit  of 
passing  applause.  He  had  a  six-ial  con¬ 
science.  a  very  earnest  desire  to  do  some¬ 
thing  of  value  for  his  fellow  citizens: 
and  whenever  he  <-ould  he  made  his  gift  of 
humor  a  tool  in  this  work. 

“1  never  talked  with  him  more  than 
half  a  dozen  times,  but  I  was  on  each 
(K-casion  newly  impresseil  with  his  funda¬ 
mental  earnestness.  The  humor  that 
came  out  of  him.  in  his  talk,  was  usually 
by  way  of  illuminating  some  asiHH-t  of  a 
serious  subje<*t.  Of  course  he  was  full 
of  sheer  fun.  too — light-hearted,  gisid- 
natured  fun.  as  his  ‘Siwash’  stories  attest 
— but  it  never  t<K»k  a  bitter  or  unkindly 
turn. 

“1  always  felt  that  I  knew  him  pretty 
well,  to  see  as  little  of  him  as  I  did.  We 
disi-overeil  that  we  had  been  born  and 
bnaight  up  in  country  towns  in  Illinois 
that  are  only  alMiiit  twenty  miles  ajiart. 
and  that  we  knew  a  gmxl  many  of  the 
same  pi-ople  there;  so  we  had  not  talkt-d 


together  three  minutes  liefore  I  felt  that 
I  knew  him  well.  .\nd.  indeeil,  1  think 
that  one  of  his  esi>ecial  gifts  was  making 
peiqile  feel  that  they  knew  him  well — his 
large,  kindly,  tolerant,  clean  nature  ’got 
across,’  as  the  saying  is.  He  got  it  across 
without  being  cons<'ious  that  he  was  do¬ 
ing  it,  as  naturally  as  he  breathed.  M’here 
are  many  earnest  iieiqile  who  are  bores, 
and  many  charming  peo])le  whom  you 
insiinctively  distrust.  F'itch  was  Imth 
earnest  and  charming,  ami  you  instinct¬ 
ively  trusted  him  as  well  as  delighted  in 
him.  His  friends  were  legion.  I  am 
proud  that  I  can  feel  that  I  was  one  of 
them. 

“Do.\  MAKyuis.” 

“K.  P.  A.”  PfTS  IT  APTI.Y  AM)  tlKIEtLy. 

Ill  Thursday’s  New  York  M'ribune, 
F'ranklin  P.  Adams  published  the  fol¬ 
lowing  : 

“Doubtless  there  is  in  the  world  a 
sweeter,  saner,  more  g»‘nerous  and  lovable 
human  being  than  was  George  F'itch.  but 
we  don’t  know  him  ami  never  expect  to 
me*‘t  him.  .  .  .  Georg*-  woiihl  have 

hal<'d  a  longer  obit. 

“F.  P.  A.” 

OfR  OWN  WORD,  I.A.ST  OK  Al.I,. 

M'o  all  thes*-  words  of  loving  tribute 
The  I-Miitor  and  Pi  iii.isiiek  adds  its 
<>wii,  thus: 

Read  .Milton’s  “Lycidas”  ;  ami,  as  you 
read  it,  think  on  this  other  man  wlios*- 
goiiig  is  so  near. 

OBITUARY  N()TE.S 

.ViMii.pii  Stiiii.i..  for  the  past  eight 
.v<*ars  *‘ditor  of  tin-  Colorade  Her«il<l,  of 
Denver,  .-iml  om-  of  the  iM-st-knowii  Ger- 
niMn-.Vim-ricnn  newspa|H-rinan  in  the  M’est, 
(li<-d  at  his  home  in  Denvi-r  on  .Viigiist  8, 
ag*-d  79  y<-ars.  He  had  his  first  news- 
pa|M-r  exp<-riem-e  in  New  York  City  b<-for<- 
the  war.  and  )-nlisted  in  tin-  I'nion  Aimy 
from  tIn-re. 

.Ie.sse  Sah',  a  well-known  ailvertising 
man  of  St.  Isiui.s.  who  had  Is-en  connect*-)! 
with  the  a(lv*-rtising  <l*-partm*-nls  of  th*- 
St.  Louis  Stiir  and  tin-  St.  Louis  lt*>puh- 
lii-.  di)-(l  )in  .Vugiist  I  at  his  home  in  Si. 
Louis  after  a  short  illm-ss.  aged  27  years. 

Hk.nky  D.  Si'Afi.ni .\<i.  for  twenty  years 
)-irciilation  manager  of  the  Saginaw' 
(.Mi<h.  (  ('ouri*-r  H*-ral)l.  was  drowm-d 
n*-ar  Saginaw  on  .Vugust  1  while  trying 
to  save  the  life  of  a  friend.  He  was  -11 
.\*-ars  old. 

(’ol.  (’harl**s  A.  (’hoate.  a  wi<lely  known 
j)iurnalist  of  the  South,  tli*-*!  at  his  hoim- 
in  M’allahass*-*-,  F'la.,  on  Sunda.v,  August 
1,  ag<-<l  7.‘{  years.  In  the  c-ours*-  of  his 
j)iurnalisl ii-  experience  he  was  ass*)ciat*- 
**)litor  of  the  M’alhihass*-e  F'loridian  ;  *-ditor 
of  the  F’ernamlina  Mirror;  managing  *-di- 
t)>r  *)f  the  .lackstinville  Daily  M'iim-s,  afler- 
wiinl  the  M'im*-s-I'nion ;  '*-*litor  of  the 
BnHiksville  News.  Seville  Indepemh-nt. 
P)-nsa<-ola  Daily  News:  *‘ditorial  writer 
on  the  .lai'ksonville  Daily  Citizen,  after¬ 
ward  tin-  M'imes-I'nion  ;  St.  Augustine 
Daily  U<‘c*)rd  and  the  M'allahassee  M’riie 
1  lemocrat. 

Gran*l  Rapi*l8  News  Sued 

Rev.  John  \'an  Dinkhiiyzen,  pastor  of 
a  church  in  Grand  Rapids,  Mich.,  has 
su*-d  the  News  of  that  city  for  .$20, (MX! 
la-cause  it  printed  an  *-ditorial  object¬ 
ing  to  the  clergyman’s  course  in  procur¬ 
ing  the  signatures  of  a  nuinla-r  of  Grand 
Rapids  residents,  of  Holland  origin,  to 
a  protest  which  is  to  go  to  Presid*-nt 
\Yilson,  criticising  the  latter  for  the  kind 
of  <liploiuacy  that  he  has  adopt*Hl  in 
dealing  with  the  ()uestioii  of  German  en- 
cr*>achments  u|)on  American  i-ommer*-e. 

The  News  gets  l)a<-k  at  the  reverend 
gentleman  vig*)roiisly— sort  of  “denies 
the  all*-gation  ami  ileties  the  allegator,” 
as  it  were. 

Editor  to  Be  State  Leader 

George  >Y.  Norton,  editor  of  the  Port- 
laml  (Me.)  Express- Advertiser,  who  is 
also  the  new  treasurer  of  the  Republican 
State  Cominitt*-*-.  will  la>  one  of  the  lead¬ 
ers  in  th*-  next  campaign  in  that  stat*-. 
He  was  a  delegate  at  large  from  Maine 
to  the  Republican  National  C*)nventi*)n 
in  HXKI  and  in  1919  as  S**crelary  of  the 
State  Cummittee  he  had  <-harge  of  the 
camiiaign  for  the  r*-tenti)in  of  the  prohibi¬ 
tory  amendment  to  the  State  Constitution. 
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“NOTHING  BUT  COURTESY  AND  FRANKNESS” 

The  Editor  of  the  Chicago  Tribune,  in  a  Telegram 
to  THE  EDITOR  AND  PUBLISHER,  Pays  High 
Tribute  to  the  Attitude  of  Military  Chiefs  On 
Both  Sides  Toward  Trustworthy  Newspaper 
Correspondents. 

A  few  days  ago  THE  EDITOR  AND  PUBLISHER  sent 
the  following  telegram  to  Robert  R.  McCormick,  editor  of  the 
Chicago  Tribune — a  man  who  “has  been  right  there”  on  the 
firing  line  in  Europe,  and  whose  graphic  accounts  of  what  he 
saw  have  been  widely  published: 

“Newspaper  men  and  advertising  men  are 
increasingly  interested  in  the  big  fact  whether 
correspondents  who  are  trying  to  get  real  news 
in  the  field  are  being  well-treated  or  ill-treated, 
whether  they  are  being  met  with  frankness 
and  truth,  and  whether  the  time  is  likely  to 
come  when  the  facts  as  to  the  real  war  situa¬ 
tion  in  a  comprehensive  way  can  be  had  by 
the  general  public.” 

To  this  Mr.  McCormick  wired  us  as  follows,  under  date  of 
Chicago,  August  9: 

“I  met  nothing  but  courtesy  and  frankness 
in  the  English,  French  and  Russian  armies. 

Mr.  James  O’Donnell  Bennett  reports  the 
same  experience  with  the  Germans. 

“War  news  in  the  Civil  War  sense,  when 
newspapers  printed  the  movements  the  Union 
armies  were  about  to  make  and  the  location 
of  units,  has  probably  gone  forever,  nor  can 
correspondents  expect  to  publish  material  that 
may  be  of  any  possible  value  to  the  enemy. 

“There  remains  a  wide  field  of  matters  of 
public  interest,  and  this  lies  open  to  the 
correspondents  known  to  the  various  general 
staffs  as  men  in  whom  implicit  trust  can  be 
plaeed.” 

It  is  apparent  that  so  far  as  it  is  humanly  possible  for  a 
small  number  of  men  to  report  with  adequacy  an  excep¬ 
tionally  big  news  event,  the  American  public  is  getting  the 
facts  regarding  the  land  operations.  In  respect  to  naval  mat¬ 
ters,  much  greater  secrecy  prevails. 


COUPONS  TO  BE  TAXED 


The  Underwood  Bill  Didn't  Reach  a  Vote 
in  the  Last  Congress,  hut  It's  Going  to 
Come  Up  Again  in  the  Next  One 
Opposition  from  Tobacco  and  Trading 
Stamp  Interests  Expected,  of  Course. 
.'\re  trudiiig  stamps  going  to  l>e  taxed? 
.Senator  Underwood,  of  Alal)aiuu,  says 
“Yes,  sir;  they  are.” 

The  tobacco  men  and  tlie  coupon  com¬ 
panies  say,  “No,  sir;  they’re  not.” 

“And,”  as  Air.  Dooley’s  friend,  Hen¬ 
nessey,  is  accustomed  to  remark,  “There 
ye  ar-r-re!” 

Of  course  it’s  up  to  Congress  and  of 
course  we  shall  all  have  to  wait  and  see 
what  that  body  does.  Meanwhile,  it  is 
interesting  to  note  the  fact  that  a  bill  to 
tux  coupons,  trading  stamps  and  prize 
tickets  of  all  sorts  was  intnuluced  into 
the  last  Congress  by  Mr.  Underwo<jd, 
who  was  then  a  meml>er  of  the  House 
and  was  chairman  of  the  Ways  and 
Means  Committee;  but  it  never  got  to 
a  vote.  Xow  it  is  stated  that  the  same 
hill  is  to  1h‘  introduced  at  the  opening 
of  the  next  Congress  hy  a  member  of  the 
Ways  and  Means  Committee,  and  that  it 
will  have  the  supj)ort  of  Senator  Under- 
W(mhI. 

HA.S  HAD  A  STEADY  GKOWTH. 

It  is  asserted  that  last  year  the  to¬ 
bacco  and  cigarette  manufactnrers  gave 
away  many  millions  of  dollars  in  coupons 
ami  premiums.  'I'lns  kind  of  cou]>on  and 
premium  business  has  had  a  steady 
growth. 

The  Underwmxl  bill  would  levy  a 
stamp  tax  on  the  coupons  when  they 
are  inserted  in  the  packages  and  a 
tux  of  ecpiul  amount  when  the  cou- 
|M)ns  are  presented  Tor  redemption,  pro¬ 
vided  the  coupons  had  not  U-en  stamped 
when  inserted  in  the  package.  The 
tax  would  Ih‘  collecttnl  through  an  ad¬ 
hesive  two  cent  stamp  which  would  Ih; 
attached  to  every  coupon  inserted  in  a 
package  of  tobacco,  cigarettes,  or  snutr, 
<ir  to  every  coupon  presented  for  re¬ 
demption.  The  stuni])  would  have  to  go 
on  every  coupon  that  “contains  any  di¬ 
rect  or  indirect  promise,  or  proposition, 
or  otfer,  to  make  redemption  or  payment 
in  cash  therefor,  or  for  any  number  of 
same,  or  to  exchange  property  therefor, 
or  for  any  numher  of  same,  whether 
such  redemption,  payment,  or  exchange 
is  made  or  is  to  In*  made  by  a  manu¬ 
facturer  of,  or  dealer  in,  such  tobacco, 
cigars,  cigarettes  or  sniitf,  or  any  other 
jH-rson,  firm  or  corporation.” 

The  constimer  would  thus  have  to  pay 
the  tax  should  the  manufacturer,  mer¬ 
chant,  or  other  person  putting  out  the 
package  containing  the  coupons  fail  to 
attach  the  stamps.  It  is  explained  that 
the  proposisl  legislation  is  based  on 
the  assumption  that  the  manufacturers 
will  pay  the  tax,  and  that  should  they 
fail  to  pay  it  the  coupons  would  cease 
to  be  an  attraction  for  the  consumers. 

There  is  provision  in  the  Underwood 
hill  that  “in  all  cases  where  an  adhesive 
stamp  is  used  for  denoting  the  tax  im- 
[Kised.  the  person,  firm,  or  corporation 
using  or  atiixing  the  stamp  shall  write  or 
print  thereon  the  initials  of  his  or  its 
name,  and  the  date  on  which  the  stamp 
is  attached  or  used,  so  that  it  may  not 
again  l»e  usecl.  Any  person,  firm,  or 
corporation  who  fraudulently  makes  use 
of  an  adhesive  stamp  to  denote  any  tax 
impostHi  by  this  act  without  so  effectu¬ 
ally  cancelling  and  obliterating  such 
stamp,  shall  forfeit  the  sum  of  .$.50.  The 
commissioner  of  internal  revenue  is  au¬ 
thorized  to  prescribe  suth  method  further 
for  the  cancellation  of  stamps  as  sub¬ 
stituted  for,  or  in  addition  to,  the  meth<Kl 
prcscrilHsl  in  this  section,  as  he  may 
deem  expedient  and  effectual.  And  he  is 
directed  to  make  the  application  of  such 
methoil  imperative.” 

WOUI.D  IMPOSE  A  FINE  OF  $1,000 
The  government,  under  the  proposed 
legislation,  would  Ik?  able  to  impose  a 
fine  of  .$1,(NH>  for  the  misuse  of  stamps, 
or  in  the  event  a  stamp  should  l>e  washed 


or  altered  in  any  way.  Another  section 
of  the  Underwooil  bill  provides  that  “ex¬ 
cept  as  herein  ])rovided  none  of  the  pack¬ 
ages  of  manufactured  tobacco,  cigars, 
cigarettes  or  snuff  presi-rilM'd  by  law 
shall  be  permitted  to  have  packed  in  or 
attached  to  or  connected  with  them  any 
article  or  thing  whatsoever,  whether  re¬ 
deemable  or  not,  other  than  the  manu¬ 
facturers’  wrapper  and  labels,  labels 
showing  the  identity  of  the  assoidation 
of  the  lal)orer  engaged  in  the  manufac¬ 
ture  of  the  tobacco,  cigars,  cigarettes,  or 
snuff,  or  the  merchant  who  is  expectwl  to 
stdl  them,  the  internal  revenue  stamp, 
and  the  tobacco,  cigars,  cigarettes,  or 
snuff,  respectively,  put  up  therein  on 
which  tax  is  required  to  l)e  paid  under 
the  internal  revenue  laws.” 

Xo  estimate  has  yet  been  made  as  to 
hovk'  much  revenue  the  tax  probably 
would  bring  in,  but  undoubtedly  it  would 
yield  a  substantial  return. 

The  fact  is  noted  by  the  V.  iS.  Tobacco 
Journal,  by  the  way,  that  the  various 
cuu]M>n  companies  are  com|>eting  alanitas 
hotly  for  business  via  the  cut-price  route, 
so  far  as  inducements  to  coupon  collectors 
are  concerned,  as  tobacconists  are  in  the 
sale  of  tobacco  i)ro<luct8.  This  is  revealed 
hy  comparison  of  three  catalogues  from 
as  many  different  concerns  now  operating 
in  the  New  York  market.  An  interest¬ 
ing  condition  is  disclosed  by  comparison 
of  “<-()upon  prii-es”  among  these  three  on 
trade-marked  goods,  whose  quality  must 
nwessarily  be  the  same  in  each  case. 

The  catalogues  reviewed  are  those  of 
the  United  Profit-Sharing  Uorporation, 
the  .Mutual-Profit  ('oupon  ConK)ration 
and  the  Universal  Profit  Sharing  ('om- 
pany. 

A  standard  Gillette  safety  razor,  that 


usually  costs  $.5,  is  offer»sl  in  the  United 
Profit-Sharing  catalogue  at  li.50  certifi¬ 
cates;  in  the  Universal  at  24")  and  in 
the  IHiiversal  b<H)k,  while  a  Hissell’s 
car|)et-sweeper  costs  175  United  Profit- 
Sharing  certificates,  1(55  in  the  Mutual- 
Profit  catalogue  and  an  unbranded  sweeper 
is  catalogiied  at  4<H)  certificates  in  the 
Universal  lKS)k,  while  a  Bissell’s  is  of¬ 
fered  in  the  same  list  at  271.  A  Preino 
camera,  Xo.  1,  taking  .‘IVi  by  4*4  pic¬ 
tures,  in  the  United  Profit  Sharing  list 
costs  .5(10  <;ertificates,  in  the  .Mutual  Profit 
it  costs  47.5,  and  in  the  Universal  a 
Senw-a  camera,  taking  pictures  3  hy  4, 
costs  IKK),  and  a  Seneca  roll-film  instru¬ 
ment,  taking  !{%  by  4%  pictures,  costs 
1,400.  In  Quality  Baggage,  made  by  the 
Katz  Bros.  lA*ather  Gotsls  Uomiwny,  the 
United  Profit-Sharing  and  Mutual-Profit 
catalogues  l)oth  offer  traveling  bags  at 
400  certificates,  while  the  fonner  has  a 
suit-case  at  .500  and  the  latter  at  4.")0. 

The  latest  development  in  the  cou- 
IH>n  situation  is  that  a  company  is  l)eing 
organizeil  in  New  York  to  give  cash  for 
certificates,  without  any  premiums  at  all. 
The  ex|K*ctations  of  the  |)romuters  of  this 
company  are  that  men  will  save  these 
couiions  themselves,  without  turning  them 
over  to  their  wives. 


Herald  and  Telegram  Changes 

Tlie  following  have  lieen  addtxl  to  the 
advertising  staff  of  the  New  York 
Herald:  .John  S.  Richardson,  formerly 
with  the  Tribune;  Gi*orge  Holland,  Bos¬ 
ton  Herald;  Cornelius  Kearney,  Ameri¬ 
can;  also  the  following  to  the  Evening 
Telegram  staff:  Harry  F.  Schepp,  Press; 
L.  A.  Moessner,  Evening  Journal,  and 
H.  A.  Martin. 


TO  “ACT  ACCORDINGLY” 


Such  Is  the  Announced  Purpose  of  Mr. 

Lawrence,  Late  Publisher  of  the  Chi¬ 
cago  Examiner,  Who  Alleges  That  His 

Deposition  Was  “Irregular  and  Illegal.” 

Chicago,  August  10. — One  of  the  most 
important  "exclusives”  published  for 
many  a  day  was  that  appearing  on  the 
first  page  of  last  week’s  Editok  and 
Pfiii.isiiEK  announcing  the  retirement  of 
A.  M.  I-awrence  us  publisher  of  the 
Chicago  Examiner,  one  of  W.  K.  Hearst’s 
biggest  papers.  Mr.  laiwrence  had  been 
publisher  of  the  Chicago  Examiner  since 
it  was  founded  twelve  years  ago.  An¬ 
nouncement  is  now  made  of  the  follow¬ 
ing  further  Chicago  Examiner  appoint¬ 
ments:  A.  H.  Alessiug,  acting  publisher; 
C.  S.  Stanton,  formerly  editor  of  the 
San  Francisco  Examiner,  editor-in-chief ; 
E.  C.  Bode,  advertising  manager;  George 
(!.  Young,  business  manager. 

•Mr.  Alessing  has  been  assoi-iated  with 
the  Examiner  ever  since  its  fouuding. 
He  was  first  city  editor  of  the  paper, 
then  news  editor  and  afterwards  manag¬ 
ing  editor.  He  then  went  into  the  busi¬ 
ness  office  as  advertising  manager,  sub- 
se<|uetitly  Itecoming  business  manager  and 
afterwanis  assistant  to  .Mr.  laiwrence. 
He  is  thirty-nine  years  old  and  came 
from  St.  lyouis,  where  he  had  been  in  the 
newspaiK-r  business  ever  since  he  was  a 
boy. 

.Mr.  Botle,  the  new  advertising  man¬ 
ager,  is  otie  of  the  best-known  solicitors 
in  tlie  country. 

.M.  1).  Hiinton  will  continue  as  Eastern 
foreign  advertising  manager,  with  head- 
ipiarters  in  New  York  City. 

.Mr.  Lawrence  does  not  take  his  re¬ 
moval  placidly  by  any  means.  He 
charges  that  the  proceedings  were  "ir¬ 
regular  and  illegal”  and  promises  to  “act 
accordingly.”  Chicago,  newspaperdom  is 
on  the  tpii  vive,  wondering  what  the  up¬ 
shot  will  1h‘.  Mr.  Lawrence  sent  otit 
through  the  City  News  Btirt'utt,  which 
supplies  all  Chicago  papers,  the  follow¬ 
ing  statement  last  Saturday  night: 

"I  have  Im-ch  informed  through  the 
newspapers  that  the  said  directors  of 
the  Illinois  Bublishiug  and  Printing 
Cicnpany  have  gone  through  the  form  of 
subslitiifing  William  R.  Heurst  as  presi¬ 
dent  of  the  coriMiration  in  my  stead.  I  am 
advised  hy  counsel  that  this  act  is  ir¬ 
regular  and  illegal  and  shall  act  accord¬ 
ingly.” 

There  have  been  rumors  about  town 
for  months  that  friction  existed  bt*- 
tween  Mr.  Lawrence  and  others  high  in 
the  Hearst  organization,  and  that  Mr. 
Lawrence  would  soon  retire.  Several 
times  these  rumors  took  the  form  of 
the  positive  statement  that  Mr.  I^aw- 
rence  had  resigned.  A  month  ago  such 
a  statement  was  printed.  It  met  with 
prompt  and  emjihatic  denial  from  the 
pen  of  Mr.  Lawrence  himself  and  a  re- 
trui'tion  was  published. 

AVhen  Mr.  Hearst  and  Arthur  Brisbane 
paid  their  brief  visit  to  the  Examiner 
oflice  last  month,  after  which  Arthur 
t.'larke  resigned  as  managing  editor  and 
several  other  editorial  exwutives  quit 
the  pajier,  Mr.  lyawrence  was  said  to 
have  been  one  who  retired.  This,  how¬ 
ever,  was  again  denied. 

Andrew  M.  Lawrence,  who  was  Mr. 
Hearst's  father’s  secretary  during  the 
later  years  of  his  life,  came  to  Chicago 
from  ids  home  in  San  Francisco  for  Mr. 
Hearst  fifteen  years  ago.  He  took 
charge  of  the  recently  estahlisheil  Ex¬ 
aminer  and  put  the  new  pajier  on  its 
feet.  He  became  an  aggressive  and  pic¬ 
turesque  figure  in  Oiicago  journalism. 
He  entered  democratic  politics,  allied 
himself  with  ('arter  H.  Harrison,  .Tr., 
destinwl  to  be  five  times  mayor  of  Chi¬ 
cago,  and  formed  the  “Hearst-Harrison” 
faction  of  the  local  democracy. 

For  years  the  faction  was  triumphant. 
It  fought  its  way  to  )H)liticaI  dominance 
in  Cook  county.  Bitter  were  the  charges 
Hung,  iMith  by  Re|>ublicans  and  opposing 
wing  DenuKTats,  of  gag-rule  and  star- 
chamlK*r  tactics,  engineered  by  Law¬ 
rence.  Three  years  ago  the  faction  lie- 
gan  losing.  When  Harrison  was  over¬ 
whelmed  in  the  mayoralty  race  in  April 
the  last  vestige  of  its  power  was  swept 
away. 
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New  York,  Saturday,  August  14,  1915 

THE  FAIR  SHOULD  ADVERTISE  NOW! 

According  to  George  Hough  Perry,  the  able  press 
agent  of  the  San  Francisco  Exposition,  the  long 
awaited  rush  of  visitors  to  the  big  Pacific  Coast  Fair 
has  set  in,  and  the  management  believes  financial 
success  is  in  plain  sight. 

Tiik  Editor  and  Publisher  is  pleased  at  the  news. 
It  prophesitHl  a  sad  end  for  the  Exposition  when 
the  directors  declined  to  pay  for  an  advertising  cam¬ 
paign.  Tlte  doubtful  satisfaction  of  remarking  “I 
told  you  so”  is  deiiirsl  us;  but  that  is  outweighwl 
many  times  by  the  thought  that  it  is  far  more  grat¬ 
ifying  to  slap  the  back  of  Success  than  to  weep  upon 
the  shoulder  of  Failure. 

Mr.  Perry  set'ms  to  think  that  the  recent  bulge 
in  gate  receipts  vindicates  the  judgment  of  the  Ex¬ 
position  managers,  who  have  always  in8l8tc<l  that 
fr€H:  publicity  donated  so  liln'rally  by  the  newspapers 
of  the  country  would  "hriiig  home  the  bacon”  in  paid 
admissions. 

But  Mr.  Perry  is  wrong. 

Free  publicity  the  Exposition  had — and  that 
a-plenty.  Mr.  Perry’s  own  statement  of  pages  by  the 
thousand  suggests  a  record  breaker  in  tliat  line. 
But  that  great  avalanche  of  donated  dope  swept 
with  it  only  a  mere  handful  of  visitors  to  the  great 
Fair  during  the  first  half  of  its  existence.  Tlie  un¬ 
deniably  meagre  attendance  during  the  early  spring 
and  summer  spoke  volumes  in  support  of  what  hun¬ 
dreds  of  authorities  told  the  Exposition  board, 
namely,  that  free  publicity  alone  could  not  “sell’’  the 
Kx|K»8ition. 

Why,  then,  this  present  day  rush  to  the  Coast? 

Kir.  Harry  Cliandler  puts  his  finger  directly  upon 
the  answer  when  he  says  in  effect:  “A  really  great 
fair — and  word-of-mouth  advertising.” 

That’s  just  what  it  is.  San  Francisco  has  pro¬ 
duced  the  greatest  show  on  eartii,  and  the  miles  of 
free  publicity  printed  so  cheerfully  by  the  news¬ 
papers  formed  a  background  of  favorable  impression 
in  the  minds  of  the  public,  upon  which  the  effort 
of  actual  salesmanship  had  to  be  thrown  before  the 
camera  "registered”  the  r«*al  money  rush  of  attend¬ 
ance. 

That  actual  salesmanship  was  furnished  by  the 
comparatively  few  visitors  who  made  the  trip  early 
in  the  year,  and  came  back  to  tell  or  wrote  home 
saying  enthusiastic  things  about  the  wonders  they 


saw.  Word-of-mouth  advertising  is  the  strongest 
although  the  most  r(‘striet<‘d  form  known.  In  this 
cas<-  it  Worked  wonders — ably  assisted,  of  course,  by 
the  fact  that  Europe  is  Im-ked  up,  and  that  habitual 
travelers  are  compelliHl  to  do  their  l!ll.'>  touring  at 
home. 

'I’here  is  no  us»-  »-rying  over  spilled  milk,  and 
nothing  can  change  tlie  Fair's  atteinlanee  figures  for 
the  earlier  months.  But  wliat  alsnit  tiie  next  few 
months?  N'ot  only  is  it  not  t<M>  late  for  a  wide¬ 
spread  newspa|M'r  campaign,  hut  it  like  the 

logical  moment  to  lM:gin. 

The  Fair  management  some  months  ago  spoke  of 
liaving  no  funds  for  an  advertising  campaign.  Ac¬ 
cording  to  Mr.  Perry’s  statement  the  Exposition  is 
making  money  today.  lad  the  Fair  management 
take  some  of  its  profits  and  buy  some  real  iiews- 
pajM*r  advertising.  I^et  it  j)repare  s«>me  real  selling 
copy,  and  tell  the  public,  in  the  way  the  public  is 
H<'ciistome<l  to  learn  business  im-ssages,  of  the  huge 
atteiulanee,  of  the  eiithlisaisni  of  the  visitors,  of  a 
few  of  the  wtmders,  of  the  cheap  railroad  fares,  of 
the  reasonable  hoUd  and  Istarding  house  rates,  and 
of  the  delightful  climatic  conditions.  lad  the  Kx- 
|M>sition  management  <lo  this,  and  the  attendance 
during  the  fall  months  will  make  every  former  ex¬ 
position's  figures  look  f»)rlorn. 

The  San  Francisict  Exposition  is  half  sold  to 
countless  thousands.  The  dirtrt  appeal  of  a  paid 
newspape-r  advertising  eampaign  will  send  tliese 
thousands  scrambling  westward. 


MR.  McCORMICK’S  DISPATCH  TO  US 

On  another  page  will  be  found  the  telegram  sent 
us  a  few  days  ago  by  Robert  R.  McCormick,  editor 
of  tlie  Chicago  Tribune,  in  reply  to  our  request  for 
information  as  to  the  attitude  of  the  military  chiefs, 
on  hidh  sides  of  the  great  European  war,  toward 
trustworthy  newspaper  correspondents. 

W  e  made  our  query  of  Mr.  Mc-Cormiek  because  we 
knew  that  he  had  but  just  returned,  and  that  while 
ill  the  war  area  he  had  had  iiiany  unusual  oppor¬ 
tunities  and  experiences.  We  knew  tliat  he  had  been 
at  the  various  headquarters  of  the  English,  French 
and  Russian  armies,  that  he  had  actually  been  in  the 
trenches,  and  that  he  had  met  many  of  the  ruling 
minds  of  the  war,  and  had  had  much  to  do  with  them. 
Furthermore,  quite  exceptional  facilities  had  been  put 
at  his  disposal  for  observing  the  conduct  of  affairs 
and  for  gaining  interesting  information. 

His  answer  is  complete,  explicit,  unequivocal,  con¬ 
clusive.  Read  it. 

Our  query  and  its  answer  by  Mr.  McCormick  are  of 
special  |M‘rtiiieiic«  just  at  this  time  because  of  the 
receiifly  published  statement,  in  Jjondon,  by  a  well- 
known  journalist  named  Aaron  Watson,  to  the  effect 
that  “ill  America  there  is  no  demand  that  newspapers 
should  supply  complete  and  unbiased  war  news,”  be- 
eaiise  “Ameiicaiis  have  no  real  care  ulKiiit  the  war 
except  as  a  disturlier  of  traffic  [business],”  and  hence 
our  newspapers,  understanding  their  public,  “are  dis¬ 
inclined  to  trouble  the  peace  of  their  own  couutry- 
iiieii  by  a  too  scnipiiloiisly  accurate  narrative  of 
events  or  a  too  lilieral  siipfily  of  explanation,  coiii- 
iiieiit  or  correction.” 

To  this  Mr.  H.  S.  I’erris,  secretary  of  the  British- 
Amerieaii  Peace  tlentenary  Cumuiittee  in  Londoii, 
wrote  on  Thursday  to  the  Westminster  Gazette  a  re¬ 
joinder  ill  wliieli  he  said:  “1  lielieve  tliat  iio  press 
ill  the  world  has  on  the  whole  been  more  fully  in¬ 
formed  of  tlie  underlying  causes  and  issues  of  the 
war,  and  the  general  course  of  events,  than  the  lead¬ 
ing  journals  of  tlie  United  States.”  ‘ 

Witli  suck  testimony  as  is  thus  afforded,  both  at 
home  and  abroad,  the  American  public  may  rest  in 
contideiiee  that  their  newspapers  are  not  only  being 
given  facilities  to  obtain  the  facts  as  to  the  war,  but 
that  no  effort  or  expense  is  lieing  spared  to  publish 
them  promptly  and  faithfully. 

It  is  worthy  of  note  in  this  conneidion  that  out  of 
wliat  he  has  himself  experienced,  Mr.  McCormick 
has  made  a  iKiok,  which  is  shortly  to  be  published, 
entitled,  "\K  ith  tlie  Russian  Army.”  It  will  be  found 
to  contain  a  considerable  amount  of  matter  likely  to 
upset  generally  accepted  ideas.  It  will  also  include 


a  number  of  pictures,  some  of  which  were  taken  under 
lire,  as  wull  us  autugraplied  photographs  of  the  Grand 
Duke  Nicholas,  Sazonotf,  and  others  of  prominence 
ill  ills  field. 

Readers  of  The  Editor  and  Publisher  know  as 
well  as  we  do  why  it  will  be  well  worth  reading.  1-«t 
it  go  at  that. 


GOOD  WORK  OF  THE  HERALD 

In  Newport,  K.  1. — the  greatest  summer  resort  in 
the  United  States — the  proprietor  of  a  hotel  felt  that 
the  New  York  Herald  was  not  taking  proper  notice 
of  his  establishment.  It  seemed  to  be  printing  the 
arrivals  of  other  houses,  but  not  at  his.  So  he  al¬ 
lowed  liimself  to  write  to  the  Herald,  complaining 
alKlut  this  state  of  affairs,  and  indicating  that  the 
rival  hotels  paid  the  Herald  men  for  being  men¬ 
tioned  in  tliat  paper. 

Of  course  it  wasn’t  so,  and  he  ought  to  have 
known  better.  Probably  he  does  know  now,  as  the 
Herald  devoted  nearly  two  columns  to  his  enligliten- 
iiieiit.  However,  the  Herald’s  purpose  was  far  from 
simply  putting  this  foolish  hotel  man  in  the  pillory. 
Its  main  idea,  no  doubt,  was  to  put  before  the  aver¬ 
age  reader  the  fact,  in  unmistakable  language,  that 
iiutliiug  in  the  news  columns  of  a  reputable  paper  is 
paid  for,  or  can  l)e  paid  for.  The  Herald  did  a  good 
piece  of  work. 


Governments  know  very  well  how  to  “use”  their 
own  newspapers-  -and,  indeed,  those  of  other  coun¬ 
tries — in  case  of  need.  Germany  shows  this  plainly 
since  the  fall  of  Warsaw.  It  8t*ems  evident  that  that 
event  gave  the  signal  for  the  opening  of  a  newspaper 
advocacy  of  peace -of  course  on  terms  specified  by 
Germany. 


ALONG  THE  ROW,  BY  JACKSON 

SURE. 

Little  drops  of  printers’  ink. 
When  spread  upon  cold  type. 
Will  quickly  cure  all  business  ills, 
And  give  dull  times  the  griiie. 


TIME  SAVER. 

“What’s  this?”  said  the  art  editor,  as  he  receivtHl  a 
drawing  from  one  of  the  staff  artists. 

“That,”  replied  the  artist,  “is  an  emergency  pic¬ 
ture.  Hold  it  up  one  way  and  you  will  see  a  Zeppelin 
sailing  through  the  clouds;  reverse  it,  and  it  becromes 
a  submarine,  exploring  the  mystic  deep.  It  will  save 
time  no  matter  how  the  war  news  breaks.” 


EXCEPTIONS. 

Never,”  said  the  City  Editor  to  the  new  reporter, 
’  who  was  covering  skip  news  on  the  regular  man’s 
day  off,  “never,  in  writing  of  a  vessel  allude  to  her 
as  ‘it.*  Remember  that  all  vessels  and  ships  are 
called  she.” 

“How  aliout  inen-of-war  and  mail  steamers?”  asked 
the  uew  reporter. 


HEAR  YE,  HEAR  YE. 

“Mutt  and  .Jeff”  having  been  haled  to  court  may 
now  expect  the  sympathies  of  Buster  Brown  and  Mrs. 
Katzeiijaiiiiiier  and  her  kids,  who  have  passed  through 
tlie  same  awful  experience.  It  isn’t  so  funny  being  a 
fiiiiiiy  artist  after  all. 

OUT  OF  THE  LIME  LIGHT. 

Kir.  Bobo  of  Hayti,  who  butted  in  on  the  front  page 
for  a  (lay  or  two,  is  now  on  the  scrap  lieap  and  not 
worth  half  a  slick. — Next. 

ADDED  ATTRACTION.* 

The  Bnmklyn  Times  is  going  to  have  a  big  addi¬ 
tion  to  its  staff.  It  is  Richardson  Webster,  who 
weiglis  over  2(10  pounds  and  who  is  to  look  after  poli¬ 
tics.  “Dick”  for  many  years  was  on  the  Citizen  and 
its  staff  will  lender  him  a  farewell  Coney  Island  din¬ 
ner — real  dinner,  not  just  hot  dogs — on  Monday  night. 


FROM  THE  .SKINNERSVILLE  SIGNAL. 

Since  we  have  learned  that  it  was  old  white  whisker 
Noah  who  ate  the  apple,  and  not  Eve,  we  have  de¬ 
cided  to  support  the  cause  of  woman  suffrage.  It 
proves  that  Eve  had  good  sense  and  could  not  be  fooled 
by  a  cheap  snake  stunt.  It  also  argues  well  for  the  in¬ 
tellect  of  women  in  general.  We  have  another  reason, 
also,  for  supporting  woman  suffrage.  Our  wife  has 
joined  bar  assembly  district  organization. 

Tom  W,  Jackson. 
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PERSONALS 

(Charles  U.  Sbeddeu,  who  has  boon 
rumuau  of  the  priutiug  phiul  of  the 
Fraiikford  (Kau.)  Daily  Index  for  two 
years,  has  bought  the  Oketo  Eagle  and 
will  take  possession  of  it  ininiediately. 

A.  J.  Breen,  who  fur  the  past  two  and 
a  half  years  has  been  city  editor  of  the 
State  Journal  of  I’uelHo,  Col.,  was  ten¬ 
dered  a  banquet  on  July  27,  on  the  occa¬ 
sion  of  his  leaving  for  Kansas  City,  where 
he  is  to  make  his  home,  lie  will  manage 
the  Auditorium  theatre  there. 

Charles  Lederer,  the  cartoonist,  of  Chi- 
<-ago,  is  visiting  friends  in  Portland,  Ore. 

II.  1*.  Burton,  of  the  Scripps  news¬ 
papers  and  the  Newspaper  Enterprise 
.Association,  is  at  present  visiting  Win¬ 
nipeg  fur  the  purpose  of  gathering  de¬ 
tails  with  which  he  purposes  writing  a 
s|)e('ial  series  of  war-time  articles  for  the 
.syndicate  which  he  represents.  Mr.  Bur¬ 
ton  has  been  in  England,  France  and 
tierinany,  and  is  going  direct  to  his  head- 
(piarters  at  Chicago  after  his  tour  through 
the  ('anadiau  West. 

Edgar  Yates,  formerly  editor  of  the 
Biddefurd  Journal,  now  on  the  Boston 
Post,  is  passing  his  vacation  at  his  sum¬ 
mer  home.  Old  Orchard  Beach,  Me. 

Paul  Hudson,  the  American  editor  of 
The  Mexican  Ilerald,  of  Mexico  City, 
who  with  his  wife  and  family  were  held 
|)ri.<!ouers  there,  as  was  set  forth  in  a 
recent  number  of  The  Editor  and  Pub- 
i.isuEB,  has  been  relea.sed.  It  is  under¬ 
stood  that  he  will  be  permitted  to  re¬ 
sume  publication  of  his  paper. 

Laurir  J.  Blakely  will  have  charge  this 
year  as  last  year  of  the  Department  of 
Journalism  of  the  College  of  Commerce, 
.Accounts  and  Finance  of  Cincinnati. 

Lafe  Young,  Jr.,  of  the  Toi)eka  Capital 
and  vice-president  of  the  Associated  .Ad¬ 
vertising  Clubs  of  the  World,  has  been 
made  chairman'  of  a  committee  to  study 
the  needs  of  the  publication.  Associated 
Advertising. 

Asa  Pauley,  editor  of  the  Schenectady 
(Jazette,  is  totiring  in  New  York  state 
in  his  automobile. 

Thomas  aioore,  assistant  to  W.  A. 
'I'homas,  managing  director  of  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers’  Association,  has  taken 
a  vacation  in  order  that  he  may  go 
fishing. 

E.  E.  Witherspoon,  telegraph  editor  of 
the  Kaleigh  (N.  C.)  News  and  Observer, 
who  has  been  a  patient  in  the  Presby¬ 
terian  Hospital  in  Charlotte,  N.  is 
much  improved. 

Lee  J.  Rountree  had  a  triumphal  home 
coming  from  San  Francisco,  where  he 
was  made  president  of  the  National  Edi¬ 
torial  .Association.  When  he  arrived  at 
his  home  in  Oeorgetown,  A'a.,  he  was  met 
at  the  station  by  a  brass  band  and 
escorted  to  his  house. 

The  engagement  of  James  M.  Cowan, 
city  editor  of  the  Niagara  Falls.  (Out.) 
Evening  Review,  and  Miss  Ruth  K. 
Caneen,  of  Pottsville,  N.  Y'.,  has  been 
announced. 

Two  Japanese  newspaper  men,  who 
have  been  inspecting  newsiiaper  plants  in 
America  with  a  view  to  equipping  their 
own  plant  with  modern  machinery,  re- 
••ently  paid  a  visit  to  the  plant  of  the 
Brooklyn  Eagle.  Tlie  men  were  Z.  Yama- 
guchi,  general  manager,  and  K.  Yoschida, 
managing  editor,  of  the  Asahi  Shimbun, 
or  Rising  Sun,  which  they  publish  in 
Tokio  and  in  Osaka,  Japan. 

Alexander  Ray,  business  manager  of 
the  St.  Ix)ui8  (ilobe-Democrat  has  been 
making  a  trip  up  the  Mississipj)!  river  to 
St.  Paul  in  his  motor  cruiser,  Ozark. 

E.  P.  Rundquist,  former  <-it.T  editor 
of  the  Moline  (111.)  Daily  Mail  and  later 
one  of  the  owners  of  the  Kewanee  Daily 
Call,  but  who  is  now  operating  an  apple 
or<‘hard  in  Idaho,  intends  to  dis])ose  of 
his  interests  there  and  rettirn  to  Ro<'k 
Island. 

Friends  of  F.  1).  Canithers,  assistant 
business  manager  of  the  New  York 
World,  have  this  week  been  olfering  him 
their  sympathy  itecause  of  the  illness 
with  typhoid  fever  of  his  son  Clifton, 
business  manager  of  the  Charleston  (W. 
A'a.)  Mail,  and  from  tlie  fact  that  the 
young  man’s  mother,  who  went  to 
Charleston  to  Ite  with  him.  has  devel- 
opad  appendicitis. 


Florence  White,  financial  manager  of 
the  New  York  AVorld,  returned  to  his 
duties  Monday  after  a  pleasant  vaca¬ 
tion  spent  on  Long  Island  Sound. 

O.  P.  Hand  has  been  made  publicity 
manager  of  the  Burd  High  Compression 
King  Company,  Rockford,  Ill. 


IN  NEW  YORK  TOWN 

la'onard  AA’ood  of  the  AVorld  has  re¬ 
turned  from  camping  six  weeks  with  the 
regular  army  at  Luddington,  Mich. 

11.  A.  A’ivian  of  the  AA’orld  is  at  pres¬ 
ent  covering  the  encampment  at  Platts- 
burg  of  the  “business  men’s  army.” 

J.  Otis  Swift  of  the  AA’orld  has  an¬ 
nounced  to  all  and  sundry  that  the  first 
crop  of  corn  at  his  farm  at  Hastings-on- 
the-Iludson  is  of  wonderful  quality. 

L.  R.  Southworth,  who  covers  ship 
news  for  the  AA’orld,  and  who  is  known 
in  the  office  us  “Skipper,”  is  ill  at  his 
farm  at  South  AV’oodstock,  Conn. 

Edward  .Alorse,  late  of  the  Press,  is 
doing  re-write  work  on  the  Evening  Sun. 

James  Thorpe  of  the  American  is  to 
be  mauager  of  the  Tronville  Swimming 
.Meet  to  be  held  shortly  at  lA)i\g  Beach, 
N.  J.  Harry  Birchall  of  the  'I’inies  is 
to  be  judge  of  diving,  and  Robert  Ken¬ 
nedy  of  the  Sun  is  to  be  limekeei)er. 

James  'rhorpe  of  the  American,  who 
played  tackle  on  the  Columbia  football 
team,  is  to  be  the  referee  of  the  Yale- 
Brown  football  game  played  in  the 
“bowl”  at  New  Haven  on  November  0. 

John  Stillman,  City  Hall  reporter  for 
the  Brooklyn  Eagle,  is  seriously  ill  at 
his  home. 

'I'hos.  A.  Kenny,  City  Hall  reporter 
and  political  writer  on  the  Evening  Tele¬ 
gram,  has  a  new  baby  girl. 

AA'allace  M.  Powers,  connected  with 
the  'rribune  for  several  years  past  as  re¬ 
write  man  and  on  copy  desk,  will  leave 
the  paper  in  a  few  day.s  to  assist  in  the 
publicity  work  of  the  Triangle  Film 
Comi)any. 

Irving  AA’eil  of  the  American,  who  has 
la-eii  on  the  copy  desk,  has  temporarily 
been  placed  in  charge  of  the  magazine 
page. 

Philip  Carter,  attached  to  the  art  de¬ 
partment  of  the  Hearst  papers  in  New 
A’ork,  recently  went  to  Chic-ago  to  re¬ 
organize  the  art  department  of  the  Ex¬ 
aminer,  and  the  next  the  office  knew  was 
that  he  was  married.  'I’he  other  party 
to  tfie  trunsa(-tion  remains  a  deep  mys¬ 
tery.  Further  details  are  awaited  with 
impatience. 


AVASHINGTON  PERSONALS 

Donald  MacGregor,  of  the  New  York 
Ilerald  bureau,  is  vesting  his  mother  at 
her  home  in  New  Philadelphia,  Ohio, 
lie  will  also  visit  Cleveland  while  on 
vacation. 

Horace  Epps,  of  the  Associated  Press, 
has  just  returned  from  a  vacation  at 
.Newport  News,  Va. 

J'.  K.  Ohl,  of  the  New  York  office  of 
the  New  York  Ilerald,  is  visting  his  fam¬ 
ily  here. 

.As  David  Lawrence,  of  the  Associated 
Press  (who  has  been  covering  the  Mexi¬ 
can  situation  here  for  the  .A.  P.)  was 
returning  from  Buffalo,  where  he  had 
spent  a  few  days’  “leave,”  he  was 
stopped  in  New  York  to  cover  the  Mexi¬ 
can  conference  held  there. 

George  B.  Laughlin,  of  the  New  Y’ork 
Ilerald  bureau,  lias  just  returned  from 
a  visit  in  the  Adiroiidaeks. 

\V.  .1.  Donaldson,  the  popular  aujier- 
intendent  of  the  House  Press  Gallery, 
was  married  to  Miss  AA’igglesworth  of 
lialtiinore  on  August  11. 

John  Snure,  of  the  AVashington  'fimes, 
has  just  returned  from  a  two-week  vaca¬ 
tion  on’Chesepeake  Bay. 

Joe  Jackson,  of  the  Detroit  News, 
formerly  of  the  AVashington  Post;  E.  .A. 
Batchelor,  of  the  Detroit  Free  Press,  and 
Norman  Beasley,  of  the  Detroit  Journal, 
sporting  editors  of  their  respective  pa¬ 
lters,  accompanied  the  Detroit  Base  Ball 
team  to  AVashington. 

Arthur  B.  Jirock,  chief  of  the  Ixuiis- 
ville  Courier- Journal  bureau,  is  in  Bos¬ 
ton  on  business. 

Louis  Ludlow,  of  the  IndiaiKpolis 
Star,  is  in  his  home  state. 

IT.  E'.  C.  Bryant,  of  the  New  York 


AA’orld  bureau,  spent  the  week  end  at 
.Atlantic  City  with  his  family. 

Robert  M.  Gates,  of  the  Memphis 
Commrecial-.Appeal,  has  just  returnetl 

Mark  Goodwin,  of  the  Dallas  News  and 
Galveston  News,  who  is  a  veteran  of  the 
from  a  month’s  visit  to  the  home  office. 
Spanish  AVar,  is  at  Plattsburgh,  N.  Y’., 
with  the  citizens’  military  encampment. 

\A’.  D.  Ilassett,  formerly  of  the  Asso¬ 
ciated  Press,  is  now  covering  the  State, 
AA’ar  and  Navy  Department  for  the  In¬ 
ternational  News  Service. 

Hal  H.  Smitli  (of  the  New  York  Times 
bureau)  and  Mrs.  Smith  are  at  Atlantic- 
City  for  a  short  vacation. 

Justin  McGrath,  chief  of  Hearst’s  New 
Y’ork  American  bureau,  has  been  trans¬ 
ferred  to  San  Francisco.  Hugh  Miller 
is  acting  chief  of  the  AA'ashington  bureau 
now. 

Ira  E.  Bennett,  chief  of  the  editorial 
department  of  the  AA’ashington  Post,  is 
the  author  of  a  new  liook  entitled  “The 
History  of  the  Panama  Canal.”  'fhe 
book  contains  seven  hundred  and  fifty 
pages,  including  more  than  two  hundred 
illustrations.  The  history  is  rc-gardi-d 
as  an  authority  for  students  of  .Amer¬ 
ican  history. 

’I'he  National  Press  Club  entertained 
a  distinguished  audience  on  Tuesday 
night  when  the  first  run  of  the  motion 
jiicture  “'Fhe  Battle  Oy  of  Peace”  was 
shown. 


SAN  FRANCISCO  NOTES 

San  Francisco,  August  5. — .At  yester¬ 
day’s  luncheon  of  the  Ad  tJub,  Edward 
T.  Maples,  secretary  of  the  Hotel  Kei*p- 
ers’  .Association,  spoke  on  "’riie  'I'ourist 
Business  Does  It  Pay,  and  ('an  Adver¬ 
tising  Help?”  He  said  in  part:  “.Adver¬ 
tising  the  attractiveness  of  California  has 
been  most  effectively  done  in  connection 
with  the  exposition.  It  remains  to  keep 
up  that  publicity  and  to  supplement  it 
with  directions  for  reaching  the  best  of 
the  country  hotels.  It  is  pretty  well 
know  that  our  city  hotels  are  equal  to 
any  in  the  world.  .At  the  jiresent  rate  of 
improvement,  it  will  not  be  long  until 
the  same  can  be  said  of  the  rural  re¬ 
sorts.” 

Harry  Spillman,  chief  of  the  educa¬ 
tional  department  of  the  Remington 
Typewriter  Company,  in  speaking  on 
“’riie  .Advertising  Alan  as  Standard- 
Bearer,”  gave  the  ad-man  the  place  of 
honor  in  the  business  world.  He  said: 
“The  advertising  man  puts  his  high 
ideals  on  the  ground  of  good  business, 
but  they  are  luine  the  less  high  ideals 
for  that,  and  it  means  that  they  will 
endure  all  the  more  for  having  a  healthy 
basis  in  self-interest.” 

Owen  AA’ister,  the  novelist  and  jour¬ 
nalist,  has  arrived  from  Philadelphia  on 
a  visit  to  the  exposition. 

.1.  Langford  Scott,  si  Chicago  advertis¬ 
ing  man,  is  in  the  city  for  a  short  stay. 
Mrs.  Scott  accom|Hinies  him. 

.lames  H.  McGraw,  head  of  the  Mc- 
Graw  Publishing  Company  of  New  York, 
is  in  the  city  visiting  the  exposition, 
where  his  technical  periodicals  are  on 
file  in  a  large  Isioth. 

Gilbert  11.  Grosvenor,  the  editor  of 
the  National  Geographic  Magazine  of 
W’asbington,  1).  (’.,  is  in  the  city  witli 
bis  family. 

J.  L.  Stack,  a  well-known  advertising 
man  and  polo  player  of  Chicago,  has  ar¬ 
rived  in  the  city  from  Coronado,  with 
bis  bride,  who  was  formerly  Miss  AVood 
of  Los  .Angeles. 

George  .Ade,  playwright  and  journalist, 
has  arrived  at  Berkeley,  Cal.,  to  take 
|iart  in  the  convention  of  Sigma  Phi 
Chapter  at  the  University  of  California. 
.All.  .Ade  will  devote  a  considerable 
amount  of  time  to  doing  the  Panama- 
Pacific  Exposition  during  his  stay  in 
(  alifornia. 

K  K.  Kawakami,  .Ia|ianese  author  and 
manager  of  the  Pacific  Press,  a  bureau 
representing  Tokyo  newspapers,  ad- 
ilressed  the  Unitarian  Club  of  .Alameda, 
at  the  Unitarian  (liurch,  this  week,  on 
the  “.Attitude  of  Japan  Toward  China.” 
Dr.  Ng  Pooii  Chew,  San  Francisco  jour¬ 
nalist  and  lecturer,  recently  lectured  la*- 
fore  the  club  on  the  subject  from  the 
Chinese  viewpoint. 


BITS  OF  BOSTON  GOSSIP 

Boston,  Aug.  12. — The  C.  Brnwer 
Smith  agency  is  placing  large  advertise- 
iMents  for  the  .Massachusetts  Brewers’ 
.Assis'iation  in  the  principal  palters  of  the 
slate. 

“Tommy*  .AlcGlaiiHin,  business  manager 
of  the  Portland  Press,  who  wa.s  formerly 
conne<-ted  with  the  Post,  is  the  pioud 
father  of  a  bah*-  girl.  The  young  lady 
has  been  christened,  Frances,  and  “Joe” 
Hurley,  the  Post  Santa  Claus,  was  hw 
gialfather.  ~ 

“Jimmy”  Hurley  of  the  Globe  and 
Frank  Joyce,  city  editor  of  the  Assooi- 
atetl  Press,  have  returnetl  from  a  vaca¬ 
tion  in  New  Hampshire.  Joyce  says  Jim 
is  sure  some  parlor  antertainer,  for  he 
provetl  himself  a  winner  among  the  fair 
maidens  who  gathertal  around  his  chair 
to  hetir  his  witty  sayings.  “Jim”  isn’t 
saying  anything. 

.Alax  Sturgis  of  the  George  Batten  (Com¬ 
pany  has  gone  with  the  Irisips  to  Platts- 
burg. 

Edward  J.  Maguire,  of  the  Post  staff, 
who  has  been  seriously  ill,  is  back  on  the 
job,  covering  City  Hall.  Mr.  .Maguire 
was  oiierateil  on  for  appendicitis  and  was 
forced  to  take  considerable  time  to  re¬ 
cuperate.  “Dick”  Talbot,  night  editor  of 
the  Journal,  is  another  who  was  suddenly 
stricken  with  appendicitis.  He  is  now  re¬ 
gaining  his  strength  on  a  .Maine  farm. 

.Among  the  boys  on  the  Post  \\<io  are 
enjoying  vacations  are  Roy  .Atkinson,  who 
is  at  his  old  home,  Farmington,  Me. ; 
assistant  city  editor  George  B.  C.  Rugg, 
who  is  enjoying  life  in  Connecticut ;  Fred 
Thoiap.son,  “Hal”  Clarke,  .-Arthur  C. 
Parker,  “Tom”  Clancy,  Lonis  B.  .Adams, 
and  “Joe”  Carlin,  who  holds  police  head¬ 
quarters  under  his  whig. 

James  R.  Nicholson,  president  of  the 
Harvard  Brewing  Company,  a  big  adver¬ 
tiser,  has  been  elected  grand  exalted  ruler 
of  the  Benevolent  and  Protective  Order  of 
Elks. 

The  George  E.  Keith  Company  irf 
Brockton  has  just  decided  njion  a  big 
campaign  for  the  AValk-Over  shoe.  .Ad- 
verti.seuients  will  be  placed  in  a  limiteil 
number  of  the  larger  general  publications. 

Elmer  J.  Bliss,  president  of  the  Boston 
Chamber  of  Commerce,  who  is  also  presi¬ 
dent  of  the  Regal  Shoe  Company,  had 
three  Boston  men  as  his  guests  on  the 
recapt  cruise  of  the  New  York  Y’acht 
Club — Edgerton  Chichester,  New  England 
representative  for  the  Century  Magazine 
and  McLure’s ;  AA’alter  Powers,  and  Car- 
roll  J.  Swan,  secretary  of  the  Pilgrim 
Publicity  Assoi-iation. 

Robert  Warner,  who  sinee  severing  his 
connection  with  the  Journal  has  lieen 
identified  with  two  of  Boston’s  leading  ad¬ 
vertising  agencies  is  to  (qien  within  a  few 
wiH-ks  an  agency  of  his  own. 

The  Ernest  Goiilson  agency  is  placing 
the  advertising  of  .lason  AA'eiler  Co.,  Bos¬ 
ton  jewelers. 


Newspaper  Men  at  the  Big  Fair 

Among  the  editorial  rejiresentatives 
who  lately  signed  the  register  in  the  Pre.ss 
building  at  the  Panama-Pacific  Exposi¬ 
tion  during  the  week  were  the  following : 
Jo.seph  Esler,  Motor  Cycle  Illustrated. 
New  Y'ork ;  A.  H,  Dutton,  Gut  AA’est 
Magazine,  Los  Angeles ;  Paul  Poiieiior, 
Journal  of  Heredity,  AVashington,  D.  C. ; 
Y’vonne  de  Treville,  Hotel  lYelding,  San 
Francisco :  M.  R.  Jennings,  Journal,  Ed¬ 
monton,  Alberta:  N.  L.  Lucius,  Chicago 
Tribune,  Chicago ;  S.  Katayama,  The 
Oriental  Economist,  Tokyo;  Mr.  and  Mrs. 
Ernest  Ricl'iero,  International  Studio, 
New  Y'ork ;  Amy  C.  Anbury,  Every- 
womaii.  Sun  Frnncis<‘o;  AA’ill  F.  Hession, 
Oregon  .Tournal,  Portland  ;  Tom  Kearny, 
St.  Louis  Press  Club,  St.  Louis;  Dr. 
.Tames  I.,ee,  Brooklyn  Eagle,  Brooklyn, 
New  Y’ork. 


STICKS  TO  OI.D  METHOD. 

Kitty  we<l  a  stereotyper — 

She’s  a  temper,  vile  as  sin— 

And  when  he  holds  out  three  dollars 
Kitty  throws  hot  plates  at  him. 
Often,  too,  they  land  upon  him 
And  his  brow  with  scars  is  lined; 
So  he  eften  wishes  Kitty 
AVould  use  the  cold  process  kind. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


“POPULARITY”  CONTEST 

An  Event  of  Thi«  Sort  in  Louisville  Brings 
Out  a  Highly  Interesting  Statement  from 
the  Circulating  Manager  of  the  Courier- 
Journal  and  the  Times,  Who  Finds 
Many  a  Hole  in  the  Skimmer. 


Thin  artif-le  va»  tcrUten  upecialli/  /or 
ThK  KUITOK  and  I’l'KLISHKK  hff  G.  K. 
JohiiKon  of  Louinrille,  Ky.  He  i»  one  o/ 
the  iibleHt  ncirepaper  men  in  the  Houth 
anti  ig  private  gerretary  to  Col.  Henry 
Wuttergon  (the  veteran  editor  of  the 
Couricr.Journal),  editor  of  the  Weekly 
Courier-Journal  and  circulation  manayer 
of  the  Courier-Journal  and  the  Timeg. 
In  1JH>6  he  chaperoned  fifty  Kentucky 
beautieg  on  a  tour  abroad.  He  gpeakg 
with  authority  on  all  gubjectg  pertaininy 
to  newgpaper  lirtnlation.  Mr.  Johngon 
ig  a  member  and  a  pagt  director  of  the 
/.  C.  M.  A. 


The  CAJurier-Joiinml  and  the  Ixniis- 
ville  Times  iiaVe  just  concluded  a  ixip- 
iilarity  contest  — $14, <MKI  worth  of  anto- 
inohiles,  diamond  rin^s,  ^ohl  watches 
and  };rafonolas  as  prizes,  dross  receipts 
amounted  to  over  and,  according 

to  the  contest  promoters’  reports,  new 
husiness  of  over  12,000  orders  resulted. 
Of  course  from  this  viewpoint  the  con¬ 
test  was  a  great  success. 

Having  promoted  and  conducted  to  a 
finish  what  is  said  to  have  lieen  the 
most  successful  contest  ever  put  on  hy 
a  newspaper — the  fourier-.hiiirnal's  tour 
of  Kuro|>e  in  1!MH>- -without  outside  help 
of  any  kind,  the  writer  imaginiHl  that 
he  knew  something  aliout  contests.  He 
is  forced  to  change  his  mind.  Business 
for  the  iiewspa|H-r  was  the  paramount 
issue  in  the  tour  to  Kuro|M-  enterprise; 
husiness  for  the  jiromoter  seemed  to  lie 
the  tirst  consideration  in  the  last  one. 

I  am  not  finding  fault  with  the  pro¬ 
moter.  It  was  my  first  experience  with 
■’outside”  jMHtple,  and  my  view|H)int  can¬ 
not  lie  theirs,  that  is  all. 

As  stateil,  “new”  husiness  amounting 
to  12.(100  orders  was  reported  hy  the 
promoters-  hut  net  increase  on  the  two 
pajiers  is  very  far  from  those  figures. 
To  some  extent  this  is  accounted  for  hy 
the  fact  that  csintestants  were  urged  in 
the  first  place  to  go  after  sliort-terni 
orders — three  months — then  later,  when 
the  enthusiasm  grew  and  the  advertis¬ 
ing  liegan  to  count,  they  were  urged  to 
go  after  the  same  jieople  for  renewals 
for  a  year,  or  longer.  Where  the  first 
short  order  was  new.  of  conrse  the  sec¬ 
ond  also  coiinteil  as  new,  and  thus  one 
name  counted  as  two  new  siihscriliers. 
Thesi*  were  designated  as  “second  pays.” 

tSINTRSTANTS  WOIXDN’T  PLAY  PAIR 

.4  serious  troiihle  was  the  im|>ossihil- 
ity  of  getting  contestants  to  “play  fair.” 
Much  larger  votes  were  given  for  new 
suhscriptions  than  for  old,  and  every 
trick  known  was  workwl  to  have  an 
order  count  “new”  when  the  suhscrilier 
was  really  old.  Changes  in  names  in 
the  same  residence,  switching  of  firm 
names  to  individuals,  stopping  a  paiier 
going  for  years  possihly  through  a  coun¬ 
try  agent  and  sending  the  order  as 
“new”  hy  mail — all  these  were  worked 
to  a  frazzle.  The  contestant  would  get 
credit  for  a  new  order,  and  votes  ac¬ 
cordingly.  Of  course  many  of  these 
changes  were  caught,  but  many  went 
through.  The  rules  forbid  this  kind  of 
work,  hut  in  cases  of  this  kind  the  rules 
did  not  seem  to  lie  taken  seriously. 
Naturally  we  did  everything  jiossihle  to 
verify  all  orders.  This  could  lie  done 
fairly  well  in  the  city,  but  it  provetl  al¬ 
most  impossible  in  the  country.  Coun¬ 
try  agents  were"  entreated  to  send  re- 
jKirts  as  to  new  or  old  orders  forwardeil 
Oiem,  but  it  was  a  hard  matter  to  get 
these  rejKirts  with  any  degree  of  ac¬ 
curacy,  and  it  was  too  expensive  a 
proposition  to  send  traveling  auditors  to 
verify  in  every  town  in  the  State.  In 
numerous  cases  agents  became  enthusi¬ 
astic  for  some  contestant,  and,  knowing 
she  would  get  larger  votes  for  orders 
marked  new,  would  aid  in  the  (almost) 
fraud. 

Another  matter  I  am  now  having  my 
troubles  with  was  the  carelessness  of 
contestants  in  checking  the  paper  de¬ 


sired — Times  or  Courier-Journal.  This 
is  one  of  the  serious  drawbacks  to  put¬ 
ting  a  contest  on  on  two  papers.  The 
prospective  suhscrila'r  might  agree  to 
take  the  Courier-Journal,  but  the  con¬ 
testant  would  mark  the  order  Times,  or 
not  mark  it  at  all,  leaving  the  circula¬ 
tion  department  to  guess  which  paper 
might  lie  wanted.  This  is  partly  the 
fault  of  the  circulation  department,  1 
admit,  lN*canse  we  should  have  refused 
to  accept  any  subscription  from  the  con¬ 
test  promoter  uutil  it  was  fully  and 
carefully  filled  out.  We  are  now  reap¬ 
ing  the  aftermath,  in  complaints  from 
subscriliers,  involving  switches  from  one 
pafier  to  the  other,  and  the  conseijuent 
intricate  Imokkeeping. 

MOKK  TUAN  A  FEW  COMPLAINTS 

We  are  also  having  more  than  a  few 
com|ilaints  from  jiersons  who  claim  to 
have  given  subscriptions  to  contestants 
or  their  representatives,  and  who  have 
never  receiveil  a  paper.  Most  of  these 
complainants  send  rweipts  given  them 
by  contestants.  Our  records  fail  to 
show  tliat  tile  orders  ever  reached  us. 
I  <lo  not  ladieve  any  contestant  was  in¬ 
tentionally  dishonest  in  this  respect,  but 
some  of  them  seemed  mighty  careless. 


G.  E.  JOHNSON, 

ClBCl'I.ATION  MANAOEK  IXU'ISVII.I.F. 
CorKIEK-Jol’KNAI,  AXP  Lot'ISVIl.I.E 
Ti.mes. 


I  am  not  finding  any  )iarticular  fault 
with  the  contest  promoters.  Their  busi¬ 
ness  was  to  get  business — the  more  busi¬ 
ness,  the  more  their  commission 
amounted  to.  This  idea  seemed  jiara- 
mount,  and  little  atti-ntion  was  paid  to 
careful  liookkeeping,  or  to  the  avoidance 
of  errors.  The  troubles  that  come  after 
the  contest  is  over,  after  they  have  gone 
to  other  fields,  do  not  worry  the  pro¬ 
moters. 

My  advice  to  any  circulation  manager 
contemplating  a  contest  through  outside 
promoters  is  to  have  a  thorough  under¬ 
standing  as  to  what  is  really  new  or  old 
business,  and  stick  to  the  rule  closely. 
Insist  that  all  business  outside  your 
home  town  must  come  through  the  agent 
in  that  town,  if  you  have  one,  and  must 
liear  his  O.  K.  that  it  is  correct,  and 
that  he  will  deliver  the  paper.  Have  all 
city  business  passeil  on  by  a  city  cir¬ 
culation  man  lH*fore  it  is  accejited,  and 
then  have  it  certified  liefore  finally  ac- 
cejited  if  marked  new. 

Insist  that  every  order  sent  through 
a  country  agent,  marked  new,  must 
bring  with  it  an  increase  in  the  num¬ 
ber  of  pajH-rs  sent  that  agent  to  corre¬ 
spond  with  the  number  of  new  orders. 
Of  course  all  orders  must  Ik;  paid  for  in 
advance  for  a  specified  time. 

Refuse  to  accept  any  orders  to  go  by 
mail  in  a  town  where  you  have  an  agent, 
unless  the  subscriber  lives  too  far  from 
the  delivery  territory  or  the  agent’s 
headquarters  to  get  the  paper  otherwise. 

DIFFERENCE  BETWEEN  OLD  AND  NEW 

Insist  that  contestants  lie  carefully 
taught  as  to  what  constitutes  new  or 


old  business,  and  also  how  to  mark  sub¬ 
scription  orders.  We  now  have  on  hand 
possibly  a  hundred  orders  for  persons 
whose  names  are  given,  but  no  definite 
address— like  James  Hnchanan,  San 
Francisco;  or  Win.  Brown,  Chicago. 

Bear  in  mind,  I  am  not  hitting  at  the 
promoters  of  the  contest  conducted  for 
the  Courier-Journal  more  particularly 
than  any  others.  These  gentlemen  were 
as  fair  and  square  as  possible  under 
the  conditions;  but,  as  stated  liefore, 
their  interest  is  to  make  their  commis¬ 
sions  as  large  as  possible,  and  tlie  inter¬ 
ests  of  the  paper  are  .secondary.  The 
troubles  caused  a  circulation  department 
after  the  contest  is  over  worry  them  not. 

G.  E.  JOHNSON, 

Circulation  Manager  Courier-Journal 
and  Louisville  Times. 


L.  B.  Nelson,  circulation  manager  the 
Seattle  (Wash.)  Times,  is  likewise  op¬ 
posed  to  the  common  or  garden  variety 
of  contests.  According  to  Mr.  Nelson, 
"The  Times  Printing  Comiiany  has  not 
run  any  contests  of  any  kind  or  descrip¬ 
tion  for  the  jiast  twelve  years.” 


MINNESOTA  BARS  CONTESTS 


Attorney  General  Insists  They  Are  Pro¬ 
hibited  by  Old  Statute. 

Lyndon  A.  Smith,  .Vttoruey  General  of 
.Minnesola,  has  rei'cntly  reaflirmed  his 
belief  that  newspaiier  contests  “with  a 
stritig  to  thetn”  are  an  infringetiieiit  of 
the  .Mititicsota  law,  and  tliat  violation  of 
the  law  is  iiunislialile  as  a  misdetneanor. 

It  was  supiiosed  that  the  existetice  of 
such  a  law  was  well  understood  hy  pub- 
lishers,  but  only  reis-ntly  Mr.  Stnith  re¬ 
ceived  an  inquiry  from  an  Etist  (irand 
Forks  paper  asking  if  its  circulation  con¬ 
test  was  illegal. 

In  this  case,  a  piano  was  offered  to  the 
contestant  “semiring  the  large.st  nundier 
of  votes  to  be  given  away  with  subscrip¬ 
tions.”  and  ten  other  prizes  to  less  suc- 
•  essfiil  comiietitors.  The  attorney  gen¬ 
eral  in  his  answer  quoted  Section  *2  of 
f'hapter  J74,  laiws  of  BflJ.  as  follows: 

"Whenever  any  jierson.  for  the  iinr- 
posc  of  inditcing  the  iiulilic  to  subscribe 
for  or  buy  any  newspajicr,  tnaga/.itie  or 
|s*ri<alical  for  a  vaittable  consideratioti, 
offers  atid  advertisi's  to  give  a  preinium. 
gift  or  prize  to  an.v  person  or  iier.sons 
priH-tiring  such  sale  or  siibscriptioti,  the 
person  offeritig  such  gift  shall  be  dectned 
to  Im‘  engaged  in  a  gift  enterprise. 


CIRCULATION  NOTES 

Howard  W.  Stogkill,  circulation  man¬ 
ager  of  the  Mobile  (Ala.)  Item,  writes 
to  The  Editor  and  Piiblisher  to  say : 
“I  am  delighted  with  the  report  of  the 
finding  of  the  A.  B.  C.  auditors.  It  gives 
the  Item  more  net  paid  city  and  suburban 
circulation  than  an.v  other  Mobile  news¬ 
paiier.  This  was  our  second  audit,  and 
it  cleared  the  attempted  repudiation  of 
the  first  audit  as  the  first  periisl  was  re¬ 
examined  and  substantially  verified.  We 
closed  our  circulation  campaign  Satur¬ 
day,  July  17,  after  a  very  successful 
.seven-week  contest.” 


T.  A.  Morris,  circulation  manager  of 
the  Sheridan  (Wyo.)  Enterprise,  is  con¬ 
ducting  a  pony  contest  in  co-operation 
with  23  other  business  houses  in  Sheri¬ 
dan.  Mr.  Morris  states  that  “while  the 
campaign  is  as  yet  but  fairly  launched, 
having  Is'en  startetl  about  a  month  ago, 
we  have  got  good  results  thus  far.  We 
exiMH't  the  latter  part  of  the  campaign  to 
lie  a  red  hot  one  atid  we  autici)iate  <iuite 
an  in<-rease  in  our  business,  esiiwdally  on 
our  delinquent  subscription  list.” 


The  A.  B.  C.  is  soliciting  the  co-opera¬ 
tion  of  publisher  members  in  the  interest 
of  an  active  and  vigorous  campaign  to 
increase  the  advertiser  members.  Under 
the  new  ruling  the  limited  service  mem¬ 
bership  may  be  obtained  for  $50  a  year. 
The  Bureau  will  present  a  handsome 
loving  cup  at  the  next  convention  to  a 
representative  of  a  publication  securing 
the  most  advertiser  memliers  during  the 
year. 


SPECIFY 

CLINE- WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 


PRESS 

TAPES 

37c.;  48c.;  94”,  72c.; 

1",  96c.;  1H“,  $1.09;  ",  $1.44; 

2",  $1.93  per  roll. 

Note  these  prices  and  compare  them 
with  what  you  are  now  paying.  We  can 
save  you  money  on  all  your  Press  and 
Stereotype  Room  supplies.  Quality 
guaranteed. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass. 


t  4/^0  i 

;*  1  vfV/  Newspapers 

are  profiting  by  the  use  of 

WiNTHROP  Coin  Cards  $ 

r;  - - 

c  Less  trouble  to  collect  small  amounts 

due.  f, 

y  Remittances  made  more  promptly,  t 

E  Loss  through  fsilure  to  collect  reduced  I 
B  to  a  minimum.  I 

I  A  letter  mill  bring  prices  and  details.  I 

I  THE  WINTHROP  PRESS  I 

i|  141  Eaat  2Sth  Street  New  York  City  I 

Over  $51,000  In 
New  Subscriptions 

Adding  over  12,000  New  Subscrib¬ 
ers  is  our  record  on  contest  just 
closed  on  Courier  Journal  and 
Louisville  Times,  Louisville,  Ky. 

If  Interested  in  More  Cir¬ 
culation,  Write  or  Wire 

C.  B.  HOLLISTER.  Mgr. 

The  North  Eastern  Circulation  Co. 

DAVENPORT,  IOWA 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  Now  York  City 
Established  a  Quarter  of  a  Century 
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CHICAGO  PRESS  CLUB  TO  MOVE 


Other  Interesting  Items  from  the  City  at 
the  Foot  of  Lake  Miehigan. 

t'lllCAOO,  August  10. — The  Press  (’liih 
of  ('Ilienko  lias  sold  its  home,  an  eiglit- 
.stoiy  Imihliiig  at  2li  North  Dearhorn 
stns't,  to  Williiim  I).  Boyee,  jiresident 
of  the  W.  I).  Boyce  Piihlishiiig  ('om|iaiiy 
and  a  cl  ,h  inemiM-r.  Tlic  coiisideriition, 
wliich  is  said  to  l>(>  in  tlic  neigliliorhood 
of  .$270, (KH),  will  give  the  clnh  a  large 
surplus  over  all  ohiigations,  which  will 
Ik-  tied  nj)  in  perpetuity,  on  interest. 
The  club  will  move  in  the  Fall  to  more 
adaptable  (Quarters,  located  in  closer 
proximity  to  the  various  newspaper 
ofliees.  Its  laiard  of  directors  is  consid¬ 
ering  two  or  more  proposals  for  the  erec¬ 
tion  of  a  new  club  liuihling.  Radical 
changes  in  the  eluh  constitution  are  un¬ 
der  consideration,  and  with  the  isru- 
pancy  of  the  new  huihling  a  reorganiza¬ 
tion  of  the  club  is  expected.  The  club 
now  has  more  than  I,0IH)  members,  in¬ 
cluding  non-resident  and  life  memla>rs, 
.Mr,  Boyce  has  extended  the  club  the 
privilege  of  vacating  the  old  iinarlers 
at  its  pleasure.  The  Boyce  building  ad¬ 
joins  the  club  building  on  the  north.  It 
is  asserted  that* Mr.  Boyce  plans  razing 
the  two  and  erecting  a  modern  oHice 
structure. 

The  Newsjiaper  Enterprise  .VssiK-iation 
will  transfer  its  heaihpiarters  from  Chi¬ 
cago  to  Cleveland.  Managing  Editor 
Samuel  Hughes  announces  that  the  Mid¬ 
dle  Western  field  can  Im-  supplied  more 
advantageously  from  the  Ohio  city.  'I'lie 
N.  E.  A.  editors,  writers  and  artists 
don’t  know  just  when  they  are  going 
but  they  have  their  satchels  packed. 


Pierce  Underwood,  a  Chicago  adver¬ 
tising  man,  indicted  by  a  federal  grand 
jury  in  Ohio,  for  alleged  use  of  the  mails 
to  defraud,  has  been  discharged  by 
United  States  Commissioner  Kmite  in 
Chicago.  Proceedings  to  have  Under¬ 
wood  removed  to  Ohio  were  under  way 
for  three  months.  The  commissioner 
held  that  the  government  had  introduced 
no  iiroof  to  support  the  charge  that 
UnderwotHrs  conduct  had  liecn  in  bad 
faith. 


PERSONALS 

dohn  C.  Shalfer,  publisher  of  the 
Shall'er  group  of  jiapers,  which  includes 
the  (,’hicago  Evening  Post,  accompanied 
by  Mrs.  Shatl'er,  is  spending  a  few  weeks 
on  bis  ranch  in  Colorado,  lie  is  super¬ 
intending  the  building  of  a  new  ranch 
house  and  the  laying  out  of  a  g(df 
course. 

William  11.  Seed,  of  the  Manchester 
(Eng.)  (iuardiaii,  was  a  visitor  at  the 
Press  Club  this  week. 

'r.  W.  Cushing,  assistant  city  editor 
of  the  Post,  has  returned  from  a  tour 
of  the  California  expositions. 

Mrs.  lo  Harris  has  joined  the  Herald 
stair  as  a  special  writer. 

Ilerlx'i't  11.  Kish,  of  Omaha,  Neb.,  sec¬ 
retary  of  the  Western  Newsjiaiier  Union, 
was  a  guest  at  the  Press  Club  this  week. 

S.  ,1.  Duncan  Clark,  war  expert  for  the 
Post,  on  Tuesday  delivered  an  address 
on  "One  Year  of  War  in  Euro]ie”  before 
the  Hamilton  Club. 

David  E.  Town,  general  manager  of 
the  Shalfer  newspapers,  has  ret  irncd 
from  Denver  where  he  inspected  tln“  af¬ 
fairs  of  the  Rocky  Mountain  News  ami 
the  Denver  'I'imes. 

Oswald  F.  Schuette,  one  of  tin-  Daily 


News’  war  correspondents,  has  returned 
to  Oermany  after  a  visit  with  his  par¬ 
ents  who  live  in  Milwaukee. 

Fldwin  F.  Weigle,  statf  photographer 
for  the  Tribune,  has  returned  again  from 
the  European  war  fronts,  Mr.  Weigh; 
made  a  circuit  of  the  armies,  beginning 
in  France,  and  traveling  through  (ler- 
many  and  Russia,  to  the  Dardanelles 
and  on  his  way  home  snapped  and  tilmed 
the  Italian  campaign  in  the  Aljis. 

W.  11.  Blinn,  telegraph  editor  of  the 
.lournal,  is  on  his  vacation.  Joseph  D. 
Salkeld  is  acting  in  his  stead. 

O.  E.  Phillips,  Springtield  correspond¬ 
ent  of  the  Tribune,  has  returned  from 
Chicago  to  cover  the  local  ]iolitical  situ¬ 
ation  until  the  fall  primaries. 

Donald  O.  Egbert  has  left  the  tele- 
grajih  copy  desk  of  the  Tribune  after 
several  years’  service  and  has  gone  to 
Honolulu.  If.  I.,  to  enter  newspaper 
work.  Roy  Mather,  a  brother  of  William 
Mather,  the  trdegraph  editor,  has  taken 
Mr.  Egbert’s  place  on  tin;  desk. 

Bert  Yarwood  has  left  the  Iwal  staff 
of  the  Ih'rald  for  that  of  the  Flxamiiier. 

(larlicld  .McEd  wards,  assistant  day 
city  editor  of  the  Tribune,  and  for  fif¬ 
teen  years  with  that  jtaper  in  various 
cajiacities,  has  resigned  to  lH*conie  secre¬ 
tary  to  the  vice-president  of  the  Chi¬ 
cago.  Milwaukee  &  St.  Paul  railway. 
Mis  place  on  the  Tribune  has  been  taken 
by  .loseph  Dillabangb. 

Claire  A.  Briggs,  the  famous  cartoon¬ 
ist  of  childhood  for  tin*  New  York 
'rribune;  C.  (!.  Sinsabaugh,  editor  of 
.Motor,  New  York;  Harvey  T.  WixKlrutf, 
sporting  editor;  Reed  I,.  Parker,  auto¬ 
mobile  editor;  and  .lohu  De  Long, 
sporting  writer,  all  on  the  Cliicago 
Tribune,  and  .lohn  P.  Brady  of  the  Chi¬ 


cago  Journal,  are  the  guests  of  Comme- 
dore  William  A.  Lydon  on  his  yacht 
Lydonia  for  a  two-week  cruise  on  the 
Great  Lakes.  Briggs  and  Sinsabaugh 
an;  old  (Jiicago  Tribune  men. 

“New  York  Press  Muzzle” 

The  Philadeliihia  North  .\nierican  has 
been  (sivering  the  New  York  Constitu¬ 
tional  t'onvention  at  Albany  with  special 
first-page  signed  articles  by  Einar^  Bar- 
fod.  Accompanying  each  article,  in  a 
box,  is  the  paragraph  from  ihe  New 
Y’ork  law  of  1913,  authorizing  the  pres¬ 
ent  convention,  which  designates  as  an 
offence  to  be  punished  by  imprisonment 
or  otherwise  “the  publication  of  any 
malicious  or  false  report  of  the  proceed¬ 
ings  of  the  convention  or  the  conduct  of 
an  officer  or  delegate  in  his  official  ca¬ 
pacity.” 

The  N.  A.,  which  has  bad  troubles  of 
its  own  .regarding  free  speech,  of  which 
it  is  .so  conspicuous  a  champion,  entitles 
this  the  “New  York  press  muzzle.” 


Consolidation 

On  April  (>  of  this  year  the  Automatic 
Press  Blanket  Company  was  established 
for  the  purpose  of  promoting  the  manu¬ 
facture  and  sale  of  the  Haskins  non-tym- 
jian,  automatic  press  blanket.  The 
growth  of  the  business  has  been  rapid, 
and  now  a  consolidation  is  announced 
with  the  New  England  Newspaiier  Sup¬ 
ply  Company,  of  Worcester,  Mass.,  to 
which  has  been  assigned  the  sole  right  to 
manufacture  and  sell,  under  the  Haskins 
patent.  In  the  consolidation  of  the  two 
I’ompanies  .lohn  F.  Haskins  joins  the 
sales  force  of  the  New  England  News¬ 
paper  Su|iply  Company. 


One  to  Seven  Months’  Campaign 

CIRCULATION  PRESTIGE  PROFIT 

\A7ILLIAM  A.  WOODBURY  has  put  into  six  little  Books  a  Series  of  Lessons  for  Profes- 
sional  or  Private  use  that  are  the  last  word  on  these  ever  attractive  subjects: 


CARE  OF  THE  HAND 
CARE  OF  THE  HAIR 
CARE  OF  THE  FACE 
CARE  OF  THE  FOOT 


HAIR  DRESSING  AND  TINTING 
HOW  TO  GET  THIN  AND 
HOW  TO  ACQUIRE  PLUMPNESS 
CARE  OF  EYES  AND  TEETH 


All  are  profusely  illustrated  and  contain  300  Woodbury  Formulas.  These  are  also  bound 
into  one  large  book.  ' 


THE  CARE  OF  THE  PERSON 


By  WM.  A.  WOODBURY,  DERMATOLOGIST 


They  are  Authoritative,  Concise,  Precise,  Comprehensive  and  d'horough  beyond  anything  ever  before 
attempted  as  a  practical  guide  for  popular  instruction. 

The  name  of  the  author  sells  them  and  the  books  “make  good.”  The  readers  have  to  hide  them  from  their 
friends,  as  every  woman  who  sees  one  will  steal  it  if  she  can  get  it  in  no  other  way. 

As  a  Premium,  M.  M.  Gillam  says  they  are  the  be.st  he  has  seen  or  that  a  newspaper  can  hit  on.  They  are 
flatteringly  indorsed  by  competent  judges,  and  you  don’t  have  to  give  a  diagram  to  prove  that  the  very 
name  Woodbury  means  “Beauty  Culture.” 

The  price  and  the  plan  for  offering  them  Spells  Circulation  Prestige  and  Profit. 

Samples,  Plan  and  all  details. 

ELIOT  LORD,  no  West  34th  Street,  New  York  City 
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LADIES  ENTERTAINED 

National  Pre«!>  Club  of  Washington  Gives 
a  Highly  Enjoyable  ‘‘Show." 

WASHtNOTON,  August  13. — Digressing 
from  the  pleasant  eiitertaiiiinelit  of  en¬ 
joying  outsitle  eelehrities,  uieuilx'rs  of 
the  National  Press  Club  of  this  city  have 
now  carried  into  effect  a  new  Ladies’ 
Night  by  turning  the  spotlight  on  them¬ 
selves.  The  preseutatiiai  was  in  the 
form  of  a  series  of  moving  pictures  de¬ 
picting  well-known  correspondents  at 
work  and  at  play.  One  of  the  striking 
scenes  was  a  group  of  newspaper  men 
taking  down  a  farewell  interview  with 
brigadier  General  Hugh  L.  Scott,  U.  S. 
A.,  a  few  days  ago,  just  l)efore  the  latter 
left  for  the  Mexican  Ijorder. 

llou.  Hyron  R.  Newton,  assistant  sec¬ 
retary  of  the  Treasury,  himself  a  former 
newspaper  man,  acted  as  general  master 
of  ceremonies,  with  Theodore  H.  Tiller 
standing  by  to  explain  the  pictures. 
There  passed  IsTore  them  as  in  real  life 
other  notuble  former  newspaper  corre- 
s|M»ndents -Oliver  1*.  Newman  and  Louis 
Itrownlow,  District  Commissioners,  Kay- 
mond  W.  I’lillman,  superintendent  of  the 
Washington  police,  and  Otto  Praeger, 
Postmaster  at  Washiiigton.  Most  of  the 
moving  pictures  were  taken  by  A.  .1. 
Sutton.  However,  by  courtesy  of  Fred¬ 
eric  .1.  Huskin,  there  was  a  sei'ies  of  in¬ 
terior  scenes  in  the  Congressional  Press 
tialleries,  showing  the  correspondents  at 
■■•ork  "coviring”  Congress. 

The  evening's  entertainment  l)egan 
with  dinner  and  a  concert  by  the  Nor¬ 
dics  Mandolin  and  Guitar  Club  lasting 
until  8:30.  At  that  time  the  regular 
performanca  started.  Hcda-rt  Kmmett 
Keane,  a  raconteur,  and  Lillian  Herlein, 
a  singer,  were  present  by  courtesy  of 
Keith’s.  There  was  a  Hawaiian  number 
by  .1.  W.  Heal  and  Walter  T.  Holt.  As 
a  wind  up  to  the  nuisical  part  of  the 
entertainment  f.eorge  D’Connor  pre- 
seuttsl  his  famous  ‘•Oconnorphone,”  act¬ 
ing  in  pantomime  to  phonographic  rec¬ 
ords  of  his  well-known  songs. 

Ralph  Graves,  dramatic  editor  of  the 
Post,  acting  chairman  of  the  Ladies’ 
Night  Committee,  received  many’  compli¬ 
ments  on  the  originality  of  the  even¬ 
ing's  entertainment. 

PHILADELPHIA  MATTERS 

Piiii.AitKi.PiUA,  .\ug.  12. — .\inong  the 
14  proinineni  citizens  nanuHl  this  week 
as  desirable  candidates  for  .Mayor  by  a 
eommitHs‘  of  more  than  one  hundnsl 
business  men,  are  two  of  sias-ial  interest 
to  newspaper  folk.  They  are  UiMlinau 
Wanamaker.  owner  of  the  Telegraph,  and 
.lohn  T.  Windrim,  a  well-known  arehi- 
te<t.  who  for  two  years  iiuinediately  pre- 
eeefling  .Mr.  Collier's  ae<‘ession  to  the  post 
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in  1913,  was  president  of  the  Telegraph 
Company.  Both  are  Repuldicans,  but  Mr. 
Wiudrim's  name  is  the  only  one  on  the 
organization’s  (or  the  '‘gang’s,  accord¬ 
ing  as  to  how  y<iu  Uatk  at  it )  previously 
prepared  list  of  eligibles.  The  mayoralty 
tight  this  fall  will  be  s|>e<-ially  lively, 
.lohn  .1.  ('oilier  will  return  on  .Monday 
from  a  motor  trip  through  New  Eng¬ 
land. 

The  marriage  is  announced  of  .Alfred 
Duross  Ferris,  dramatic  and  nuisical  edi¬ 
tor  of  the  Telegraph,  to  .Miss  Elizabeth 
Gertrude  I^eon,  of  Collingswood.  The 
wwlding  took  place  on  August  7,  and 
the  happy  pair  are  si>ending  their  honey¬ 
moon  in  Florida. 

Jay  McGarvey,  who  is  well  known 
around  town  as  the  local  corres]K)ndent 
of  a  string  of  papers,  so  eomiietent  a  lin¬ 
guist  that  he  would  have  lM‘en  invaluable 
in  reporting  the  fracas  at  the  building  of 
the  Tower  of  Babel.  He  comes  from  an 
up-state  family  which  has  furnished  many 
members  to  the  profession,  his  three 
brothers  and  a  sister,  to  say  nothing  of 
seven  nieces  and  nephews,  being  all  news- 
pa|>er  folk.  His  latest  linguistic  record 
was  established  at  Seventh  and  ('hestnut 
striH'ts  a  few  days  ago  when  in  the  space 
of  five  minutes  he  assisted  the  big  special 
ofScer  at  the  corner  by  addressing  suc¬ 
cessively  a  German,  a  Polish  Jew,  a  Gael 
and  a  Slav,  each  in  his  town  tongue. 

Cleveland  Moffett,  in  the  August  Mc¬ 
Clure’s,  pays  his  respects  to  the  Press,  in 
his  sensational  serial,  “The  Conquest  of 
.America  iu  1921.”  Ais-ording  to  him, 
Richard  .1.  Beamish,  now  managing  editor, 
is  then  to  be  owner,  and  the  Press,  is  to 
l>e  made,  following  the  capture  of  the  city 
by  the  (iermans,  the  official  organ,  with 
daily  wlitions  in  German  and  in  English. 
City  Editor  \V.  Barran  Lewis  also  figures 
in  the  story.  Mr.  .Moffett  says:  "the 
Crown  Prince  selected  the  Press  as  the 
official  organ,  on  learning  that  Frank  U. 
Stockton,  the  author  of  one  of  his  favorite 
stories,  ‘The  Lady  or  the  Tiger,’  was  oace 
a  re|H>rter”  on  that  paper.  We  are  also 
told  of  a  dinner  given  to  German  offi- 
<ers  by  eilitors  of  the  Saturday  Evening 
Post  on  the  tenth  floor  of  the  Curtis 
BuildiHg,  which  included  in  the  menu  such 
<-haracteristic  Philadelphia  dishes  as  pep- 
I«‘r-is)t,  .scrapple  and  Fish-house  punch ; 
and  among  the  guests  are  noted  Richard 
Harding  Davis,  (Jwen  Wister  and  Irvin 
Cobb.  Some  story! 

.Many  com|)limentary  letters  have  lieen 
re<-eive<l  by  the  lAilger  on  the  recent  l)ook- 
let  written  by  John  A.  Cleary,  its  auto¬ 
mobile  advertising  exiiert,  entitled,  “Auto¬ 
mobile  .Advertising  in  the  Philadelphia 
NewspajM'rs.”  It  is  a  wncise  and  very 
well-arranged  and  w€41-printe<l  discussion 
of  the  subject,  extolling,  naturally,  the 
IHisition  of  the  I.s*dger  as  a  medium  for 
this  particular  class  of  business.  In  the 
light  of  riM-ent  discussions  regarding  free 
publicity,  the  following  paragraph  is  of 
si»ecial  moment :  “There  is  only  one  iKi- 
sition  [sissible  for  the  newspaper  which 
pro|M>s<>s  to  play  fair  with  its  readers, 
treat  all  advertisers  right  and  retain  its 
self-respeet.  and  that  is  to  publish  as  ad¬ 
vertising  all  iMiid  advertising  and  to  pub¬ 
lish  as  news  everything  that  is  news. 
There  is  only  one  test  for  the  news  :Would 
it  Is-  published  as  news  anyway,  irrespect¬ 
ive  of  whether  it  helps  or  hurts  an  ad¬ 
vertiser!?  If  not.  no  advertising  pressure 
should  imt  it  in.  The  Public  lA*dger  will 
]iuhlish  any  item  of  news  that  is  intrin¬ 
sically  inten'sting  to  onoiigh  of  its  reads  to 
be  worth  while,  irrespective  of  whether 
that  item  is  an  indirei't  advertisement  of 
any  business  or  article  and  irresjiective 
of  whether  that  business  or  article  is 
using  the  advertising  columns  of  the  Pulc 
lic  Leilger.” 

Curtis  Waoer-Smith. 


NOTES  FROM  SPOKANE 

Spokane,  Wash.,  Aug.  7. — The  Idaho 
Retail  Jewelers’  Association,  in  session 
at  Boise,  Idaho,  this  week,  passed  resolu¬ 
tions  recommending  manufacturers  to 
pla<*e  their  trade-marks  on  all  their  wares 
for  the  purposes  of  identification.  Tlie 
association  also  put  its  stamp  of  ap¬ 
proval  on  the  fraudulent  advertising  bill 
urged  for  passage. 

The  activities  of  the  ad-club  this  week 
were  joined  with  those  of  the  order  of 
Eagles,  which  held  a  convention  in 


Spokane.  The  regular  weekly  meeting 
was  given  over  to  entertainment  of  the 
visitors.  .Miss  Margaret  Motie,  chosen  by 
the  ad-club  several  years  ago  to  personify 
the  city  as  an  Indian  maiden,  “Miss 
S|)okane.”  delivered  an  address  of  wel¬ 
come  and  clothed  iu  Indian  garb,  took 
part  in  a  parade,  being  drawn  by  sixteen 
memliers  of  the  publicity  organization. 

Elliott  Baker,  son  of  F.  O.  Baker,  as¬ 
sistant  advertising  manager  of  The 
Simkesman-Review,  was  one  of  the  edit¬ 
ors  of  a  daily  paper  published  in  camp  on 
an  outing  taken  by  members  of  the 
Y.  M.  C.  A. 

Miss  Lily  Gray,  librarian  and  book 
reviewer  of  The  Spokesman-Review,  has 
left  for  California  for  a  three-week  visit 
at  the  expositions. 

Dr.  Fr^erick  P.  Noble,  editorial  writer 
for  The  Spokesman-Review,  is  on  a  vaca¬ 
tion  at  Gearhart,  (Jregon. 

Howard  Brownlee,  political  editor  of 
The  S|»okesman-Review  and  Joe  Bain  of 
the  Sporting  department,  are  enjoying 
well-des«*rved  vacations. 

J.  B.  Jones,  Northwest  editor  of  The 
S|Mikesman-Review,  has  just  purchased  an 
automobile  and  so  has  Milton  Diiipel  of 
the  Farmer’s  Twice-a-Week. 


Harrington  Coes  to  Illinois  University 

Prof.  H.  F.  Harrington,  formerly  di¬ 
rector  of  courses  in  journalism  at  Ohio 
State  University,  will  take  charge  of 
the  courses  in  journalisin  at  the  Uni¬ 
versity  of  Illinois,  at  Champaign  in  that 
state,  next  year. 

The  work  is  to  be  considerably  ex- 
pandeil.  The  college  daily  will  be  util¬ 
ized  to  give  practical  training  in  news¬ 
paper  making. 

Prof.  Harrington  resigned  his  position 
at  Ohio  State  University  last  year  to 
become  dean  of  the  school  of  journalism 
at  Western  Reserve  University.  The 
school  did  not  open  because  of  a  failure 
to  receive  promised  funds.  Mr.  Harring¬ 
ton,  accordingly,  went  to  the  University 
of  Kansas,  as  assistant  professor  of 
journalism.  He  received  his  newspaper 
training  on  the  lAindon  (O.)  Times,  and 
on  the  State  JourRal.  He  is  the  author 
of  two  textlKKiks  used  by  students  of 
journalism. 


Interesting  New  Syndicate  Features 

George  R.  Miner,  who  recently  joined 
the  staff  of  the  McClure  Newspaper  Syn¬ 
dicate,  has  just  returned  from  a  12,000- 
mile  journey  in  looping  North  America. 
He  left  New  Y'ork  on  the  Panama-Pacific 
steamer,  made  the  trip  through  the 
canal  to  San  Francisco,  and  returned 
via  the  Canadian  Pacific  through  Can¬ 
ada  to  Halifax,  and  thence  tb  New  York. 
During  this  trip  he  collected  material 
of  human  interest  and  humorous  at¬ 
tractiveness  for  a  series  of  twelve  Sun¬ 
day  page  stories  under  the  general  title 
of  “IxHiping  North  America,”  which  are 
now  appearing  in  a  numher  of  repre- 
scuitative  papers. 

The  series  is  preliminary  to  a  new 
daily  feature  w’hich  Mr.  Mini:r  is  to 
produce  for  the  McClure  syndicate.  The 
same  ability  that  enabled  Mr.  Miner  to 
make  so  great  a  success  of  the  New  York 
Sunday  Herald  and  Nc‘W  York  Sunday 
Sun,  when  conni‘ctc*d  with  those  papers, 
will  now  be  available  for  newspapers 
throughout  the  country. 


Paper  Shortage  in  Holland 

Holland  is  threatened  with  a  very  seri 
oils  shortage  in  print  paper  and  it  is 
predicted  that  Holland’s  supply  of  news 
print  may  not  last  another  three  months. 
Even  now,  most  of  the  newspapers  re¬ 
strict  their  editions  as  much  as  possible 
to  save  their  store  of  white  paper.  The 
price  has  already  gone  up  from  G  to  7 
cents  iier  ]K>und.  But  after  the  first  of 
October  no  money  will  be  able  to  bOy  it. 
There  will  not  be  any. 

Manufacturers  of  paper  declare  the  war 
has  merel.v  accentuated  a  situation  which 
was  already  very  bad.  For  an  ordinary 
Sunday  edition  of  a  large  newspaper  a 
fair-sized  forest  is  condemned  to  perish. 
WocmI,  however,  seems  to  be  getting  scarce 
and  no  substitute  has  yet  l>een  found. 
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Mats.  This  is  unquestion¬ 
ably  the  most  human  interest 
cartoon  service  published. 
It  has  CHARACTER,  HU¬ 
MOR  AND  ART.  Six  in¬ 
stallments  a  week. 
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SMART  WORK.  IN  ERIE,  PA. 

Th«  Newspaper  Men  There  Got  Out 
Their  Papers,  Despite  the  Flood. 

I^ater  information  from  Erie,  Pa.. 
slitiWR  that  the  new8|)a]>er*  thae  had  in¬ 
deed  a  liard  time  of  it  as  the  lesidt  of 
the  serious  cloudburst  on  August  3. 

The  Morning  Dispatch  men  escaped 
from  their  building  by  means  of  ladders. 
Among  them  was  the  Ass<x-iated  I’ress 
operator,  who  had  to  wade  in  deep  water 
above  his  knees  for  several  squares  down 
State  street,  the  main  business  thorough¬ 
fare,  to  reach  the  telegraph  office. 

The  IMspatch  force  went  to  the  Times 
office,  which  escaped  with  very  little  dam¬ 
age,  and  everything  seemed  all  right  until 
about  an  hour  before  pre.ss  time,  when 
the  supply  of  natural  gas  was  shut  off, 
owing  to  the  breaking  of  the  mains  lead¬ 
ing  into  the  city.  This  forced  the  Dis¬ 
patch  to  go  to  press  earlier  than  was  in¬ 
tended.  The  Times  stereotype  plant,  be¬ 
ing  operated  with  coal,  was  in  good 
working  condition.  The  only  difficulty 
the  next  morning  for  this  newspaix'r  was 
to  get  the  type  set,  and  this  was  done  by 
employing  a  number  of  printers  to  help 
out  the  regular  force  of  the  Times.  Dif¬ 
ferent  job  offices  furnished  their  type. 

The  Herald  was  down  and  out,  with  its 
press  buried  in  water  and  mud,  this  be¬ 
ing  the  third  time  for  it,  as  the  plant 
has  been  visited  by  two  disastrous  fires 
within  the  last  three  years.  General 
.Manager  Weede  therefore  had  had  some 
exi)erienee  with  issuing  a  pai)er  under 
difficulties.  Aside  from  getting  his  press 
dug  out  he  had  to  devise  a  substitute 
for  gas  to  heat  his  steam  tables,  ns  he 
could  not  burn  coal. 

The  editorial  force  had  been  working 
all  night  and  while  men  were  setting  the 
story  of  the  disaster  by  hand,  he  had  an¬ 
other  set  rigging  up  a  big  gasoline  blow 
heater  under  the  steam  table  and  still  oth¬ 
ers  using  plumbers’  blow  torches  on  the 
linotype  metal  pots.  Ity  noon  three  lino¬ 
types  were  at  work,  the  first  to  get  going 
in  the  city,  an  dthe  steam  table  was  in 
o|)eration.  The  press  had  been  washed  and 
scrubbed,  and  much  to  the  amazement  of 
the  city  the  Herald  came  otit  shortly  after 
noon,  having  missed  only  itsjioon  edition. 
It  contained  a  number  of  fine  cuts  show¬ 
ing  the  devastation  of  the  flood. 

The  Times  put  out  several  extras  dur¬ 
ing  the  morning,  with  a  hand-set  story, 
and  later  it  utilized  the  gasoline  torch&s 
for  its  linotypes. 

The  Dispatch  used  the  Times  plant  un¬ 
til  Saturday  night  when  its  ow'ii  press¬ 
room  was  cleaned  and  a  motor  installed  in 
an  alley  ran  the  machinery.  The  gas 
supply  was  cut  off  for  two  days. 

Many  out-of-town  papers  sent  staff  spe¬ 
cials  as  well  as  photographers  to  cover 
the  flood.  Several  job  offices  were  hard 
hit.  The  total  damage  to  the  newspaper 
plants  will  be  less  than 

“BACK  TO  THE  SOIL”— WHY,  YES! 

Everything  Comes  from  the  Land,  There¬ 
fore  Everybody  Likes  Farm  News. 

A  very  lusty  new  national  editorial 
organization  held  a  successful  annual 
nie<>ting  at  the  Cniversity  of  Wisconsin 
re<‘entl.v — the  .American  ..Association  of 
.Agricultural  College  Editors.  This  is  not 
an  association  of  editors  of  agricultural 
journals,  nor  of  editors  of  agricultural 
college  newspapers,  but  of  men  engaged 
in  writing  and  editing  the  information 
material  sent  out  by  agricultural  col¬ 
leges  and  the  United  States  and  state 
departments  of  agriculture  in  the  form 
of  bulletins,  eirculars  and  material  for 
the  press.  This  year  some  twenty  state* 
were  represented  in  the  meeting,  besides 
the  Department  of  Agriculture  at  Wash¬ 
ington.  For  the  most  part  the  men  in 
this  line  of  work  are  former  newspaper 
men  who  have  turned  agriculturists. 

The  program  this  year  deals  largely 
with  ways  and  means  of  making  agricul¬ 
tural  college  and  other  scientific  pnbli- 
cations  more  interesting,  and  conse¬ 
quently  more  effective.  The  value  of  the 
press  as  a  meditim  for  getting  this  in¬ 
formation  to  the  people  was  emphasized, 
and  from  every  section  of  the  United 
States  came  reports  that  newspapers  are 
opening  their  columns  more  generously 


to  scientific  news,  particularly  as  it 
pertains  to  agriculture.  It  was  gen¬ 
erally  agreed  that  if  agricultural  col¬ 
leges  and  departments  of  agriculture  will 
put  this  material  on  a  news  basis 
strictly,  and  eliminate  selfish  publicity 
devices,  the  newspapers  will  be  more 
tiian  willing  to  use  it.  The  association 
recognized  this  situation  by  eliminating 
the  word  “publicity”  from  its  lexicon, 
and  substituting  the  term  “information 
service,”  with  a  determination  to  put 
the  work  of  its  members  on  the  higher 
basis. 

.Among  those  on  the  program  were 
these  well-known  newspaper  men:  G.  W. 
Wharton,  of  Washington,  D.  C.,  formerly 
of  New  York  Uity;  Charles  Dillon,  of 
Kansas;  C.  A.  Whittle,  formerly  of  At¬ 
lanta,  Ga.,  and  Bristow  .Adams,  now  of 
Cornell  University. 

The  officers  elect«-d  for  the  coming  year 
were:  F.  W.  Beckman,  of  Iowa  State 
College,  president;  B.  E.  Powell,  of 
the  University  of  Illinois,  secretary- 
treasurer. 


EXPOSITION  WELCOMES  PRINTERS 

Delegate*  to  the  Big  1.  T.  U.  Convention 
at  Los  Angeles  Get  “Glad  Hand.” 

Three  trainloads  of  delegates  and  visi¬ 
tor*  en  route  to  the  sixty-first  annual 
convention  of  the  International  Typo¬ 
graphical  Union,  to  be  held  at  Los  .An¬ 
geles,  arrived  in  San  Francisco  on  August 
•y.  .Accompanying  them  were  memlK*rs 
of  Han  Francisco  Typographical  Union, 
No  21;  Oakland  Typographical  Union, 
No.  .36,  and  San  Francisco  Newsjiaper 
Mailers’  Union,  No.  18. 

They  were  met  at  the  Fillmore  street 
gate  and  were  escorted  by  the  official 
band  to  the  Court  of  .Abundance.  George 
Tracy,  president  of  the  San  Francisco 
Typographical  Union,  officiate<l  as  chair¬ 
man.  .After  a  selection  by  the  band,  .1. 
.1.  Galvin,  of  San  Francisco,  read  a  poem, 
“The  International  Typographical  Union.” 
.A  commemorative  bronze  medal  was 
then  presented  to  the  delegates  by  Vice- 
President  M.  H.  de  Young,  of  the  Ex- 
])osition,  publisher  of  the  San  Francisco 
Chronicle,  and  was  accepted  by  AValter 
\A'.  Barrett,  first  vice-president  of  the 
International  Typographical  Union.  Ad- 
<lresses  were  also  made  by  representa¬ 
tives  of  the  governor,  of  Mayor  Rolph 
and  by  .Tames  M.  Lynch,  labor  commis¬ 
sioner  of  New  Y’ork  State.  A  night  ex¬ 
cursion  on  the  bay,  to  enable  the  dele¬ 
gates  to  view  the  illumination  of  the 
ex])o*ition,  is  a  feature  of  the  program. 

Installs  Mechanical  Mailer 

-As  part  of  a  campaign  for  the  iin- 
provement  of  its  service  to  subscribers. 
The  ('atholic  Tribune  of  Ibibuque,  la., 
has  installed  a  modern  and  very  speedy 
mechanical  mailing  system— the  Cox 
.AIulti-Mailer.  The  new  mailer  is  capa¬ 
ble  of  addressing,  folding,  wrapping  and 
mailing  lO.OIM)  individual  copies  per  hour. 
The  (slit  ion  of  the  Tribune,  with  its  as¬ 
sociate  publications,  the  Katholischer 
Westell  and  the  Luxmnburger  Gazette, 
under  the  same  management,  aniountiiig 
to  4.3, (K)0  individually  maih'd  cofdes,  is 
diipatched  in  a  manner  that  i*  eliciting 
many  compliments  from  the  siibscriliers, 
as  well  as  from  the  Post  Office  officials. 

STICKIN'  "ROUND 
By  Farmer  Smith. 

You  ask  ef  there’s  a  reason. 

For  Billy’s  great  renown; 

I  answer  very  softly : 

“He  was  always  stickin’  ’roinid. 

“While  others  was  to  luncheon. 

Or  a-swimmin’  in  ther  Sound, 

Ef  Bill  wa’n’t  even  busy — 

He  was  always  stickin’  ’round. 

“An’  now  they  all  obeys  him, 

From  the  boss  reporter  down.” 

A  dispatch  to  Tjondon  from  Amsterdam 
quotes  the  Berliner  Vorwaertz  as  saying 
that  over  two  hundred  German  daily 
newspapers  and  periodicals  ceased  pub¬ 
lication  on  August  1,  and  that  the  num¬ 
ber  of  German  periodicals  has  been  re¬ 
duced  to  less  than  twelve  hundred  since 
the  beginning  of  the  war. 


The  Multiple  Linotype  Way 
Is  the  Modern  Way 


The  Hand  That  Keeps  the  World  Informed 


MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


WHY  IS  IT? 

that  tli^  Times-Lcader  is  the  only  one  of 
the  three  evening  newspapers  in  New 
Haven,  ('onn.,  that  is  a  member  of  the 
Audit  Unreal!  of  C'irculations.  Think  it  over. 

BRYANT,  GRIFFITH  A  FREDRICKS 
22$  Fifth  Ave.  71<  Peoples  Gas  Bldg. 

New  York  City  Chicago 


.  IN 

Colorado  Springs 
THE  TELEGRAPH 

j.  p.  McKinney  Si.  son 

N«w  York  Chicago 


THE  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  RepresentatiTes 
New  York  Chicago  St.  Louii 


THE 

ORANGE 

LEADER 

la  the  only  Dally  (Evening)  and  Weekly 
Taper  published  hi 

ORAMaE.  TEXAS 

and  Oraag*  County,  and  the  oaly  paper  that 
covet,  the  richest  section  of  Southeast  Texas 
and  So.uthwest  Lxinislana. 

“Circulation  books  span  to  all” 

THE  LEADER  PRIHTIHO  CO. 
Orange,  Tazai 
W.  H.  stark,  Owner. 

Hugh  K.  Taylor,  Mgr. 
foreign  Represontativea 
Robert  W.  Sykes,  Jr.  Walter  U.  Clark 

1  Madison  Ave.,  Advertising  Bldg., 

New  York.  Chicago,  III. 


FALL  LISTS 

SliMiild  include  PITTSBDROH  and  the 

GAZETTE  TIMES 

.Morning  and  Sunday 

CHRONICLE  TELEGRAPH 

Evening  except  Sunday 
They  are  the  TWO  BIG  NEWSPAPERS  In 
a  metropolitan  district  of  1,042,855  people. 

FLAT 

Combination  Rate  22V^c.  Per  Agate  Line 

For  further  Information  ond  co-operation, 
write 

Urban  E.  Dice,  Foreign  Advertising  Manager, 
Pittsburgh,  Pennsylvania. 

J.  C.  VVilberding,  22.5  Fifth  Avenue,  New 
York  City.  The  J.  .M.  Branham  Company, 
Mailers'  Bldg.,  Chicago;  Chemical  Building, 
St.  Ixmia. 


IIJ.6IDWEIEC0. 

Pacific  Coast  Representative 
of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
(N.  Y.) 

PORTLAND  TELEGRAM 

CHICAGO  TRIBUNE 

ST.  LOUIS  GLOBE-DEMOCRAT 

KANSAS  CITY  STAR  ' 

OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD-REPUBLI¬ 
CAN 

NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 
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WOOD  HELPS  WATER  FLYING 

EUlison  Picks  Him  to  Head  New  Society 
of  Aeronautic  Engineers 

At  tiu-  re<iue8t  of  Thoniiis  A.  Ellison. 
(-Iiairiiian  of  the  new  Advisory  ('oinniit- 
tee  of  the  Navy,  a  iKsiy  e<im|)os«‘<i  en¬ 
tirely  of  aeronautic  engineers  and  ex- 
lierts  has  Ix'en  organizetl  to  eooi»erate 
with  the  eomii.ittee.  The  organization 
will  l»e  known  as  the  American  Society 
of  Aeronautic  Engine«*rs.  and  its  first 
president  (subject  to  approval  at  the 
first  regular  meeting)  is  Henry  A.  Wis«‘ 
Wood  of  New  York. 

Readers  of  TiiK  KitiTOR  A.M)  I’t  ni.iHiiKR 
know  .Mr.  Woo<l  as  a  highly  sms-essful 
inventor  of  i»rinting  presses,  stereotyp¬ 
ing  machinery  and  various  ini|>ortant 
nie<'hanical  devices  for  newsi>a|a‘r  pub¬ 
lishing  establishments. 

Xow  it  apis*ars  that  he  is  in  the  way 
of  achieving  inarke<l  distinction  in  aero¬ 
nautics.  Tlie  Aero  C'luh  of  Ameri<-a,  at 
its  annual  meeting  in  lltl.’l.  t<K»k  highly 
complimentary  action  relative  to  Mr. 
W»»od’s  great  assistance  in  the  field  of 
water  flying.  It  there  ap|K*ared  that 
although  the  first  sius-essful  marine  aero- 
(dane,  <-reate<l  hy  (’urtiss.  arouwsl  the 
incredulity  of  the  world  at  large,  it  faile«i 
to  see  its  inherent  value  and  considere«l 
it  but  a  freak.  Mr.  M’ootl.  however,  at 
once  corns’tly  foresaw  its  istssihilities. 
and  orally  and  in  writing  has  since  un¬ 
tiringly  urged  and  fostere*!  its  devel<»p- 
nient.  Thereiiistn  it  was  resolvfvl  “that 
to  Mr.  Henry  A.  M'ise  W<K(d  there  shall 
lie  extendeil  hy  the  Aero  (’lull  of  .\meri- 
«-a  an  expression  of  its  apprei-iation  of 


his  invaluable  work  on  behalf  of  the  de¬ 
velopment  of  this  new  department  of 
aviatics.” 

When  Sir  Percy  Scott  urged  that  large 
fleets  of  submarines  and  aeroplanes  lie 
acquired  hy  England,  he  was  promjitly 
frowned  down.  Sinci*  tlien.  however,  the 
demonstration  of  potentiality  of  the  sub¬ 
marine  and  the  air  craft  and  their  rise  as 
dominant  weaisms  for  naval  warfare 
have  changeil  the  opinion  of  the  naval 
authorities  the  world  over.  Mr.  Wissl 
was  one  of  the  very  few  who  apprisdateil 
the  truth  of  Sir  Scott’s  propliecy.  and 
in  an  article  written  two  months  Is-fore 
the  outbreak  of  the  KurojK-an  war  he 
said  : 

“Salt  water  nurtures  convention : 
nothing  is  so  distasteful  to  a  man  of  the 
sea  as  a  new  fashion  in  ship,  or  gear,  or 
tactii's;  the  brine-soaked  official  who  has 
s«‘en  hard  scrvi<-e.  atid  iit  last  is  snug 
in  |Kirt  at  a  desk  high  up  in  the  naval 
service  of  his  <'ounlry.  is  |M'rha|is  tm* 
world's  h«*st  example  of  <-onservative 
man.  .\nd  so  one  may  retidily  imagine 
many  a  Isdoved.  portly,  white-haired 
gentleman,  giiiwn  red  with  choler.  pound¬ 
ing  the  coniK'il  table  in  emphatic  disap- 
Iiroval  of  Sir  Peri'.v’s  hereti<-al  state¬ 
ments.  To  leave  off  fighting  in  the  goisl 
old  noisy  and  spectacular  way,  and  in¬ 
stead  merely  to  rip  open  an  enemy’s 
belly  in  silem-e  amid  the  <lim  light  fil¬ 
tering  through  two  fathoms  of  green 
water,  must  indeed  sison  saiTilege  to 
those  trained  in  the  sclusds  of  Xelson, 
Farragut.  I>ewey  and  Togo. 

“Of  what  iisi'  eleven-inch  side  armor 
and  fonrtemi-inch  gun  with  never  an 
enemy  in  sight  upon  fbe  fac«‘  of  the 
water?  When  an  unreachable  observer 


overhead  and  an  invisible  toriieiloist  be¬ 
neath  are  linketl  to  work  as  a  unit,  the 
future  of  the  tender-hulleii  dreadnought 
would  indeed  seem  to  lie  in  doubt.  .  .  . 

Xow  that  it  need  no  longer  grope  for  its 
-ohjeetive,  the  submarine  grown  to  dread¬ 
nought  pro|Mirtions  is  no  unthinkable 
thing.  Xor  is  it  unthinkahle  that  the 
scene  of  a  future  naval  engagement 
should  ilisi-lose  a  battle  of  air-<-raft  over¬ 
head.  with  men  and  blazing  machities 
tumbling  into  the  sea  to  the  accompani¬ 
ment  of  snb-surface  rumblings  iind  uj)- 
rising  geys«‘rs  of  water — with  never  a 
ship  in  sight.  The  aeroplane  assuredly 
has  upset  the  eiiuilibrinm  of  the  estab- 
lishisl  practici's  of  warfare.” 

.Mr.  WimmI  is  fifty  years  old.  He  was 
born  in  Xew  York,  and  his  father  was 
.Mayor  of  this  city  for  three  terms  and 
a  memiH'r  of  Congress  for  twenty  years. 

HUNT  TO  INDIANA  EDITORS 

Advises  Them  to  Help  the  Organization 
of  Local  .Advertising  ('.liibs 

"1  do  not  know  of  any  better  way  for 
the  owner  of  a  newspaper  in  a  town 
which  does  not  have  an  advertisitig  club 
to  exli'nd  his  influence  in  the  community, 
and  to  increase  the  revenue  of  his  news- 
pa|H-r,  than  to  engineer  the  organization 
of  a  g<M>d.  live,  l<K-al  ad  club.” 


So  said  Carl  Hunt,  e<litor  of  Asso¬ 
ciated  Advertising  (the  official  organ  of 
the  Associate*!  Advertising  Clubs  of  the 
World ) ,  recently,  in  addressing  the 
Xorthern  Indiana  Editorial  Association 
at  Kokomo.  And  he  went  on ; 

"The  cost  of  merchandising  has  been 
soaring.  It  must  come  down.  We  must 
have  l)etter  and  more  advertising.  That 
is  the  remedy — first,  better  advertising: 
then,  naturally,  more  advertising. 

“If  the  owner  of  a  newspai)er  or  au.v 
other  advertising  medium  can  make  ad¬ 
vertising  in  his  medium  pay  Is'tter,  he 
will  sell  more  advertising,  simply  1k‘- 
caus**  it  will  be  la*tter  for  the  advertistw 
to  buy.  If,  through  an  ad  club  or  by 
any  other  means,  a  medium  can  educate 
its  advertisers,  it  will  gain  just  in  i»ro- 
porlion  to  their  gain  in  knowledge.” 

Joiiriialisin  and  Permanence 

HrudfHnl  in  North  AiiicricHn  Koviow.  1 

If  you  want  to  write  for  permanence, 
live  always  with  the  lawnianent  things. 
A  current  subject  may  1m“  treated  so  com- 
jiletely  on  its  surface  that  what  you  write 
deserves  to  be  forgotten  before  you  have 
wriltett  it.  Rut  every  current  subject  is 
rooted  somehow  in  permanence.  (Jod  is 
permanent.  Truth  is  permanent.  Hu¬ 
man  nature,  with  its  hope  and  its  ims- 
sion  and  its  suffering,  is  permanent. 


A  Market  for 
8000  Automobiles 


Ah»)itt  ff>ur-fiftlis  of  1  per  cent,  of  the  population  will 
buy  new  cars  this  year — about  one  f>ut  of  every  twenty-live 
families  will  ride  in  “191.S”  models — about  1  out  of  every 
125  people  will  spend  from  $4(K)  to  $50(X)  fur  an  autotnobile. 

“The  Philadelphia  Bulletin”  readers,*  num¬ 
bering  over  a  million,  will  buy  more  than  8000 
Cars!  —  an  average  of  more  than  25  each 
business  day  of  the  year,  or  more  than  150  a 
week. 

.As  a  manufacturer  of  automobiles  you  can  probably 
estimate  the  aveyage  price  paid  for  these  cars  and  approxi¬ 
mate  the  number  of  millions  of  dollars  “The  Philadelphia 
Bulletin”  readers  will  spend. 

Think  of  concentrating  on  the  347,442  people  who  buy 
"The  Bulletin”  every  evening — think  of  dominating  thece  peo¬ 
ple  with  facU  pertaining  to  your  car,  its  durability,  its  running 
efficiency,  its  beauty  of  design  and  finish,  its  low  cost  of  up¬ 
keep,  its  equipment  and  its  price  considering  these  facts. 

Remember,  there  are  already  upwards  of  .50.(K)0  Auto¬ 
mobile  owners  among  “The  Philadelphia  Bulletin”  readers, 
many  of  whom  buy  new-  cars  every  three  or  four  years. 

Here  is  food  for  thought — selling  realities  unequalled 
in  Philadelphia!  “1915  Automobile  Season”  will  soon  be  his¬ 
tory.  1916  advertising  and  selling  plans  arc  now  being  put 
into  operation. 

We  will  be  glad  to  tell  you  more  about  the  automobile 
advertising  “situation”  here  in  Philadelphia. 

THE  PHILADELPHIA  BULLETIN 

*347,442  people  buy  “The  Bulletin**  each  evening  and  the  members  of 
their  families  make  the  total  readers  1,942,324.  This  allows  only  3  persons 
to  each  family,  whereas  U.  S.  Government  Census  Statistics  give  4.7 
persons  to  each  family  in  the  United  States. 


If  a  Giant  Cut  the  Wires 


Suppose  all  telephones  were 
s3ent,  and  that  for  forty-eight 
hours  you  could  not  even  call  a 
telephone  exchange  anywhere  in 
the  Bell  System  to  ask  what  the 
trouble  was! 

Imagine  the  confusion  which 
would  prevail  —  with  personal 
visits  and  messengers  substituted 
for  direct,  instant  conununication; 
with  sidewalks,  street  cars  and 
elevators  jammed;  with  every 
old-fashioned  means  of  conunu¬ 
nication  pressed  into  service  and 
all  of  them  combined  unable  to 
carry  the  load. 

The  instant  contact  of  mer¬ 
chant  with  customer,  of  physician 
with  patient,  of  friend  with  friend, 
would  be  severed;  the  business 
man  smd  the  housewife  would 
lose  the  minutes  and  hours  the 
telephone  saves  them.  The  eco¬ 
nomic  loss  would  be  incalculable. 


There  would  not  be  time 
enough  to  do  the  things  we  are 
accustomed  to  do,  and  social  as 
well  as  business  life  would  be 
paralyzed. 

Such  a  condition  is  almost  in¬ 
conceivable.  The  Bell  System  has 
developed  telephone  service  to 
the  highest  degree  of  usefulness 
and  made  it  so  reliable  that  its 
availability  is  never  questioned. 
It  has  connected  cities,  towns  and 
the  remotest  places  from  coast  to 
coast,  and  has  taught  the  peo{Je 
the  advantages  or  nation-wide 
telephone  facilities. 

Plans  are  made,  buildings  built 
and  businesses  run  with  Bell 
Service  taken  for  granted,  and 
yet  we  have  to  imagine  what 
it  would  mean  to  be  entirely 
without  telephones  before  the 
great  value  of  this  ever-present 
service  can  really  be  appreciated. 


Philadelphia,  August  11th,  1915 


All  rights  reserved 


American  Telephone  and  Telegraph  Company 
And  Associated  Companies 


Ope  Policy 


One  System 


Universal  Service 
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SCHOLZ  MOVES  UP 


Now  Becomeg  Cirrulation  Manager  of  the 
Crowell  Publighing  Company 

Ernest  A.  Seholz  is  the  latest  recruit 
from  the  newsimper  ranks  to  make  goinl 
in  the  magazine  held.  He  has  l)een  ap¬ 
pointed  circulation  manager  of  the  ('rowell 
Publishing  (’ompany,  succeeding  Oliver  It. 
Capcn,  who,  as  recordctl  in  last  week’s 
issue  of  Thk  Kditok  a.M)  Prui.isiiKR,  in 
association  with  Henry  .1.  Fisher  and 
Robert  Cade  Wilson,  has  purchased  the 


ERNEST  A.  SCHOLZ. 


Poptdar  Science  Monihly  and  the  World’s 
Advance. 

.Mr.  Scholz,  a  Chicago  hoy,  has  he<‘ii 
climbing  the  success  ladder  at  a  rapid 
pace.  It  was  little  more  than  a  year  ago 
that  he  r<‘signed  the  circidalicin  manage¬ 
ment  of  the  Chicago  Herald  to  take  a 
minor  position  with  the  Crowell  conc»‘rn. 
He  is  p  brother  of  Emil  .M.  Scholz,  pub¬ 
lisher  of  the  New  York  Evening  Post,  and 
of  Charles  <1.  Scholz,  of  the  special  linn 
of  lAJuis  W.  Oilman. 

“LEAGUE  OF  NEUTRAL  NATIONS” 

New  York  American  Strongly  Advocates 
a  Plan  to  End  the  Great  War. 

The  New  A’ork  .American  of  Tuesday 
]»rinted  a  full-pace  editorial.  s<‘t  in  lar<;e 
type,  advocating  the  immediate  organ¬ 
ization  of  a  League  of  Neutral  Nations 
for  the  j)urpo8e  of  arranging  a  European 
peace.  Above  the  e<litorial  heading,  in 
a  separate  “box,”  were  these  words; 
"Our  first  duty  is  to  maintain  peace; 
our  next  duty  is  to  prepare  for  war.” 

The  editorial  declared  that  “nothing 
is  to  1k‘  gaineil  by  further  war  except 
mutual  and  reciprocal  destruction”;  that 
this  country  cannot  lie  an  acceptable 
peace  mediator  because  “our  di[domacy, 
whether  right  or  wrong,  has  certainly 
excited  the  suspicion  of  the  Teutonic 
allies”;  that  “a  league  of  all  the  neutral 
nations  would  constitute  an  ideal  medi¬ 
atory  agency”  ;  that  “if  the  war  be  con 
tinned  until  one  of  the  alliances  has  the 
other  in  a  strangle  hold,”  peace  plans 
would  go  for  naught  and  no  end  to  the 
struggle  lie  accepted  but  that  permitting 
the  victor  to  “glut  its  hate  to  the  full” 
— and  closed  as  follows; 

“It  is  precisely  because  such  a  dread¬ 
ful  probability  does  exist  that  it  be¬ 
hooves  us,  as  Christian  and  civilized 
men  and  women,  to  exert  every  effort  to 
bring  almut  peace  while  it  is  still  pos¬ 
sible  to  make  a  successful  elfort. 

“Let  us  nobly  and  generously  display 
a  true  friendship  toward  all  the  nations 
by  uniting  those  which  are  happily  at 
peace  in  a  great  league  to  bring  peace 
now. 

“Our  relative  importance,  power,  re¬ 


sources,  ricbes  and  population  make  this 
nation  the  uinpiestioned  chief  and  leader 
of  the  neutral  Powers. 

“They  look  to  us  for  the  initiative, 
for  counsel,  for  guidance. 

••  Beyond  any  doubt,  they  would  all 
instantly  and  joyfully  accept  a  proposal 
of  the  United  States  to  join  in  an  al¬ 
liance,  not  for  purjmses  of  war  and 
destruction,  but  for  purposes  of  p<'ace 
and  the  preservation  and  promotion  of 
civilization  and  i)rogre8s. 

"Citizens,  we  do  indeed  occujiy  ‘a 
wonderful  position  for  bringing  this  war 
to  a  (piick  termination.’ 

"Ought  we  not  gladly  to  seize  this 
opportunity  ? 

"Ought  we  not  to  l)e  instant  in  call¬ 
ing  tog<'ther  the  representatives  of  our 
sister  neutral  nations? 

"Ought  not  the  soul  of  the  nation  be 
swift,  ought  not  its  feet  be  jubilant  to 
carry  to  the  war-worn  and  suffering  peo¬ 
ples  across  the  seas  the  message  of 
peace  on  earth,  good  will  to  men? 

"Could  a  great  peojtle,  confident  in 
their  own  strength  and  placed  by  the 
providence  of  God  and  by  their  own 
virility  and  intelligence  above  the  sus¬ 
picion  of  either  fear  or  sinister  motives, 
more  splendidly  emphasize  their  deep 
concern  for  the  welfare  and  hap|)iness 
of  all  mankind  than  by  thus  exerting 
their  influence  and  authority  to  hasten 
the  end  of  this  awful  war — this  war 
which  is  destroying  the  rich  results  of 
all  the  white  man’s  thousand  years  of 
u|)ward  struggle  and  civiliztHl  achieve¬ 
ment  ? 

"(,’ountrymen,  let  us  rise  to  this  noble 
op[K)rtunity. 

"Let  us  make  haste  to  use  this  won¬ 
derful  position  to  bring  this  dreadful 
war  to  a  (juick  termination.” 

FORT  WORTH  PAPER  SUED 


The  Star-Telegram  of  Texas  City  Must 
Meet  a  1150,000  Action  for  Libel. 

Four  AVoutii  'IY^x.  Aug.  10. — Alleging 
publication  of  a  libelous  article  against 
William  Capps  in  the  Fort  Worth  Star- 
'I'eh'gram  of  .Inly  .‘H,  suit  has  been  filed 
against  the  publishers  of  the  Star-Tele¬ 
gram  for  l.'iO.IKKt  damages.  Officers  of 
the  Star-Telegram  are  Paul  Waples, 
president ;  Isniis  .1.  Wortham,  vice  presi¬ 
dent ;  A.  G.  Carter,  secretary  and  busim>ss 
manager. 

'I’he  action  is  based  upon  a  news  story 
to  the  effect  that,  through  the  filing  for 
record  of  a  deed  making  transfer  of  cer¬ 
tain  real  estate  from  the  Capps  I.i)nid 
(’ompany  to  Mrs.  Sallie  A.  Capps  the 
Capps  Land  Company  was  virtually  dis¬ 
solved.  The  deed  contained  a  resolution, 
according  to  the  published  item,  reciting 
that  Mrs.  Sallie  Capps  was  then  and 
is  now  the  owner  of  all  stock  and  other 
assets  of  the  Capps  Land  Company,  with 
the  e.xception  of  two  shares  of  ato<‘k,  one 
owned  by  William  ('apps  and  the  other 
by  A.  R.  Eldridge.  The  consideration  as 
recited  in  the  deed  was  $1. 

The  petition  alleges  that  at  the  time  of 
the  imblication  of  this  news  story  the 
siisismsion  of  the  F'orth  Worth  Bank  & 
Trust  Company,  followed  by  the  suicide 
of  its  president.  E.  E.  Baldridge,  was 
common  knowledge ;  that  it  was  generally 
known  that  the  hank  had  been  placed  in 
the  hands  of  a  receiver;  that  it  was  com¬ 
mon  knowledge  that  the  city  of  Fort 
Worth  had  divers  funds,  probably  more 
than  ?17i»,0(¥)  in  the  bank  at  (he  time  of 
its  failure:  that  it  was  also  the  fact  that 
AVilliam  Capps  and  certain  others  were 
sureties  upon  a  bond  given  by  the  Fort 
AA’orth  Bank  &  Trust  Company  to  se¬ 
cure  the  city  as  a  depositor  for  its  funds : 
that  it  wai,  rumored  that  the  bank  would 
be  unable  to  pay  over  to  the  city  its  full 
amount  of  deposits ;  and  that  the  sureties 
on  the  bond  would  be  liable  to  the  city 
for  whatever  shortage  there  might  be. 

The  publication  of  the  news  item  re¬ 
garding  the  filing  of  a  deed  making  con¬ 
veyance  of  the  real  estate,  as  above  noted, 
in  connection  with  the  general  knowlerlge 
of  the  conditions  surrounding  Mr.  Capps’ 
connection  with  the  failed  bank  and  the 
rumors  at  that  time  current,  is  alleged  to 
have  been  a  libel  on  the  credit  and  stand¬ 
ing  of  Mr.  Capps  for  which  he  asks 
damages  of  $lijO,(XX). 


IMPORTANT  SPRINGFIELD  SALE 

The  Republican  Buys  The  News,  and 

Will  Thus  Have  an  Evening  Paper. 

The  Springfield  (Mass.)  Republican 
has  iHXight  the  News  of  that  city— a  one- 
cent  evening  paper. 

The  News,  in  announcing  that  Charles 
d.  Bellamy  had  sold  a  contndling  interest 
in  the  Daily  News  Publishing  Comjiany 
to  Richard  Hooker  and  Slierman  11. 
Bowles,  stated  that  it  would  continue  as 
a  separate  and  distinct  newspajicr,  and 
that  it  would  endeavor  in  the  future  as  in 
the  jiast  to  give  its  readers  the  news  of 
the  <lay  fairly  and  without  bias. 

The  step  now  taken  had  lK*en  ilesired 
by  the  late  chief  of  the  Republican,  Sam¬ 
uel  Bowles.  Springfield  and  the  com¬ 
munity  of  whiclr  it  is  the  center  have 
entered  u|K)n  a  period  of  rapid  and  re¬ 
markable  growth.  In  the  distinct  lield 
of  the  one-cent  evening  paper  there  is  an 
op[)ortunity  for  enlarged  public  service 
which  a  journalism  devoted  to  "the  news 
and  the  truth  about  it”  will  umiuestion- 
ably  utilize  to  the  utmost. 

Mr.  lI(K)ker,  of  the  Republican,  stated 
to  The  Editor  and  Publisher  yester¬ 
day,  over  the  long  distance  telephom*. 
that  the  News  will  continue  to  be  pub¬ 
lished  as  a  one-ceut  jiaper  from  its  jires- 
ent  jilant  for  some  months,  but  eventu¬ 
ally  it  will  be  taken  into  and  published 
from  the  Republican  building. 

Separate  organizations  will  Is*  main¬ 
tained.  Both  pajiers  will  la*  represented 
in  the  foreign  advertising  field  by  the 
Kelly-Smith  Co.,  of  New  York. 

BIG  DOINGS  COMING  IN  MONTANA 


State  Press  Association  to  Have  “Some 
Convention”  the  Last  of  the  Month. 

AA’e  might  write  a  perfunctory  ’’ad¬ 
vance  notice”  of  the  coming  annual  meet¬ 
ing  of  the  .Alontana  State  Press  .Associa¬ 
tion  at  Billings,  but  to  get  the  real  Iwal 
flavor  you  ought  to  read  President 
AVoislard’s  own  official  “invite.”  So  here 
it  is — in  |»art: 

"AA’e  want  to  see  you  at  Billings, 
Thursday,  Friday  and  Saturday,  .August 
2ti,  27  and  28,  at  the  annual  meeting 
of  the  .Alontana  State  Pn*ss  .Association. 
.And  we  want  you  to  bring  your  wife 
along  sure,  for  we  are  planning  to  show 
her,  as  well  as  yourself,  a  time  long  to 
be  rememlM-red. 

“There  will  Ik;  something  doing  every 
minute.  The  ojieiiing  event  will  be  a 
reception,  dance  ami  smoker  at  the  Elks 
Club  Thursday  evening,  and  we  want 
you  to  be  sure  to  be  on  hand  for  that 
so  we  can  all  get  acquainted.  This  and 
everything  else  will  be  strictly  informal, 
and  anyliody  who  brings  a  dress  suit  or 
a  ‘bileiP  shirt  will  he  barred. 

“Then  there  will  b«v  a  Ihitch  lunch  at 
the  Billings  brewery,  and  a  water 
carnival  for  editors  and  their  wives  ex¬ 
clusively,  at  the  municipal  natatorium. 
(Don’t  bring  a  bathing  suit — the  city  will 
furnish  ’em  and  say,  mister  editor  the 
women’s  suits  are  some  suits.)  A  short 
automobile  riile  in  the  cool  of  the  eve¬ 
ning.  a  feature  motion  picture  perform¬ 
ance  at  the  .Alajestic  and  a  musical  tea 
(with  some  of  the  moilern  dances)  at 
the  Northern  tea  room  for  the  women, 
and,  as  a  grand  finale,  a  banquet  for 
everybody  at  which  some  prominent 
speakers  will  appear,  are  other  features 
which  we  hope  will  strike  your  editorial 
fancy. 

“The  Elks  Gub  has  offered  us  the  use 
of  its  beautiful  club  building,  the  finest 
in  the  state,  as  a  hcadipiarters,  and  it 
will  be  a  delightful  place  for  every IkkIv 
to  lounge. 

"One  thing  more.  AA'e  want  you  to 
have  a  good  time,  but  don’t  overlook  the 
fact  that  business  is  going  to  be  the 
keynote  of  this  meeting.  The  news- 
ji.ipers  of  Montana  are  confronted  by 
business  problems  and  questions  of  legis- 
lation  whose  solution  means  thousands 
and  tens  of  thousands  of  dollars  to  them, 
and  they  can  Ik>  solved  only  through  an 
active,  strong  organization.  This  con¬ 
vention  will  take  these  problems  up 
energetically,  and  the  business  program 
will  have  a  dollars  and  cents  value  to 


you  too  great  to  la-  ignored.  AVe  news¬ 
paper  men  are  constantly  urging  every- 
iKKly  else  to  co-operate — why  not  do  it 
ourselves?” 


BRIEFS 

The  Free  Press,  of  Isindon,  Ont.,  and 
its  employees  have  donated  a  machine 
gun  to  the  2.‘?rd  Battalion,  which  is  train¬ 
ing  near  there  for  oversea  service. 


AA’illiam  Forrest,  16,  of  70  Park  ave¬ 
nue,  Brooklyn,  who  was  an  employee  of 
the  New  A’ork  Sun,  was  drowned  on 
Thursday,  August  5. 


Topeka 

Daily  Capital 

Average  net  paid  circula¬ 
tion  for  six  months  ending 
April  1,  1915  (Sworn) 

33,971 


TOPEKA.  KAN.  PubUsher 


114  YEARS 

RECORD 

BROKEN 

The  circulation  of  fhc  New  York  Evening 
Post  is  highest  in  its  history  of  114  years. 

During  the  year  ending  June,  1915,  the 
paid  circulation  of  The  Evening  Post  was 
the  greatest  daily  average  net  sale  in  114 
years. 

The  discriminating  readers  of  The  Evening 
Post  are  its  circulation-getters.  Advertised 
by  its  friends,  its  hold  upon  the  individual 
reader  was  never  stronger  than  it  is  today. 

.-Advertisers  reach  a  concentrated  finan¬ 
cially  able  class  when  they  advertise  in  the 
New  York  Evening  Post. 

Member  Audit  Bureau  of  Circulations 
Publication  Office  AVeatern  Office 
29  Afesey  Street  McCormick  Bldg. 

New  York  Chicago 

^ork 

lEupning  Mail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  desirable  advwtiaiBg  medlam. 


Fakers  and  Crooks 

The  Evening  Star,  Wash¬ 
ington’s  great  home  neivs- 
paper  and  advertising  me¬ 
dium,  makes  every  effort  to 
bar  fakers  and  crooks  from 
its  advertising  as  Avell  as 
news  columns.  Fakers  are 
not  helped  to  exploit  their 
wares  on  an  unsuspecting 
public. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 

Greatest  German  Newspaper 


THE  EDITOR  Sc  PUBLISHER  AND  THE  JOURNALIST. 


Presentation  to  R.  F.  Choate 

I’reseiited  by  his  fellows  with  a  hand- 
sonte  silver  cigarette  case  as  a  slight 
token  of  their  esteem,  R.  F.  Choate,  for 
several  years  telegraph  editor  of  the 
Calgary  (Can.)  Xews-Telegram,  and 
recognized  as  one  of  the  aldest  news¬ 
paper  men  in  Western  ('anada,  left  on 
August  .1,  with  his  family,  for  Ontario, 
where,  after  a  rest  in  the  famous  Lake 
region,  he  will  probably  again  take  up 
newspaper  work. 

Mr.  Choate  has  l)een  considering  for 
some  time  going  back  to  the  East,  where 
he  was  formerly  connected  with  several 
large  jtapers. 

W.  E.  Ilardenhurg,  for  the  last  two 
years  tinancial  editor  of  the  News-Tele¬ 
gram,  has  taken  his  place,  while  -T.  M. 
Mctireevy,  at  one  time  connected  with 
several  American  newspajH-rs  in  the 
Middle  West,  goes  to  the  financial  desk. 


$10,000  TO 
$20,000  CASH 


available  for  first  payment  on  at¬ 
tractive  newspaper  property. 
Must  be  in  city  of  at  least  15,000 
and  preferably  in  middle  west, 
Oklahoma  or  Texas.  Proposition 


CHAS.  M.  PALMER 


225  Fifth  Ave.,  New  York  City 


$25,000  CASH 


Available  as  first  payment  for  the 
purchase  of  a  Daily  Newspaper 
property  in  a  Middle  West  City. 

Customer  is  an  experienced  and 
successful  publisher. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  Cr  Magatine  Properties, 

Times  Bldg.,  New  York. 


SITUATION  WANTED 


Advertisements  under  this  classihcotien  ten 
cents  per  line  each  insertion.  Count  sis 
words  to  the  tine. 


■\t  editorial  and  reportorlal  work  for  past 
three  years.  Man,  24,  seeks  position,  ofer 
iiiK  advancement.  Box  'A.  Care  The  Editou 
■INI)  Publisher. 


KXPONENT-AMERICAN  EXISTS 


l.atcst  Information  As  to  Newspaper 
(Conditions  in  Clarksburg,  W.  Va. 
The  Eiiitok  and  Publisher: 

1  note  that  in  the  issue  of  .luly  31  of 
your  |ia|H*r  you  .say  that  l.  ().  Fluharty, 
who  was  recently  ousted  as  etlitor  and 
publisher  of  the  Clarksburg  Exponent- 
.\merican,  a  morning  DeimK-ratic  news- 
papi‘r,  announces  that  he  has  pnrehased 
a  large  printing  plant  anil  will  start 
another  DeiniHTatic  morning  newspaper; 
that  tlie  Clarksburg  Exponent-.American. 
which  was  temporarily  issued  from  a  job 
press,  has  U-en  sus|)eiide<l. 

I  wish  to  say  that  the  Clarksburg  Ex¬ 
ponent -.\inerieau  has  never  la*en  issuetl 
from  a  job  jiress,  that  it  has  not  sus- 
IsMidisI  publication,  that  it  is  in  the  bands 
of  the  trustee  for  the  Iwiidholders  (who 
are  the  original  owners  and  are  some  of 
the  most  influential  and  highly  re- 
-pectisl  |K‘ople  in  Clarksburg),  and  that 
file  l■■xponent-.\merican  will  lie  issued 
regularly  right  along,  for  it  is  now  in 
much  stronger  financial  hands  than  it 
lias  Im'cii  for  sonic  time  jiast. 

Mr.  Fluharty  has  iiurchased  an  old 
secoml-haiid  and  obsolete  plant,  in  an 
effort  to  start  a  paper  in  opposition  to 
this  pa|>cr.  The  (larksbiirg  .Xmeriean. 
tile  pajier  which  Mr.  Fluharty  started 
after  he  was  ousted  from  the  Exponeiit- 
.Vmerieaii,  was  issued  from  a  job  press 
and  has  now  suspended  publication. 

in  justice  to  this  pa]M-r  and  to  correct 
ilic  erroneous  idea  among  newspajier  sup¬ 
ply  lioii.ses,  we  wish  you  would  make 
some  correction  of  the  alsivc  i-itcd  article. 

Hoping  that  you  will  comply  with  our 
rcipiest  alKive.  wc  arc. 

Very  truly  yours. 

The  Exihinent-Americax, 

Hy  \V.  (luy  Tetrick. 

Clarksburg.  \V.  Va.,  .Xugust  .i. 


FOR  SALE 


Advertisements  under  this  classification  fifteen 
cents  per  line,  each  insertion.  Count  sis 
words  to  the  tine. 


FOR  SALE — At  an  exceptioDal  baraaln, 
sllgbtly  used  bigh-apeed  tblrty-two  page  cylinder 
huplex  printing  press,  in  perfect  condition. 
Owners  having  consolidated  and  using  larger 
press.  Write  for  price  and  particulara.  A. 
McNeil,  Jr..  Post  Publishing  Company,  Bridge¬ 
port.  Conn. 


Monthly  farm  paper,  100,000  circulation, 
located  Middle  West.  Price  $25,000.  (Jood 
opportunity.  Ilarris-Dibble  Company,  New 
York. 


FOR  S.tl.K-  -Kaiiilly  weekly  iiewspaiier  and 
job  printing  biiKlnesK  In  siibiirli  of  large  elty. 
faitublished  more  than  forty  years.  Priee 
$10.0011.  Terms:  1,'i.OOO  cash,  balance  in  easy 
payineiits.  Address  Suburban  Weekly,  care 
Editor  and  I'nidislier. 


FOR  SALE — Weekly  newspaper  and  job  print 
iiig  business  in  suburb  of  large  city  in  Pennsyl 
vaiiia.  estalilisbed  more  than  forty  years.  Price 
$10.0|K).  Terms:  A'l-lOO  cash,  balance  in  easy 
payments.  Address  Weekly,  eare  The  Editor  and 
I'nidislier. 


NEW  HO.ME  OF  XI.MLAHA  FALLS  (X.  Y.)  (JAZETTE. 


(^lubs  and  Press  Associations 

Tlie  fiftli  annual  convention  of  the 
("atholif  Press  .Vssociation  will  be  held  at 
Toledo.  Ohio,  from  August  Itt  to  August 
21.  Among  the  jiaiiers  to  be  r*'ad  an* 
the  following;  “Ways  and  .Means  of  Se¬ 
curing  subscri|itions,”  by  the  Kev. 

Thomas  V.  , Shannon,  New,  World,  (.Chi¬ 
cago;  “Xational  .\dvertising  in  Catholic 
Publications,”  by  Claude  M.  Becker,  busi¬ 
ness  manager  of  the  Tablet,  Brooklyn,  X. 

Y. ;  “(’ircnlation  end  (.'olleetions,”  hy 
lluniphrey  .[.  Desmond.  The  ('atholic  Citi¬ 
zen,  Milwaukee,  and  “'Hie  (Qualifications 
•f  an  Editor,”  hy  Dr.  Thomas  P.  Hart, 

The  ('atholic  Telegrajih. 

More  than  seventy-five  members  and 
guests  <if  the  Wilkes  Barre  Press  Club 
took  part  in  an  outing  on  August  7,  at 
the  Alliert  I^ewis  farm  near  Bear  Creek. 

Baseball,  rifle  shooting  and  a  clam  bake 
were  the  chief  diversions  of  the  day. 

The  members  of  the  Omaha  Press  ('Inli 
have  had  thrust  n|ion  them  the  responsi¬ 
bility  of  naming  n  haliy  girl.  She  is  the 
daughter  of  A.  K.  Ixing.  president  of  the 
club  and  he  has  called  for  help,  in  naming 
her. 

The  news|inpermen  of  Passaic,  Sussex 
and  Bergen  counties,  N.  .1.,  who  I'omprisc  I’.  Hoiipt,  Isinis  W.  Cline  and  James 
the  Pica  Clnb.  enjoyed  an  outing  recently  Fox. 

at  Pine  Terrace  Inn.  Morris  (’oiinty.  It  - - 

was  the  fourteenth  annual  outing  of  the  Millard  F.  Taylor,  of  the  advertising 
club.  department  of  the  New  York  World,  re- 

The  newspapermen  of  .Vllenlown,  Pa.,  turned  home  Monday  from  a  trip  to  the 
who  had  expecteil  to  lie  the  guests  of  the  Panama-Pacific  Exposition,  San  Fran- 
Scranton  newswriters  have  postponed  cisco. 


effect  there  has  been  a  substantial  in¬ 
crease  in  circnlation  among  tlie  largest 
business  liousi's  in  the  West. 


MISCELLANEOUS 


Advertisements  under  this  classification,  ten 
cents  per  tin*  each  iruertion.  Count  sis 
words  to  the  Hne. 


TRAHE  PAPER  WANTED 
Sonicwlierc  is  a  going  trade  piililicatioil. 
well  estalilished,  needing  a  live-wire  utility 
man.  capable  of  editing  it,  getting  it  to 
press,  and  soliciting  ads  and  subs.  If 
owner  wishes  to  retire,  so  much  the  better, 
as  I  wish  to  liuy  control  or  all.  Am  prac¬ 
tical-man,  ten  years  experience  Inside  and 
out.  Principals  only.  No  brokers.  -Addres.s 
•SiTiTESS,  Care  Thf.  Editor  and  Publisher. 


“Notables  in  Advertising” 

W.  .K.  Sliryer.  of  Detroit,  announces 
the  coming  publication  of  a  voUime  of 
illnstratod  biographies  entitled  “Nota¬ 
bles  in  .Advertising.”  The  value  of  such 
a  work  dejiends.  iiatnrally,  upon  its  com- 
pWeness  and  accuracy.  “Billy”  Shryer's 
reputation  for  doing  things  right  is  good 
enough  to  serve  as  an  indication  that  he 
will  get  out  a  worth  while  laiok. 


The  Neutral  Billboard 
.Along  the  Long  Island  Railway  lie- 
tween  New  York  and  I»ng  Beach  there 
are  several  places  where  two  opposing 
signs  appear  side  by  side  upon  the  same 
billlioard.  One  asserts  the  gain  through 
the  fact  that  there  are  no  premiums  of- 
r  manager  of  fered  with  one  brand  of  cigarettes,  while 
iican,  was  in  tlie  coinjianioii  sign  urges  that  the  buyer 
save  the  coupons. 


W.  .1.  Alcllale.  adverth-iiig 
the  Scranton  (Pa.)  Kepubli 
New  York  last  week. 
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TIPS  FOR  THE  AD  MANAGER 

Blackman-Ross  Gompany,  95  Madison 
avenue,  New  York  City,  is  sending  out 
special  orders  for  140  lines,  4  times,  for 
the  United  Cigar  Manufacturers  Com¬ 
pany. 


Dunlap-Ward  Advertising  Company, 
"l23  W.  Madison  street.  Chicago,  Ill.,  is 
placing  orders  for  17  insertions  for  the 
.\inerican  Milk  Company  of  Chicago. 


Snitzler  Advertising  ComiMiny,  Garland 
Knilding,  Chicago,  Ill.,  is  forwarding  8  t. 
orders  for  the  American  Croxono  Com¬ 
pany  of  Chicago. 


Ilanser  Agency,  Kinney  Building.  New¬ 
ark.  N.  J.,  is  rei)orted  to  have  secured 
the  account  of  the  Pompeian  Olive  Oil.  of 
Balliinore,  Md. 


Morse  International  Agency,  Ihwld- 
Mead  Building,  New  York  City,  is  plac¬ 
ing  orders  in  New  York  City  and  suburban 
newspapers  for  the  Packard  School. 


The  Atlas  Advertising  Agency,  450 
Fourth  avenue.  New  York  City,  is  issuing 
orders  to  small  towns  in  Ohio,  Indiana. 
Illinois  and  Pennsylvania  for  the  I’acific 
Coast  Borax  Company,  Twenty  Mule 
Team  Borax,  100  William  street.  New 
York  City. 


H.  E.  I.«san  Advertising  Agency,  440 
Fourth  avenue.  New  York  City,  will  con¬ 
duct  a  large  campaign,  to  start  September 
1.  in  27  cities  for  the  Paramount  Pictures 
Corporation,  120  West  41st  street.  New 
York  City. 


Wood,  Putnam  &  Wood  Company,  111 
Devonshire  street,  Boston.  Mass.,  is  again 
sending  out  orders  for  10  in.  3  col.  1  t. 
for  the  Moxie  Nerve  Fowl  Company,  09 
Haverhill  street.  Boston.  Mass. 


George  Batten  Company,  Fourth  Ave¬ 
nue  Building,  New  York  City,  is  starting 
a  campaign  now  confined  to  Boston,  New 
York  City  and  Pacific  Coast  newspa|)ers 
for  Bell  &  Company,  Orangeburg,  New 
York. 


Will  II.  Dilg,  .326  W.  Madison  street. 
Chicago,  Ill.,  will  place  2,000  1.  in  some 
western  newspapers  for  Simmonds  Manu¬ 
facturing  Company,  Fitchburg,  Mass. 

Cowen  Company,  .50  Union  S(iuare. 
New  York  City,  is  sending  out  560  lines, 
1  time,  to  a  general  list  of  newspapers  for 
the  Ueriliard  Tobacco  Company,  Murad 
Ciga  rettes. 


.lolin  M.  Leddy,  41  Park  Row,  New 
York  City,  is  forwarding  2%  in.  once  a 
month  orders  for  one  year  for  the  Corliss 
Limb  Specialty  Company,  140  West  42nd 
street.  New  York  City. 


Berrein-Durstine,  42  Broadway,  New 
York  City,  is  handling  the  advertising 
*'opy  for  Colliers  Magazine. 


Eugene  McGuckin  Company,  105  N. 
13th  street,  Philadelphia,  Pa.,  is  increas¬ 
ing  the  schedule  of  the  International  Cor¬ 
respondence  School,  Scranton,  Pa.,  to  a 
general  list  of  newspapers. 


3'he  Beers  Advertising  Agency,  Flatiron 
Building,  New  York  City,  is  now  placing 
28  1.  8.  c.,  of  advertising  for  Schissler 


New  Orleans  States 

Swam  Met  Paid  Circulation  for  6  Konthi 
Ending  Maroh  81,  1918  ^ 

33,796  Daily 

Gain  over  October  1,  1914 .  588  copiot 

Homing  paper  LOST . 7,048  copiei 

Other  evening  paper  LOST . 7,878  copies 

We  guarantee  the  largest  white  home  de¬ 
livered  evening  clrculatioo  In  the  trade  ter¬ 
ritory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  In  the  local  territory  the  States  la 
the  logical  and  econoalc  medium. 

Circulation  data  sent  on  request. 

THE  S.  C.  BECKWITH  SPECIAL  AOENCY 
Sole  Foreign  Representatives 
Mew  York  Chicago  St.  Lonls 


College  of  Business,  Elon  College,  White 
Sulphur  Springs  Home  School,  and  Wor¬ 
rell  Hall  Military  Academy,  in  the  coun¬ 
tries  of  Cuba,  Porto  Rico,  Santo  Domingo, 
Costa  Rica,  Brazil,  Argentine  Republic 
and  Chile. 


The  Merrill  Advertising  Agency,  1161- 
1175  Broadway,  New  York  City,  is  plac¬ 
ing  oil  an  exchange  basis  board  and  room 
accommodations  for  the  Commonwealth 
Hotel,  Boston,  and  for  room  accommoda¬ 
tions  the  Northern  Hotel,  I.k)s  .\ngeles. 


BALTIMORE  NEWS  IN  “MOVIES’ 


Substantial  Prize  for  a  Scenario  Show¬ 
ing  the  Newspaper’s  Plant. 

The  Baltimore  News  oilers  $500  in 
cash  for  the  best  motion  picture  scen¬ 
ario  written  and  sent  in .  to  its  oHice 
between  now  and  midnight  of  September 
.30,  the  only  stipulation  being  that  the 
play  shall  have  a  newspaper  theme  with 
its  scene  or  part  of  its  scenes  laid  in 
the  plant  or  on  a  background  of  the 
activities  of  the  Baltimore  News. 

The  Essanay  Film  ^Manufacturing 
Company  of  Chicago  has  agreed  to  film 
the  prize-winning  play  and  to  show  it  in 
the  motion-picture  theaters  booking  its 
productions  in  every  nook  and  corner  of 
the  country, 

.\s  a  prelude  to  this  contest,  the  News 
and  tile  Essanay  Company  have  ar¬ 
ranged  to  conduct  a  contest  along  new 
and  original  lines  to  pick  out  the  most 
beautiful  girl  in  Baltimore  who  would 
like  to  liecome  a  moving  picture  actress 
and  who  will  play  an  important  part  in 
this  News-Essanay  prize-winning  scen¬ 
ario  when  it  is  filmed. 

As  an  inducement  to  the  pretty  girls 
of  Baltimore  who  have  visions  of  becom¬ 
ing  film  stars,  the  News  otl'ers  $100  in 
cash  and  all  expenses  to,  from  and  in 
riiicago  to  the  girl  whom  the  Baltimore 
public  selects  as  its  most  beautiful  and 
talented  representative.  Ih'sides  which 
the  Essanay  Film  Company  offers  a  per¬ 
manent  position  in  its  company  to  the 
same  girl,  provided  she  shows  sufficient 
ability  as  an  actress  to  hold  such  a 
place. 

.Advertising  Budget  Causes  a  Rumpus 

.\fter  months  of  smoldering,  a  feud 
has  broken  out  between  factions  of  Santa 
(  lara  County  promotion  workers  in  San 
■lose.  Cal.,  witli  the  presentation  of  the 
Mil 5- Hi  budget  for  advertising  to  the 
I’oard  of  Supervisors  by  VV.  Drummond- 
-Norrie,  advertising  manager  of  the 
board,  and  J.  D.  Farwell,  president  of  the 
.'^anta  Clara  County  Development  Board. 
The  county  is  raising  $15,000  a  year  by 
direct  taxation  for  that  purpose.  The 
budget  proposes  to  use  $0,500  in  maga¬ 
zines  and  keep  .$5,500  as  a  reserve  fund. 

Norrie  and  Farwell  submitted  the  bud¬ 
get  without  first  consulting  the  other 
members  of  the  development  board,  or 
the  secretary,  Joseph  T.  Brooks,  who 
protested  before  the  supervisors  against 
the  budget. 


CHANGES  IN  INTEREST 

Elkhart,  Ind. — C.  D.  Greenleaf,  at 
Wauseon,  Ohio,  has  announced  that  he 
has  bought  the  Elkhart  Daily  Truth  of 
O.  G.  Conn.  Mr.  Greenleaf  is  a  member 
of  Lyons  &  Greenleaf,  flour  millers.  The 
Truth  has  been  a  daily  since  1890. 


Van  Wert,  Ohio. — John  H.  Collins,  of 
Van  Wert,  has  purcha.sed  a  half  interest 
in  the  Daily  Times.  lie  will  have  a.sso- 
<dated  with  him  W.  .A.  Marker,  of  whom 
he  |iurcha.sed  the  half  interest.  Mr.  Col¬ 
lins  will  have  charge  of  the  editorial  end 
of  the  paper,  and  Mr.  Marker  will  look 
■ifter  its  business  interests. 

NEW  INCORPORATIONS 

Cincinnati,  Ohio. — The  Seyler  Print¬ 
ing  Company,  Cincinnati ;  charter  for 
.$10,000;  Wm.  H.  Nau,  Charles  Seyler, 
Jr.,  Amelia  M.  Seyler,  Frank  Seyler,  and 
E.  F.  Peters. 

New  York  City. — American  Press  Syn¬ 
dicate  and  Social  Press  Association,  news 
service  bureau.  $6,500;  J.  Gerard,  W.  G. 
and  G.  W.  Lush,  505  Fifth  avenue. 


“ABOVE  BOARD  CIRCULATIONS”  ^ 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circuli- 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dii- 
tributed. 


ALABAMA.  NEW  YORK. 


NEWS  . BlrmlnshaiB 

ATerage  circulation  for  1914:  Dally,  80,335; 
Sunday,  37,762.  Printed  2,207,884  Ilnea  more  ad- 
Tertlalng  than  Its  nearest  competitor  in  1914. 


CALIFORNIA. 


EXAMINER  . Loa  Angelea 

A.  B.  C.  Audit  reports  show  largest  Homing  and 
Sunday  circulation.  Greatest  Home  Delivery. 

bulletin  . Ban  Francisco 

THE  PROGRESS . Pomona 

GEORGIA. 

JOURNAL  (Clr.  57,531) . Atlanta 

CHRONICLB  . AugnaU 

LBIDGBR  . Oolambua 

ILLINOIS. 

HERALD  . Joliet 

STAB  (Circulation  21,589) . PeorU 

IOWA. 

REGISTER  A  LEADER . Dea  Moines 

EVENING  TRIBUNE . Dee  Molnsa 

Essential  to  covering  Dea  Moines  and  vicinity. 

THE  TIMES  JOURNAL . Dubuque 

SUrCESvSFUL  FARMING . Dee  Moines 


.More  than  700,0410  circulation  guaranteed  and 
proven  or  no  piiy.  .Member  Audit  Bureau  of 
CIrriilatlona. 

KENTUCKY. 


MASONIC  HOME  JOURNAL . LoulsvIUe,  Ky. 

(Seml-Hontbly,  32  to  64  pages.)  Guarantee 
largest  circulation  of  any  Masonic  pnbllcatlon  In 
tbs  world.  In  exceaa  of  90.000  coplaa  monthly. 

_ LOUISIANA.  _ 


TIMEh  PICAYUNE . New  Orleans 

MICHIGAN. 

PATRIOT  (No  Monday  Iscns) . Jackson 


Average  three  months  ending  March  81,  1915: 
Dally,  11,349;  Sunday,  13,104.  Member  “Amer¬ 
ican  Newipaper  Pub.  Aat’n."  “Gilt  Mgs  Newa- 
papers,"  and  A.  B.  C. 


MINNESOTA. 

TRIBUNE,  Morning  and  Bvtning.. 

..Hlnnea  polls 

MISSOURI. 

POSTDISPATCH . St.  Ixmla 

Ih  tbe  only  newapiiper  in  It*  territory  with  the 
beautiful  Rotogravure  Pletiire  Section.  Circu- 
Intiiiii  nrat  six  month*,  1015: 

Sunday  average  . .l.'tO.OOO 

Daily  and  Sunday .  204,497 


MONTANA. 


MINER  . Butte 

Average  ftaily,  ll,r>84;  Sunday,  17,971,  for  .3 
months  ending  March  '{1st.  lOl.'i. 


NORTH  CAROLINA. _ 

SENTINEL  . . . . Winston-Salem 

April  Gov’t  report.  .’i.0.’>.->.  Wliiaton-Salem 
second  largest  city  In  North  Carolina. 


NEW  JERSEY. 


PRHISS  (Circulation  7,945) . Aabnry  Park 


journal  . Elisabeth 


PRESS-CHRONICLE  . Paterson 


COURIER-NEWS  . Plalnneld 


COURIER  A  ENQUIRER . Ballalo 

IL  PROGRESSO  ITALO  AMBRICANO.New  York 


D.\Y . New  York 


Tbe  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 

TRIBUNE 

. .  .Hastings 

Circulation  A.  B.  C.  report,  5,640. 
wire  report  United  Press. 

Full  leased 

OHIO. 

PLAIN  DEALER . Cleveland 

Circulation  for  July,  1015: 

Daily  .  1,32,603 

Sniiilay  .  163,901 


REGISTER  . . Sandusky 

Tbe  most  widely  read  daily  publlahed  in 
Northern  Ohio  between  Cleveland  and  Toledo. 


VINDICATOR  . Youngatowa 


PENNSYLVANIA. 

TIMES  . 

DAILY  DEMOCRAT 

TIMES  LEADER  ... 

SOUTH 

CAROLINA. 

DAILY  MAIL . 

SOUTH  DAKOTA. 


The  Sioux  Falls  Dally  Proas  la  tbe  medium 
that  reaches  tbe  i>euple  in  the  towns  and  in  tbe 
country.  Largest  Sunday  paper  of  any  town  its 
size  anywhere.  G.  l.ogaii  Payne  Company,  New 
York  and  Chicago. 


TENNESSEE. 

BANNER  . . . . . NaihvUto 

_ TEXAS. _ 

AMERICAN  . Aoatla 

■’The  Twentieth  Century  Pa|ier  of  Texas”  is 
absolutely  Independent,  printing  all  tlie  news  all 
tbe  time  and  printing  It  6rgt.  Seventy  per  cent, 
city  eirculation  by  carrier. 


ENTERPRISE  . Beaumont 

Covert  Bast  Texas  and  Weat  Loulelaoa 


STAB-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation,  85,000  dally.  Qvar  50% 
mora  nat  paid  city  circulation  and  over  5,0(M 
more  net  paid  Sunday  circulation  than  any  other 
paper  In  Fort  Worth. 


CHRONICLE  . Houatoa 

The  Chronicle  guarantees  a  circulation  of  85,000 
dally  and  45,000  Sunday. 


POST  . Bouaton 

Over  80%  city  circulation  to  regular  subscrlh- 
era  by  carrier.  The  "Home  Paper"  of  South 
Texas,  30,000  guaranteed. 


TELEGRAM  . TempU 

Net  paid  circulation  ovar  6,000. 


UTAH. 


HERALD-REPUBLICAN . Salt  Isike  City 

VIRGINIA, _ 

DAILY  NEWS-RECORD . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  in 
tbe  richest  Agricultural  County  In  United  States. 

WASHINGTON. 


POST-INTBLLIOENCBR  . Seattla 


CANADA. 


ONTARIO. 

FREE  PRESS  . . . I/mdon 

Daily  herald . Stratford 

Largest  rlrcnlatlon  In  Perth  County.  Tha 
paper  that  Perth  County  r>eople  want  to  read. 


ROLL  OF  HONOR 


The  following  publisher*  guarantee  circulation  and  williagly  grant  any  advertiser 
the  privilege  of  e  careful  and  exhaustive  investigation. 


ILLINOIS. 

NEW  YORK. 

SKANDINAVEN  . 

BOLI-BTTINO  DELLA  SERA . New  fork 

INDIANA. 

PENNSYLVANIA. 

■  -  ae  i  T*»  ■ 

QUEBEC. 

NEBRASKA. 

FBEIB  PRBSSB  (Clr.  128.S84V.. 

Av.  clrc.,  1912,  114,371;  *13.  127,722;  ’14,  140.343 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


CIRCULARS?  WELL!  WELL! 


The  Publisher  of  a  Big  Paper  In  a  Big 
City  Gets  a  Conrteous  “Call"  from 
“The  Editor  and  Publisher,"  Which 
Tells  Him  What  About  It  In  No  Un¬ 
certain  Terms. 

You  remember  those  “Ijetters  from  a 
Self-Made  Father  to  llis  Son,”  that  made 
such  a  hit  a  few  years  ago?  Of  course 
you  do.  .\nd  yon  remember,  too,  how 
some  clever  writers  of  romance  have 
found  it  possible  to  tell  a  mighty  capti¬ 
vating  love  story  by  means  of  letters? 
Sure : 

Well,  the  letters  given  below  are  not 
romantic,  as  they  are  full  of  nothing  but 
promises ;  and  they’re  not  love  letters, 
though  they  <-ertainly  are  not  hate  letters. 
They  have  just  been  ex<-hanged  between 
the  publisher  of  one  of  the  strongest  and 
most  suc*-essful  papers  in  one  of  the  lead¬ 
ing  cities  of  the  country  and  The  Editob 
AMI  Publisher.  Head  and  ponder  them. 


FROM  THE  NEWSPAPER  PUBLISHER  TO  US. 

- ,  July  19,  1915. 

The  Editor  ami  Publisher: 

We  are  going  to  send  you  from  time  to 
time  information  which  will  be  useful  to 
you  in  considering  this  held.  I  wish  that 
you  would  put  this  and  other  matter  to 
fiillow  in  your  files  for  future  reference. 
Tlie  first  step  has  lieen  to  gather  informa¬ 
tion  directly  from  the  homes  in  regard  to 

the  extent  to  which  each  -  news- 

pa  iier  is  read. 

I  would  appre<-iate  a  line  from  .vou 
advising  me  candidly  if  such  information 
is  of  value  to  you  and  making  any  sug¬ 
gestion  as  to  just  what  other  kind  of 
information  from  here  would  be  useful  to 
you.  Yours  very  truly, 

- ,  Bus.  Mgr. 

[Enclose<i  with  this  letter  was  a  BIG 
CIItrULAR  that  the  business  manager 
who  sent  the  letter  had  been  putting  out 
to  Ikkisi  his  paia*r  with  advertising  agents 
and  others  controlling  business.] 


FROM  US  TO  THE  NEWSPAPER  PUBLISHER. 

New  York.  July  22.  1915. 
My  dear - : 

Why  don't  you  call  those  youngsters  of 
yours  to  time?  'Phey  are  using  the 
methods  of  our  anteililuvian  ancestors  in 
an  attempt  to  proclaim  the  pre-eminence 
of  the  - — — If  the  folks  up¬ 

stairs  use  such  methods  to  distribute  their 
news  and  views,  you  would  laugh  them  out 
of  lourt.  When  the  lo<-al  solicitors  for  ad¬ 
vertising  find  a  merchant  who  is  squander¬ 
ing  his  money  via  the  circular  route,  they 
“pan  him  go^.”  Then,  why  permit  your 
lioys  to  use  cheap  circulars  to  tell  of  the 
achievements  of  the  -  or¬ 

ganization  as  has  lieen  done  in  the  recent 
"house  to  house"  canvass? 

Advertisers  look  to  the  - 

for  correct  guidance  and  leadership,  and 
rightfully,  too.  in  most  instances.  The 
same  amount  of  money  spent  in  display 
space  with  the  trade  press  would  produce 
Ifkl  iier  cent,  more  returns  plus  good  will 

for  the - .  plus  prestige.  This 

kind  of  stuff  doesn't  get  over.  Please 
look  into  the  situation  carefully  in  the 
general  field  before  squandering  any  more 
money  for  circulars  and  you  will  be  doing 
yourself  a  favor  and  the  trade  press  full 

justice.  Yours  sincerely. 

J.  W.  Brown.  Publisher. 

P.  S. — I  feel  perfectl.v  free  in  writing 
you  thus  frankly,  as  you  have  on  occa¬ 
sions  too  numerous  to  mention  shown 
your  friendship  and  regard  for  us. 

J.  W.  B. 


FROM  THE  NEWSPAPER  PUBLISHER  TO  US. 

- .  July  2.3,  191.5. 

The  Editor  and  Publisher: 

I  have  received  .vour  letter  about  my 
antediluvian  methods.  You  must  have 
written  this  letter  of  yours  many  times 
before  because  it  does  not  show  original 
thought.  The  “youngsters”  you  refer  to 
are  Yours  Truly.  The  “methods”  re¬ 
ferred  to  also  are  Yours  Truly.  The 
“folks  upstairs”  when  they  attempt  to 
laugh  me  out  of  court  have  really  got 
something  on  me. 

If  I  hadn’t  already  received  136  ansyers 
with  a  dozen  or  two  coming  in  every  mail. 


thanking  me  for  my  letter  and  the  “cheap 
circular”  that  you  refer  to,  I  might  have 
thought  that  I  had  gone  astray. 

I  want  you  to  know  that  I  don’t  send 
anything  to  a  selected  list  without  calcu¬ 
lating  that  a  great  number  will  pay  some 
attention  to  it,  and  in  this  particular  in¬ 
stance  I  have  not  been  disappointed. 

I  am  going  to  send  the  replies  to  this 

“cheap  circular"  over  to - , 

[X.  Y.  Sfiecial  agent]  after  we  have  got¬ 
ten  off  sufficient  tips  from  them  to  keep 
our  advertising  department  busy  for 
several  weeks  in  developing  business  along 
constructive  lines,  and  ask  him  to  let  you 
look  over  them  confidentially. 

Trade  paper  and  newsiiaper  advertising 
are  not  exactly  parallel.  The  total  out- 
of-town  display  accounts  that  come  to 

- ,  are  confined  by  the  score. 

The  national  advertised  products  having 

even  distribution  in  -  are 

limited  to  the  hundreds.  To  get  these 
accounts  interested  in  newspaper  adver¬ 
tising  in  general  and  the  - 

in  particular  must  re<iuire  intensive  culti¬ 
vation. 

I’lease  know  I  am  writing  you  equally 
frankly  and  in  the  liest  spirit  and  think 
that  there  are  many  times  that  general 
publicity  can  well  be  used  in  tbe  trade 
press  by  the  - ,  but  this  par¬ 

ticular  time  I  did  not  “squander”  the 

- 's  mone.v,  as  many  of  the 

letters  receiveil  are  each  worth  the  cost 
of  reprinting  and  mailing  the  information, 
which  was  less  than  $50. 

Yours  sincerely. 


FROM  us  TO  THE  NEWSPAPER  PUBLISHER. 

New  York,  .\ug.  4,  1915. 
My  dear  - : 

You  explain  very  forcefully  and  clearly 
in  your  interesting  letter  of  July  2^1  why 

the - ,  in  seeking  to  attract 

additional  business  for  its  columns  from 
national  advertisers,  considers  the  use  of 
circulars,  mailed  to  a  selecteil  list  of  pros- 
pe<-t8.  more  profitable  than  would  be  the 
use  of  space  in  a  newspafier  trade  journal. 

You  say  that  “the  total  out-of-town 

display  accounts  that  come  to  - 

are  confined  by  the  score.  The  nation¬ 
ally  advertised  products  having  even  dis¬ 
tribution  in  -  are  limited  to 

the  hundreds.  To  get  these  accounts 
interested  in  newspaper  advertising  in 
general  and  the - in  par¬ 

ticular  must  require  intensive  cultiva¬ 
tion.” 

You  add  that  you  have  already  re- 
ceive*!  1.%  answers  from  firms  to  which 
you  have  mailed  your  last  circular,  and 
your  letter  in  which  you  requested  such 
replies ;  and  that  these  will  afford  leads 
for  new  business  which  will  keep  your 
staff  busy  for  some  time. 

Your  letter,  Mr.  - ,  is  the 

strongest  possible  argument  to  be  made  in 
favor  of  the  use  of  the  circular  in  ad¬ 
vertising,  and  against  the  use  of  the  news- 
pap<‘r  in  advertising. 

Tlie  funny  thing  about  it  is  that  this 
brief  in  liehalf  of  circular  advertising 
should  have  lieen  written  by  a  man  whose 
business  it  is  to  sell  newspaper  advertis¬ 
ing  space — and  who  has  space  to  sell  in 
one  of  the  best  advertising  mediums  in 
the  United  States. 

Your  contention  is  that  trade  paper  ad¬ 
vertising  and  newspaper  advertising  “are 
not  exactly  parallel."  WHY  X’OT? 

If  there  is  any  “new  development”  con¬ 
cerning  advertising  in  these  latter  days 
it  is  in  the  recognition  by  both  adver¬ 
tisers  and  readers  of  advertising  that 
advertising  has — MUST  HAVE,  TO  BE 
EFFECTIVE  —  “news  interest,”  news 
value,  .\dvertising  is  no  longer  a  mere 
reiteration  of  a  name  or  of  a  trademark, 
but  must  be  INFORMATIVE,  explan¬ 
atory.  and  must  convince  the  reader  that 
the  product  advertisetl  is  something 
which  he  should  have — that  it  is  to  HIS 
OWN  INTEREST  TO  BUY  IT. 

This  newer  and  better  conception  of 
advertising,  which  requires  that  com¬ 
mercial  publicity  shall  have  a  news- 
appeal  in  it — that  is.  an  appeal  to  the 
personal  interest  of  the  reader — makes  it 
APPROPRIATE  that  all  advertising 
meeting  this  test  shall  be  published  in  a 
NEWSpaper,  because  the  newspaper  is  a 
purveyor  of  news,  and  the  advertisements 
it  carries  are  thus  associated  with  matter 


of  immediate  human  interest  and  concern. 

The  growing  perception  of  this  truth 
by  advertisers  accounts  for  the  present- 
day  trend  toward  the  newspapers  and 
away  from  the  magazines  and  other  forms 
of  publicity.  Within  a  few  years  the 
progress  made  by  the  newspapers  toward 
“claiming  their  own”  in  this  matter  of 
securing  for  themselves  all  advertising 
which  is  “live"  enough  to  hold  an  interest 
for  people  who  are  in  the  news-reading 
mood  has  been  very  great.  The  national 
advertiser,  who  used  to  circularize,  or 

sample,  or  bill-post - ,  has 

found  out  that  the  best  way  to  introduce 
his  product  there  is  by  advertising  it 
IN  THE  NEWSPAPERS. 

Not  all  national  advertisers,  of  course, 
have  joined  the  procession.  Many  are 
adhering  to  the  old  methods.  Where  Jhe 

- .  according  to  .vour  letter, 

may  now  have  scores  of  such  accounts, 

the - M.\Y  HAVE,  and  as- 

suretlly  WILL  H.WE.  hundreds  of  such 
accounts.  And  these  new  accounts  will 
represent  money  that  rightfully  belongs 

to  the  -  right  now,  but  is 

being  diverted  to  circularizing  or  other 
methods. 

To  these  undecided  national  advertisers, 
the  - 's  circularizing  cam¬ 

paign  must  have  very  great  significance. 
For  it  is  a  confession,  "by  acts  and  not 
by  words.”  that  a  great  newspaper,  hav¬ 
ing  a  definite  commodity  to  sell,  finds 
THE  CIRCULAR  ITS  BEST  ADVER 

TISING  MEDIUM.  And  if  the  - , 

interested  in  convincing  OTHER  I’EO- 
PLE  WHO  HAVE  COMMODITIES  TO 
SF3LL  that  newspaper  advertising  offers 
to  them  the  best  possible  medium,  ex¬ 
hibits  a  preference  for  the  circular 
method  in  its  own  selling-campaign,  does 
it  not  go  far  toward  breaking  down  the 
whole  structure  you  are  trying  to  rear? 
COULD  AN  INTERESTED  OPPON¬ 
ENT  OF  APPROPRIATIONS  FOR 
NEWSPAPERS  DESIRE  A  BETTr.u 
ARGU.MENT  WITH  NATIONAL  AD¬ 
VERTISERS  IN  FAVOR  OF  OTHER 
METHODS  THAN  THIS  VERY  AR¬ 
GUMENT  AND  EXAMPLE  OF 
YOURS? 

THE  EDITOR  AND  PUBLISHER 
IS  A  NEWSPAPER — .a  newspaper  ’for 
the  makers  of  newspapers  AND  FOR 
THE  BUYERS  OF  ADVERTISING 
SPACE  IN  NEWSPAPERS.  For  this 
class  of  people  it  performs  the  functions 
of  a  newspaper  as  completely  as  does  the 

- for  the  people  of - . 

The  -  rightfully  claims  to 

reach  a  very  great  majority  of  petiple  in 
-  who  would  buy  any  adver¬ 
tised  product.  And  THE  EDITOR 
AND  PUBLISHER  just  as  rightfully 
claims  to  reach  a  very  great  majority  of 

the  men  outside  of  - ,  who 

OUGHT  to  use  the  - - - ’s  com¬ 

modity — who  ought  to  stop  circularizing 

and  qae  space  in  the - .  Why, 

thet^.  having  something  to  sell  to  the 
readers  of  The  Editor  and  Publisher. 

should  the  — -  fail  to  utilize 

space  in  this  journal  quite  as  fully  as  it 
would  advise  readers  of  this  journal  tq^ 
use  space  in  the - ? 

We  influence  BY  EXAMPLE.  Mr. 
- .  The - 's  EX¬ 
AMPLE  should  say;  in  effect,  to  the  na¬ 
tional  advertisers:  “WE  BELIEVE 
THAT  YOU  SHOULD  ADVERTISE 

YOUR  PRODUCT  IN  THE - , 

NOT  THROUGH  CIRCULARIZING 
- ;  AND  WE  THINK  IT  AP¬ 
PROPRIATE  TO  ADVERTISE  TO 
YOU  THROUGH  YOUR  TRADE 
NEWSPAPER,  THE  EDITOR  AND 
PUBLISHER. 

.411  of  which  is  submitted,  in  a  spirit 
of  real  good-will,  to  a  man  who  does  not 
make  many  mistakes — but  who,  we  be¬ 
lieve,  is  big  enough  to  turn  right-about- 
face  when  he  is  convinced  that  he  has 
made  one.  Yours  very  truly, 

J.  W.  Brown,  Publisher. 

No  need  to  comment  on  the  foregoing 
letters — they  speak  for  themselves.  The 
big  point  is  right  here :  If  newspaper 
advertising  is  good  (and  it  is!)  for  the 
merchant  to  use  in  reaching  his  cus¬ 
tomers.  trade  paper  advertising  is  good 
( and  it  is ! )  for  the  newspaper  PUB¬ 
LISHER  to  use  in  reaching  HIS  cus¬ 
tomers. 

And  there’s  no  two  ways  about  it ! 


WHY  DON’T  YOU  DO  THIS,  TOO? 


A  Chicago  Tribune  Bright  Idea  That  Is 
Available  Anywhere 

Mention  has  already  been  made  by  The 
Editor  and  Publisher  of  the  campaign 
that  has  been  in  progress  by  the  Chicago 
Tribune  for  the  past  three  months — and 
that  is  still  going  on — under  the  caption, 
“Names  and  Trade  Marks  You  Should 
Know.”  The  plan  is  of  such  merit,  how¬ 
ever,  and  is  so  susceptible  of  being  put 
into  operation  by  newspapers  in  other 
cities,  that  we  give,  today,  additional 
space  to  it,  in  order  to  present  a  few 
further  facts  regarding  it,  so  that  pub¬ 
lishers  generally  may  see  how  they  may 
adapt  the  idea  to  their  own  advertising 
departments. 

Once  a  week  the  Tribune  has  pub¬ 
lished  the  feature,  occupying  a  full  page. 
Across  the  top  runs  the  big  display  line, 
“Names  and  Trade  Marks  You  Should 
Know.”  Then  follows  a  vigorously 
written  article — a  different  one  with  each 
issue — showing  why  it  is  beneficial  to  the 
•  onsumer  to  make  himself  able  to  recog¬ 
nize  trade-marked  goods  and  to  buy  them 
and  no  others. 

The  paid  advertisements  then  follow — 
filling  eight  columns,  each  containing 
about  ten  ads.  These  vary  in  space  from 
one  inch  to  four  inches — hut  are  mostly 
of  the  smaller  size.  Naturally,  nearly 
every  one  of  them  carries  a  trademark, 
prominently  displayed. 

The  idea  is  a  good  one — and  available 
anywhere. 


GOOD  WORK  IN  ARKANSAS 


Said  to  Be  the  Only  State  Issuing  a  Book 
for  Distribution  at  the  Fair 

J.  Frank  Keeley,  of  the  Arkansas 
Democrat,  has  a  right  to  be  proud  of  the 
work  he  has  just  finished  in  getting  out 
one  of  the  most  complete  pieces  of  state 
advertising  ever  attempted — “Arkansas 
and  Her  Resources.”  This  is  the  official 
liook  of  the  Arkansas  Commission,  and 
is  to  be  distributed  from  the  Arkansas 
building  at  the  San  Francisco  fair.  It 
was  published  under  the  auspices  of  the 
commission  by  the  Arkansas  Democrat 
of  Little  Rock. 

So  far  as  we  know,  Arkansas  is  the 
only  state  that  ever  compiled  such  a 
work.  The  book  contains  no  display 
advertising,  and  will  l>e  distributed  free. 
It  contains  facts,  figures  and  photo¬ 
graphs  from  every  county  in  Arkansas. 

The  work  was  done  wholly  by  Mr. 
Keeley,  who  visited  each  county  per¬ 
sonally,  and  it  took  a  little  over  six 
months  of  mighty  hard  work  to  com¬ 
plete  it. 

The  Arkansas  Democrat  is  rightly 
proud  of  this  work,  particularly  since 
requests  have  come  in  by  the  thousands 
for  copies  since  the  book  has  been  in  the 
hands  of  the  general  public. 

Mr.  Keeley  has  been  a  special  and  fea¬ 
ture  writer  on  the  Arkansas  Democrat 
for  a  number  of  years,  and  is  excep¬ 
tionally  well  posted  on  Arkansas.  He 
has  made  a  numlier  of  trips  north  de¬ 
scribing  Arkansas  and  her  resources,  and 
is  president  of  the  exposition  train  asso¬ 
ciation,  “Arkansas-on-Wheels,”  which 
makes  annual  tours,  boosting  the  State 
and  showing  its  resources. 


GERMAN  PAPERS  HAVE  A  FIRE 


It  Is  Believed  Firebugs  Tried  to  Bom 

Philadelphia  Teutonic  Publications. 

Fire  early  August  5  caused  more  than 
$700  damage  in  the  building  occupied  by 
the  German  Democrat  and  the  Germau 
Daily  Gazette,  of  Philadelphia. 

Employees  of  the  two  German  news¬ 
papers  say  strong  evidence  of  incendia¬ 
rism  has  been  found.  A  furnace  that  had 
been  nearly  empty  was  found  jammed 
with  waste  paper.  More  paper  and  in¬ 
flammable  rubbish  were  found  around  the 
room  that  were  not  there  before. 

Ever  since  the  beginning  of  tbe  Euro¬ 
pean  war  a  strong  guard  has  been  sta¬ 
tioned  about  the  plant. 
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TO  HELP  OUR  FOREIGN  TRADE 

The  McAtamney  Agency  Organizes  a 
Department  of  Special  Value. 

Some  years  ago,  observing  the  moderate 
volume  of  this  country’s  export  trade, 
Hugh  McAtamney,  of  New  York,  con¬ 
ceived  the  idea  of  carrying  the  news  of 
America’s  manufactures  to  all  parts  of 
the  earth.  The  tangible  result  today  is 
the  Foreign  Department  of  the  Hugh 
.Mc.Vtaiiiney  Company,  advertising  agents. 

Manufacturers  also  have  awakened  to 
the  imssibilities  of  the  export  trade  and 
are  now  going  after  foreign  markets  with 
a  determination  to  get  their  share  of  the 
business. 

Many  of  them,  however,  have  made  the 
mistake  of  using  the  same  selling  methods, 
and  the  same  advertising  copy  as  in  the 
I'nited  States.  The  result  has  been  dis¬ 
astrous  to  numerous  exporters  who  had 
set  their  hearts  on  be<‘oming  world-wide 
sellers.  Against  this  pitfall  Mr.  Mc.Vtain- 
ney  is  prepared  to  protect  the  manufac¬ 
turers  whom  he  serves.  In  organizing 
the  foreign  department  of  his  agency  he 
decide<l  to  have  on  his  staff  only  men 


HUGH  Mc.\TAMNEY. 


natives  of  the  different  countries,  familiar 
with  the  conditions  prevailing,  who  are 
able  to  advise  tlie  manufacturer  and  to 
write  copy  tliat  will  appeal  and  bring 
results. 

.Already  Mr.  McAtamney  has  a  large 
number  of  accounts,  many  of  them  of 
firms  of  world-wide  repute,  who  recognize 
and  appreciate  the  value  of  such  a 
service  as  his  agency  offers.  Negotiations 
are  now  under  way  for  making  the 
agency  the  sole  representative  in  this 
country  of  the  leading  publications  of 
Australia,  New  Zealand,  South  Africa, 
India.  South  America,  China  and  .Tapan. 
.Many  of  the  leading  Piuropean  journals 
have  already  appointed  Mr.  McAtamney 
their  sole  or  special  representative  in 
tbi-s  country. 

Three  times  has  the  McAtamney  com- 
patiy  l)een  compelled  to  seek  larger  quar¬ 
ters,  and  so  great  has  been  the  increase 
of  business  that  the  firm  is  now  again 
forced  to  get  larger  space,  being  about  to 
locate  on  the  twenty-second  floor  of  the 
Woolworth  Building. 

EXCEPTIONAL  AUTO  ADVERTISING 


The  Wilkes-Barre  Record  Shows  Up 

Wonderfully,  Population  Considered. 

Tlwere  are  a  good  many  things  that 
show  Wilkes-Barre,  Pa.,  to  be  a  mighty 
smart  town,  and  one  of  these  is  that 
for  some  reason  or  other  it  is  one  of 
the  biggest  little  selling  points  for  au¬ 
tomobiles  anywhere  in  this  part  of  the 
country,  if  not  in  the  whole  United 
States. 

In  the  year  15)14  new  cars  an<l  acces¬ 
sories  were  sold  in  Wilkes-Barre  to  the 
value  of  more  than  $2,000,000,  and  pres¬ 
ent  indications  are  that  that  big  total 


will  l)e  surpassed  this  year.  The  fact  is  Harry  Potter,  for  ten  years  a  vice- 
that  the  active,  hustling  little  Pennsyl-  president  and  director  of  the  Frank  Pres- 
vania  city  has  come  to  be  regarded  as  brey  Company,  of  New  York,  is  now  do- 
an  automobile  centre,  and  many  ma-  ing  business  as  the  Harry  Potter  Com- 


chines  are  sold  to  out-of-town  custom¬ 
ers,  who  appear  to  feel  that  in  buying 
in  Wilkes-Barre  they  are  buying  in  an 
automobile  metropolis. 

Dealers  in  gasoline  and  accessories  are 
not  hampere(l  by  a  lack  of  supplies,  and 
in  the  face  of  a  general  decline  in  prices 
of  accessories,  they  appear  to  be  doing 
a  nice  business.  There  are  several  auto 
supply  stores  in  the  city  with  surpris¬ 
ingly  complete  stocks. 

Several  of  the  local  agents  declare  that 
it  is  absolutely  impossible  to  fill  any 
more  orders  for  the  cars  which  they  rep¬ 
resent,  until  next  season.  One  local 
man  who  sella  a  popular  priced  car  has 
on  file  more  than  a  hundred  orders,  and 
accepts  orders  only  with  the  understand¬ 
ing  that  immediate  delivery  is  impossi- 
ble.  Others  are  similarly  situated. 

Now,  there  is  a  reason  for  all  this — 
and  its  name  is:  Wilkes-Barre  Record. 
.'Saturday  after  Saturday  the  Record 
I>rints  a  special  supplement  carrying  an 
amount  of  automobile  news  and  auto¬ 
mobile  advertising  that  would  do  credit 
to  a  metropolitan  daily.  The  supple¬ 
ment  for  .August  7,  for  example,  con¬ 
sisted  of  eight  pages,  of  which  more  than 
five  pages  were  occupied  by  advertise¬ 
ments  of  leading  cars.  The  July  adver¬ 
tising  patronage  of  Wilkes-Barre  papers 
shows  the  following  in  agate  lines  as  to 
automobiles,  etc.: 

AiltDH  anti 

Tln*K. 

KotonI  .  lU.TK'l  9,350 

Ail  otlicr  pai.ers  C'Diiiiiiiit^tl . .  3.472  5.341 

This  condition  of  things  is  so  remark¬ 
able  that  The  Editor  .\xd  Publisher 
gladly  gives  space  to  it.  Now.  why 
aren’t  there  fifty  or  a  hundred  cities  of 
tile  size  of  Wilkes-Barre,  scattered 
through  the  country,  that  can  do  eipially 
well  on  automobile  advertising?  .Aren’t 
some  publishers  missing  a  goial  chance? 


AD  FIELD  PERSONALS 

Douglas  Hayes,  formerly  of  the  adver¬ 
tising  departments  of  the  New  York 
Times  and  .American  and  Journal,  has 
been  made  assistant  advertising  mana¬ 
ger  of  the  Evening  Telegram. 

T.  a.  Boyle,  who  has  been  associated 
for  eight  years  with  the  F.  B.  Stearns 
(.’ompany,  of  Cleveland,  Ohio,  has  been 
made  advertising  manager  and  manager 
of  tlie  service  department. 

U.  F.  Smythe,  formerly  assisting  ad¬ 
vertising  manager  of  the  Siegel-Cooper 
(bmipany,  of  Chicago,  is  now  advertising 
manager  of  the  Killian  Company,  of  Ce¬ 
dar  Rapids,  Iowa,  succeeding  F.  L.  Hil- 
man,  who  will  shortly  become  the  head 
of  the  advertising  department  of  a  dry 
goods  house  in  Sioux  City,  Iowa. 

Melville  A.  Pollock,  formerly  president 
of  the  Rochester  (N.  Y.)  .Ad  Club  and 
now  advertising  manager  for  a  Bridge- 
jiort  (Conn.)  automobile  company,  has 
lieen  visiting  Rochester. 

St.  Clair  Couzens,  until  recently  direc¬ 
tor  of  the  automobile  advertising  depart¬ 
ment  of  the  Chicago  Daily  .TournaL  has 
joined  the  Pathfinder  Company,  of  In- 
dianajiolis. 

D.  C.  Carr,  treasurer  of  the  Gin  Gera 
Company,  of  Norfolk,  Va.,  manufacturers 
of  non-alcoholic  beverages,  has  joined  the 
Virginian  Advertising  Service  Company, 
of  Norfolk. 

C.  D.  Wheeler,  for  the  past  six  years 
advertising  manager  of  the  Fort  .>'ayne 
electric  works  of  the  Western  Electric 
(Company,  has  re.signed  to  take  a  position 
ns  advertising  and  assistant  sales  mana¬ 
ger  of  the  Santo  Manufacturing  Com¬ 
pany,  of  Philadelphia. 

L.  K.  Smith,  who  formerly  represented 
El  Conierclo,  has  be<-ome  Western  man¬ 
ager  of  El  Comercio.  with  offices  in 
the  .Advertising  Building,  Chicago.  N. 
Barrett  has  recently  joined  El  Comer- 
cio’s  advertising  staff,  also  F.  F.  Gilmore. 
Jr..  W.  S.  Rogers  and  W.  B.  Milnor 

Edward  L.  Greene,  for  four  years  stel¬ 
lar  half-back  of  the  University  of  Penn¬ 
sylvania  and  Walter  Camp’s  choice  of  the 
best  defensive  half  in  .American  football, 
Ims  joined  hands  with  the  .John  A.  Ten¬ 
ney  special  agency,  Chicago. 


pany. 

J.  Dwight  Brewer,  at  one  time  with  the 
publicity  department  of  the  Studebaker 
CoriKtration.  of  South  Bend,  Ind.,  has 
lieen  appointed  advertising  manager  of 
Good  Health  Magazine,  with' headquar¬ 
ters  at  Battle  Creek,  Mich. 

George  M.  McCampbell,  Jr.,  has  been 
appointed  advertising  manager  of  the 
Pharmaceutical  Era,  Soda  Fountain  and 
Weekly  Drug  Markets,  published  in  New 
York.  He  was  formerly  general  manager 
of  Hall  &  Ruckel,  drug  manufacturers, 
and  last  year  joined  the  advertising  staff 
of  El  Comercio. 

The  Utica  (N.  Y.)  Saturday  Globe  has 
appointed  W.  H.  Campbell  advertising 
manager.  He  was  formerly  publicity 
agent  for  the  Barber  Asphalt  Paving 
Company  in  the  AVestern  states. 

E.  R.  Waldron,  formerly  with  the 
Dunlap- Ward  .Advertising  Company,  of 
Detroit,  has  joined  the  staff  of  the  H.  E. 
I>esan  .Advertising  .Agency,  and  will  lie 
liK-ated  in  the  Detroit  office. 


LIVE  AD  CLUB  NOTES 

The  San  Diego  Ad  Club  lost  the  pleas¬ 
ure  of  hearing  Col.  Theodore  Roosevelt 
speak  liefore  it  because  W.  J.  Bryan  had 
spoken  there  the  week  before.  When  told 
that  the  ex-secretary  had  been  the  latest 
attraction  the  ex-president  is  reported  to 
have  suggested  a  “two-headed-calf”  for 
the  next  one. 

The  Portland  (Ore.)  .Ad  Club,  together 
with  other  civic  organizations,  will  cele¬ 
brate  Monday,  September  6,  as  “Inspec¬ 
tion  Day”  which  means  that  they  will 
have  a  big  outing  on  the  Columbia  River 
Highway  to  help  make  its  scenic  beauties 
lietter  known.  The  governors  of  Oregon 
and  Washington  have  been  invited  to  lie 
tiresent. 

The  Fort  Worth  (Texas)  Ad  Club 
plans  a  big  open  air  meeting  to  take  place 
on  September  15  as  the  opening  gun  in 
a  campaign  to  increase  its  membership. 

The  .Atlanta  _(Ga.)  Ad  Club  had  the 
honor  of  entertaining  Nat  P].  Harris,  the 
governor  of  Georgia,  at  a  recent  meeting 
at  Ansley’s  hotel,  on  the  occasion  of  the 
annual  election  of  officers.  The  following 
officers  were  elected :  Julian  V.  Boehm, 
Iiresident ;  Lindsey  Hopkins,  first  vice- 
president  :  Lewis  Dennis  Hicks,  second 
vice-president ;  J.  H.  Atchison,  secretary 
and  treasurer ;  Hubert  Anderson,  ser¬ 
geant-at-arms. 

At  a  recent  meeting  of  the  Birmingham 
(.Ala.)  Ad.  Club,  the  following  officers 
were  elected  :  President,  F.  .1.  Ilolberg ; 
vice-president,  R.  T.  Daniel:  secretary- 
treasurer,  H.  D.  Cullen  ;  di-  ectors.  .Tohn 
Sparrow,  chairman;  J.  W.  Beasley,  Her¬ 
bert  .1.  Baum,  F.  .1.  Kimbrough,  Charles 
11.  Marsh  and  R.  A.  Mullins. 

NEW  AD  INCORPORATIONS 

New  York  City. — Russian  Advertising 
.Agency,  $10.000 :  J.  A.  Strauss,  I.  S. 
Cbirwig.  Basil  Kister,  257  East  10th 
street. 

CixtTNX.VTi.  Ohio. — The  United  States 
Advertising  Company.  Cincinnati ;  .$20.- 
0t)0.  George  W.  Barnes,  James  Gayle. 
.Albert  II.  Morrill.  G.  .A.  Ginter  and  Edna 
McDonald. 

Bellevue.  III. — Ewing  Hill  Contract¬ 
ing  Company.  Bellevue,  .$20,000.  Edward 
P.  Kelley.  .Arthur  Kracke  and  Frank  E. 
Lord.  The  company  will  do  a  general 
advertising  business. 


PUBLISHER’S  NOTICE. 

Subsrriiitlon:  Two  Dnllart  a  year  In  the 
Uniteil  Statea  and  rolnnial  Poaseaalona.  $2.50  a 
.rear  In  Canada  and  S’l.oo  foreign. 

It  la  aiiggeated  that  the  piihllcatlnn  abmihl 
he  mailed  to  the  home  address  to  insure  prompt 
delivery. 

The  Editor  and  Pablisher  page  contains  672 
agate  lines.  168  on  four. 

The  columns  are  1.7  picas. 

Advertialng  Rates:  Transient  IHaplay,  25c. 
an  agate  line. 

Liberal  discounts  are  allowed  on  either  time 
or  apace  contraots. 

Smalt  advertlaements  ander  proper  classiaca- 
tlon  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  tine;  Ruaineas  Op¬ 
portunity  and  Miscellaneoua.  twenty-five  cents 
a  line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  lina. 


Publishers’  Representatives 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chie.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St,  New  York. 
Tel.  Beckman  3636. 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
IlL;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bldg.,  Chicago. 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent 
114-116  East  28th  St,  New  York. 
Tel  9101-9102  Mad.  S^ 


FRANK,  ALBERT  &  CO., 

26-28  Beaver  St,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H., 

Marbridge  Bldg. 
Tel.  Greeley  1677-78. 


THE  BEERS  ADV.  AGENCY, 
Latin-American  “Specialists.” 
Main  Offices,  Havana,  Cuba. 
N.  Y.  Office,  Flatiron  Bldg. 


The  Editor  and  Publlihar  ran  ha  found  on 
sale  each  week  at  the  following  news-atamls: 

New  York — World  Building,  Tribnna  Build¬ 
ing,  Park  Row  Building,  140  Naaaan  itreat. 
Manning's  (opposite  the  World  Bolldlng),  38 
Park  Row;  The  Woolworth  Building,  Times 
Building,  Forty-aacond  Street  and  Broadway,  at 
basement  entrance  to  Subway;  Brentano'a  Book 
Store,  Twenty-sixth  Street  and  Fifth  Avenne 
and  Mack’s,  opposite  Macy’a  on  Thirty-fourth 
Street. 

PblladeIpbU — O-  Bau.  7Ui  and  Cbestnot 
Streets. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Tranls,  511  Four¬ 
teenth  Street,  N.  W. 

Chicago — Pott  Offlee  News  Co..  Monroe  Street. 

Cleveland — Schroedar’a  News  Store,  Snperiar 
Street,  opposite  Pout  Offlee. 

Detroit — Solomon  News  Co.,  89  Lamed  Street, 
W. 

San  Francisco — R.  J.  Bldwell  Oo..  742  Market 
Street. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


August  14,  1915. 


Nothing  Succeeds  Like  Success 

Surpassing  proved  results  for  advertisers  and  definitely 
proved  circulation  account  for  the  growth 
while  others  lose 


Firures  compiled  by  the  Statistical  Department  of  The  New  York  Evening  Post 

DAILY  and  SUNDAY  (In  Agate  Lines) 


1915. 

1914. 

Gain. 

Loss. 

2,990,778 

2,399,833 

590,945 

2,762,100 

2,422,754 

339,346 

2,119,221 

2,312,170 

192,949 

2,5414:78 

2,584,796 

43,518 

1,948,331 

2,098,443 

150,112 

3,111,005 

3,426,167 

315,162 

5,839,779 

6,618,760 

778,981 

3,841,619 

3,847,985 

6,366 

4,598,743 

5,489,115 

890,399 

4,013,982 

4,133,328 

119,346 

4,831,330 

5,385,596 

554,266 

5,306,997 

5,525,946 

218,949 

1,177,627 

1,903,697 

726,070 

2,467,128 

2,458,284 

8,444 

5,195,438 

5,581,304 

385,866 

3,096,349 

3,492,047 

395,698 

1,730,181 

1,541,179 

189,002 

57,571,886 

61,221,404 

1,127,737 

4,777,682 

THE  TREND  TO  THE  EVENING  NEWSPAPERS 

The  above  figures  show  a  net  loss  of  357,365  for  the  evening  papers  as  compared  to 
a  loss  of  2,959,214  for  the  morning  papers,  proving  that  advertisers  have 
found  out  that  the  paper  that  is  taken  home  is  a  better  medium 
than  one  taken  from  the  home  to  the  office  scrap  basket. 


•  CHICAGO 
TRIBUNE  BUILDING 


O’Mara  &  Ormsbee,  Inc. 

Special  Repreaentatives 


NEW  YORK 
BRUNSWICK  BUILDING 
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